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Quality was important back in 1860, when John and Frank Wyeth 
founded a little corner store in Philadelphia to compound drugs. 
At that time, A. H. Wirz, Inc. was only 26 years old. 

Today, the name of Wyeth Laboratories is synonymous with 
quality and leadership in the pharmaceutical industry throughout 
the world. And today, A. H. Wirz, Inc. is one of the nation's largest 
independent manufacturers of collapsible tubes. 

It is not surprising that Wyeth—like other leaders in the field of 
ethical products where quality is of paramount importance—should 
turn to Wirz for its tube needs. Attractively designed for specific 
applications, Wirz tubes insure complete product protection. When 
you specify Wirz Tubes, you specify quality containers .. . for 
quality products. 
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TRIBIOTIC 


PENICILLIN-DIMYOROSTREPICMYCIN 


ESTABLISHED 1836 


New York 17, N. Y. Chicago 4, Il. Memphis 2, Tenn. Los Angeles 48, Calif. Havana, Cuba 
50 E. 42nd St. 80 E. Jackson Bivd Wurzburg Bros. 435 $. La Cienega Bivd. Roberto Ortiz & Son 


Export Division—751 Drexel Bidg., Philadelphia 6, Pa. 
Collapsible Metal Tubes - Lacquer Linings - Wax Linings - Westite Closures - Soft 


PALMER STS., CHESTER, PA. Metal Tubing » Household Can Spouts - Applicator Pipes - Compression-Injection Molding 
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MYSORE 
SANDALWOOD OIL 


S ince 1913, when the Mysore Department of One of the most famous of Mysore’s many prod- 
Industries was instituted, the industrial y a ucts is Sandalwood—Santalum Album 
and agricultural development of My- = is aoe (Linné). Obtained from selected My- 
sore has gone steadily ahead. Plans to Y TaIUORTR LE: sore heartwood, Genuine Mysore 
develop Mysore’s vast resources will con- t4 ser Sandalwood Oil, distilled at our 
tinue a record of progress that has earned for My- Linden, N. J., plant, is the chosen standard 


sore its proud title of “The model state of India.” of purest quality by all leading Perfumers. 


“IE Ofdefte Silence Diftilters’” 


Ww. J. BUSH & CO. 


INCORPORATED 
Essential Oils + Aromatic Chemicals * Natural Floral Products 


19 WEST 44th STREET, NEW YORK 36, N. Y. @ MuUrray Hill 7-5712 
LINDEN, N.J. * NATIONAL CITY, CALIFORNIA * LONDON * MITCHAM * WIDNES 
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for Aerosol Shampodad? 
Shaving Creams, Suntan 


Preparations, Bath Pref VT 

arations, Hand Lotions 

Cleansing Preparations, 

Hair Dressings, Colognes, # 
mek efreshers. 


...tailored . PERFUME 
serosols by IATA ata 
Van Dyk BON Ta aN 





You are cordially 
invited to consult our 
development laboratory 
regarding the formutaffon 
of aerosoPpreparations. 

pepe’ 


Van Dyk & Company we. | 


Manufacturing Chemists 
BELLEVILLE 9, NEW JERSEY 
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We admit it...our tubes won't stand up under abuse like this... 


... but they most certainly will under abuse like this! 






Sun Tube Corporation 


Hillside, New Jersey 


COLLAPSIBLE METAL TUBES ¢ ALUMINUM AND ZINC CANS 





SALES REPRESENTATIVES 






Missouri—Marvin Yo 
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Dallas 2, Texas—R. f 
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Offering the full range of standard essential oils as well as a number of 
rare and unusual oils of finest purity and quality, many distilled in our 
own plant. 


Food, Beverage and Pharmaceutical manufacturers recognize Penick’s 
OPTIMO® BRAND IMITATION FLAVORS as vital to their finished prod- 
ucts. These flavors combine unexcelled quality, unusual strength and 
economy. 


Two types of outstanding all-purpose vanilla products are now available 
to manufacturers who require true, delicious vanilla flavor and aroma that 
will remain unaffected by extreme temperatures. 


SUPERNILLA (LIQUID). 30 Fold Oleoresin and 30 Fold Extractives; 10 Fold 
Concentrate. Smooth, delicate, economical. 


SUGANILLA® (DRY). Unfortified vanilla flavor of the highest quality in 
dry form. Five strengths. 


SUGANILLA FORTIFIED in five strengths. Both fortified and unfortified 
are for use in the confectionery, candy, ice-cream and baking industries. 


Triumphs of the art of combining fragrances from the finest natural oils and 
aromatics, to impart true odor reproduction to your finished compositions. 


Large stocks of high-quality botanical raw materials enable us to select 
choice lots for manufacturing use. Meticulous care is exercised in the 
milling to preserve the delicate aromatic principle, and our flavor reten- 
tion process insures that these OLEORESINS will keep the full flavor of 
the raw material, in concentrated form. Penick OLEORESINS are guar- 
anteed to meet the most exacting requirements. 


Working samples and quotations submitted on your request. 
oo. FF LIN mo Vly . 


50 Church Street. New York 7. N.Y 735 West Division Street. Chicago 10. Ill 
Telephone COrtlandt 7-1970 Telephone MOhawk 4-565} 
DISTILLERS OF RARE AND QUALITY ESSENTIAL OILS—MANUFACTURERS OF AROMATIC CHEMICALS 
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The proof of the product is in the USAGE! 


More than 80°; of all lemon oil used in the U. S. is ExcHANGE Brand! An amazing endorsement! 


The reasons are simple. Only carefully selected lemons from the groves of sunny California 
are used to make ExcHANGE Oil of Lemon. This fine fruit, plus skillful processing, 
gives you lemon oil with superior flavor, consistent aroma and clarity with no cloud or sediment. 
For complete satisfaction, just specify ExcHANGE Oil of Lemon when you order. 


Distributed in the U.S. exclusively by 
Fritzsche Brothers, Inc., 76 Ninth Ave., New York 11, N.Y. 
Dodge & Olcott, Inc., 180 Varick St., New York 14, N.Y. 


Sunkist Growers 


Products Dept., Ontario, California 
Produced by 
Exchange Lemon Products Co. 
Corona, California 
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why not 

add a good 
cream 

perfume 


} 
: oy 
| your line? 
) 
The rapidly growing interest in cream perfumes has stimulated a significent 
number of cosmetic houses to consider such a product for their lines. 


You will be interested to know that Felton has developed and field-tested some 
outstanding formulas for cream perfumes. Our laboratories offer you complete 
cooperation in the formulation of this type product — from the base itself 


to the most advantageous perfume for it. 





Why not phone or drop us AROMATICS * ESSENTIAL OILS + PERFUME BASES 


E LT G CHEMICAL CO., INC. 


599 Johnson Avenue, Brooklyn 37, N.Y. 


a line. A representative will be 
happy to discuss your problems 


without obligation, of course. 


PLANTS: Brooklyn, N. Y. * Los Angeles, Cal. * Montreal, Que. * Paris, France 


SALES OFFICES: Atlanta * Boston * Chicago * Cleveland * Dallas * Philadelphia * St. Louis * Toronto ° Stocks Carried in Principal Cities 
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FLOWER of the Month 


May Lily of the Valley 


or Hawthorn 


june Rose Ol 


Hone VStle | le 


MAYBE 
YOU 

KNOW 
HIM... 


0 EDWARDs 
salesman by ch« 


sales staff 


pillar of st 

From Chicas 

Minnesota, Wisconsin and parts of Indiana, 
wherever there are users of flavors, aromatic 
or essential oils, Carl is well Known, Often 
sought is his wise ounsel n the best useé 
these materials 

experience of more than twenty years. H 
absorption in each customer's problem 

as complete as though it were his very own 
Hobbies Well, he likes the breathless 
thrill of hunting game birds and water fowl] 
but this sport is considered too strenuous f 
some and as a result shooting partners are 
2 bit scarce. I Kes fishing, toc it his claims 


of piscatorial WESS are lest im the 


pr 
extreme. One hope he now harbors i long 
smouldering ambition to master the game 
of golf—seems faintly possible of achieve 
ment with his tine, new set of matched 
clubs. There's one contingency: Carl's good 


wife and son, Bill, may have more practical 


ideas for th« e of his spare time! 














RECOMMENDATION 
of the Month 


entifoltol 
enti Otto 


The unrivalled fragrance of 
fresh-cut roses has been skillfully 
reproduced in this delightful 
version of French Rose de Mai 
We'd like vou to examine this 
specialty with two considera 
tions in mind: First, the very 
lifelike character of its’ fra 
grance; second, the possibility 
of using it to economical ad 
vantage as an extender in formu 
lations containing the much 
costlier Absolute of Rose. CEN 
TIFOLIOL at $150. per pound 
($10.00 for a trial ounce) is a 
product every perfumer should 
know about. Try it now and 


you'll buy it later. 





*LOTIONS 


for YEAR-ROUND PROFIT 


INDOORS or « 
or winter, lotions 
men especially, but 
Protitwise, a gor 
but perfumewise, o1 
ire. The tact that 
the skin for procect 
soothing purposes req 
applied more freely than 
[his imposes certain restricti 
the product's aromatic content 
thing, the fragrance cannot be too 
nounced, yet it must be sufficiently 
overcome the oft-note of any other ingre- 
dient in the lotion’s formulation. It must 
also be completely non-irritating, even to 
the most sensitive skins. Thus, the crea 
tion of such fragrances requires not only 
extraordinary perfuming skill, but an 
exact knowledge of aromatic raw mate- 
rials and their physiological effect, singly 
or in combination, upon the skin. These 
conditions place a large burden of respon- 
sibility upon the lotion manufacturer — 
one that suggests the wisdom of obtaining 
his perfume compositions from only the 
ssact veliahle and exatiie met 


Ahly 
Ppt) 





TRY THESE 


nsume! approved perfumes 


deratel 


BOUQUET G-066 


1 cara 


MEADOW BREEZE L-487 


This s a Lay, tresh outdoor 


rand 


BOUQUET 1-489 
tnother outdoor fragrance witl 


sporty maschiine tone, 


APPLE BLOSSOM K-403 
1 true-to-type rendition of one o 
Nature's most delicately scentec 


spring blossoms. 


BOUQUET V-240 


1 light, refreshing, economy-prices 


bouquhel 


FLORAL BOUQUET V-123 
1 very attractive, modern floral 
fype of perfume. 


TEST OFFER: On prepayment of $1.00 to cover cost of 
packing and handling, we'll send one-half ounce trial 
bottles of avy THREE of the above described specialties 


For convenience, please use coupon below 


FRITZSCHE BROTHERS, In 
76 Ninth Ave New 1 a. 


Gentlemen: For $1.0C ° ) attached, please send me 


prepaid oz. bott fF ¢ n of t THREE perfume compositions 
checked herewith ; meeoew BREEZE 


AM 
7 . BOUQUET 


1-489 
TITLE 


APPLE BLOSSOM 
K-403 
COMPANY 


BOUQUET 
ADDRESS V-240 


FLORAL BOUQUET 
CITY V.123 
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VACUUM FRACTIONATION UNITS FOR 
THE PRODUCTION OF AROMATICS 
USED IN PERFUMING 


d ROMATICS of highest chemical and odor refinement 
" eyes increasing quantities—are being produced each day 
Clifton Factory. New techniques and processes are constantly being 
explored with the hope that these may eventually result in the pro 
duction of aromatics of even better quality than the fine materials we 
are already able to supply. Specific items of which we are justly proud 
include our incomparable LINALOOL, a beautiful, soft, sweet aromatic 
widely employed in floral compositions—lily, lilac, jasmine, neroli, rose, 
lavender and others; STYROLYL ACETATE, a powerful synthetic, used 
sparingly as a floral modifier, especially in gardenia and lily of the 
valley perfumes; RHODINOL, with its softly delicate, yet deep, warm 
note so valued in rose compositions and in floral and fancy bouquets 
ind CITRAL, without a chemical peer, its clean, fresh top note lending 
lift and superb good taste to every Composition in which it is employed 
If you want superior aromatics, try these outstanding products of out 


Clifton Factory We challenge comparison! 


RITZSCHE 


PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11, N. Y. 


BRANCH OFFICES STOCKS: Atle seur M 
ludelphia, Pennsylians 
FACTORY: Clifton 
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THE 

new 

aromatic chemical 
musk-tonkin type 

lasting, economical — *10° Ib. 


Useful addition to present standard fixatives 


Does not discolor perfumes, creams, soaps, and 
other cosmetic preparations 


Like a string around a package, it... 
HOLDS THE PERFUME TOGETHER 


prlo7;ULcud 


DD Polak’s Frutal Works, Inc., Middletown, New York 


*Domestic and Foreign Patents applied for. 
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Our finest quality glass stoppered bottles 


for perfume and toilet water 


Tester Bottles 


Left: No. H-900 (footed) 
No. S-7222 elongated stopper 


Right: No. H-900 
No. S-300 elongated stopper 


No. 352 


Available in 7 sizes from “% oz. 
to 8 oz. Supplied plain or with 
fired-on ceramic labels. 


No. 435 


' Made in 3 sizes only—' 0z., 
1 oz., 2 oz. Available plain or 
decorated. 


CARR-LOWREY 
GLASS CO. 


if A a ‘d J ? s 
MSU Tae and manufacturers of or glass reli aaa eae! 


Factory and Main Office: BALTIMORE 3, MD. + New York Office: 40 W. FORTIETH ST. « Chicago Office: 1572 MERCHANDISE MART 
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Don’t Let Bacteria 
and Fungi Spoil 
YOUR Product! 


Many pharmaceuticals, cosmetics and indus- 





trial products require a preservative to prevent 





the growth of microorganisms which may cause 





discoloration, objectionable odor or deterioration. 





The Heyden Parasepts (esters of parahydroxy- 





benzoic acid) have long given valuable service 





as inhibitors of bacterial and fungal growth in a 





—— 


wide variety of products. They combine the 





properties of high effectiveness, stability, and 





extremely low toxicity, in addition to being col- 





orless, odorless and practically tasteless. 





Five Parasepts are available to meet your par- 





ticular requirements. Research has shown the 





advantages of using a combination of two or three 
esters, which gives better protection against 
microbial contamination than any one ester. 


SEPTS 


Write for a copy of the technical bulletin on 
the Parasepts. Samples (Purified or Technical) 
are available promptly on request. 


METHYL PARASEPT 
(Methylparaben U.S.P.) 


ETHYL PARASEPT 


PROPYL PARASEPT 

HEYDEN CHEMICAL CORPORATION (Propylparaben U.S.P.) 
342 Madison Avenue, New York 17, N. Y. BUTYL PARASEPT 
CHICAGO « PHILADELPHIA « SAN FRANCISCO + DETROIT « PROVIDENCE BENZYL PARASEPT 





Shipped in 100, 50 and 25-Ilb. fiber drums, 
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enables us to supply the 
original compositions, aromatic 
bases and other necessary perfume 
materials to solve any prot 
you may have. 


Over 64 years of growth is 
of the success of this 


= 


MONTIE €4 4 


Sy nfl l eur Scania Linouaeii 


ATLANTA « DETROIT « NEW YORK » HAVANA of { JANEIRO e MEXICO, D. F. © Chicago » Melbourne « Burma « Hong Kong «© Bogota « San Jose 
Ciudad Trujillo + Guayaquil « Guatemala * Wellington « Managua « Panama «+ Asuncion « Manila « San Salvador « Montevideo © 
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BY MAISON G. pbENAVARRE, F.A.LC. 


Deodorizing 


One company, in its continuing 
effort to better serve the manutfac- 
turing industry utilizing chloro 
phyll in its products, has taken an 
other forward step which it is be 
lieved will definitely offset the criti 
cisms recently leveled at the deo 
dorant activity of chlorophyllins. 

They supply a copy of a certifi 
cate guaranteeing deodorant acti 
itv, which accompanies every ship 
ment of chlorophyll from its plant. 

The certificate reads: 

“We certify that the chlorophyl- 
lin contained in Lot No. /234 to 
which this certificate refers and 
which is covered by our Invoice 
No. 432/ is commercially pure and 
of the concentration of J00°;, 
Grade XYZ. 

The chlorophyllin contained in 
this shipment has been subjected 
to the deodorant test printed on 
the reverse side of this certificate 
and in its present form is guar 
anteed to exercise deodorant activ- 
ity within the scope of that test.” 


By. 
Test Panel No. 
Date 


“In Vitro” Onion Test 


Weigh out 20 grams of fresh 
onion. Mix in a Waring blende1 
with 100 ml. of tap water. Filter 
the mixture through a double 
thickness of cheesecloth. Add 50 
ml. of the filtrate to a 500 ml. 
volumetric flask and make to vol- 
ume with tap water. Pipette 25 
ml. aliquots of the onion solution 
into each of four 250 ml. beakers, 
which have been covered with 
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black tape, paint or otherwise been 
covered to prevent identification by 
the color intensity of the solutions 
The beakers are labeled, A, B, C, D. 

Weigh out 100 meg. of chloro 
pbhyllin (100°, basis) and make to 
100 ml. in a volumetric flask with 
distilled water. Each ml. of this 
solution is equivalent to | milli 
gram of chlorophyllin. 

To each of the beakers contain- 
ing the onion solution is added the 
following quantities of chlorophyl- 
lin: beaker A, 0 ml.; beaker B, | 
ml.; beaker C, 2 ml.; beaker D, 
f ml. 

The beakers are covered with a 
laver of cheesecloth and a_ panel 
of five judges is used to evaluate 
the samples which are arranged 
according to their odor intensity. 
For scoring purposes, beaker A, 
containing no chlorophyllin, is giv- 
en a value of 10 points; beaker B, 
containing | mg. of chlorophyllin, 
is given a value of 6 points; beaket 
C, containing 2 mg., a value of 3 
points and beaker D a value of | 
point, 

The score is determined by add- 
ine the numerical values of the 
beakers as they are arranged ac- 
cording to their odor intensity by 
the judges. A perfect score should 
have a total of 50 points with all 
beakers containing no chlorophyl- 
lin in the first position. The fol- 
lowing indicates the evaluation of 
a sample having a_ perfect score: 


Chlorophyllin Assigned Score 
Added Value 5 Members 
0 10 50 
1 mg. 6 30 
2 mg. 3 15 
4 mg. 1 5 


Beaker 


The table below shows how re- 
sults may be recorded: 


ey 


fa : 
- 
~ a 


s 


aN 


No.3 No.4 No.5 Score 
B—6 A—10 A=10 46 
A=—10 B=6 B—6 34 
G3 Gs Ges 13 
G1 | Gea 7 


\ score such as 50-16-17-17 would 
indicate a product of excellent 
deodorant properties, whereas a 
score of 30-30-20-20 would indicate 
the material to be very poor. 

Final judgment should not be 
based solely upon a number score, 
consideration should also be given 
to the tact that some persons may 
not be fit judges on some days. 


Propylene Glycol Sensitivity 


Somewhat disturbing is the pub- 
lished report written by Warshaw 
and Herrmann (J. Jnvest. Derma- 
tol., 19, 423, 1952) disclosing that 
158 of 866 subjects (16%) produced 
a positive patch test reaction to pro 
pylene glycol undiluted. The au 
thors are not decided on the nature 
of the reaction, whether allergic or 
due to primary irritation, although 
they favor the latter view because 
21° of 23 subjects giving a positive 
response to the undiluted material 
also showed a reaction at 10° dilu- 
tion. 

The authors feel the reaction is 
due to excessive dehydration of the 
skin based on the inflammatory re- 
sponse during the hot and humid 
season as compared to dry and cold 
periods. 

Of the three different samples 
tested one is presumably a producet 
of propylene glycol, whereas the 
others are simply jobbers. 

These are disturbing facts and it 
behooves the suppliers of propyl- 
ene glycol of N.F. quality to inves- 
tigate the subject further. 
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Deodorant Tale 


Deodorant colognes have had 
such great success that some manu 
lacturers have turned to using ce 
odorant tale as the next step fon 


\\ rd 


Unlike the cologne, the tale goes 
Needless lo 


sav, deodorant cream is either of the 


on drv and stays drv 


which tale is 
dusted, or it is of the vanishing 
cream type. In 


greasy tvpe, ovel 


either case the 
creams go on wet or greasy and are 


rubbed in until they seem dry 


Deodorant tale has lots ol possi 
bilities and to this end experi 
menters will want to tov with well 
established deodorant ingredients 
Obviously the antiseptics such as 
hexachlorophene or bithional will 
come im tor quick consideration 
Old timers such as benzoic acid 


should not be brushed otf without 
t lot of consideration. And don't 
lorget the new highly refined para 
chlorometacresol. 

Phe real poser is the way to in 
corporate the active ingredient. “The 
method that most quickly comes to 
mind is to dissolve the active com 
pounds ina suitable solvent and dis 
tribute it over the tale vehicle. An 
other method would be to grind the 
materials togethe rand cde pe nd ona 
mux lor even distribution. 

Obviously any tale is a carrier fon 
edor. \ccordingly appropriate con 
centration of not less than 8 oz. per 
owt. is indicated. CAUTION: The a: 
tive deodorants mentioned above 
all have an effect on fragrance. .\t 
least filty davs should elapse betore 
the time of mixing and the time ol 
checking the tragrances for suitabil 
ity. 


Questions and Answers 


1009: Pre-Shave Solution 


Q. Could you give me a correct 
formula for a pre-shave preparation 
that can be applied belore using 
an electric shaver: I tried to make 
some by adding the castor oil to 
70°) rubbing alcohol but it makes 
cloudy solutions and [ would like 
it to be clear. 


- M. P.. Georgia 


1. Jn regards to the shai ne lotion, 


Os special 


you will have to use ‘ 


denatured alcohol, preferably fo) 
mula 240. The castor oil should 
he the l S. I. erade,o) betler. Off 
hand, we would say that you would 
not want to tse more than ae 


castor otl which is not soluble in 
alcohol of FOE streneth, 


1010: Lipstick Formulation 


Q. We are using a lormula lor the 
manufacture of lipstick as lollows: 
(Formula given) 

In order to avoid the 
odor and taste of the castor oil, we 
are using 1°) of triethanolamine 
and for that purpose we obtained 
success but we are alraid tricthanol 
amine could atlect our lormula in 
some way, 


parth ula 


C.S.A., Brazul 


1 MW pe rsonally object lo thre TAY 
of Stearic acid ina lipstr k formula 
because it tends to make a dry stich 


We would, 


ry 
however. like lo See 
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sani ples of titts Slick lo satisfy ow 
cluriosily, Thre 


) ; 
you ave uUsine will react with about 


triethanolamine 


4, the stearic acid to form a soap 
which will have an effect on increas 
ne tlre solubility of bromo acid. Tf 
the stick does not cause the lips lo 
redden from this addition, and is 
not recoved too easily by thre foneue 


we can see no objyection to using il 


1OLL: Blue-Gray Hair Dyes 


Q. We are experimenting with a 
formula using paraphenyvlencdiam 
ine, sodium carbonate and catechol. 
While we get an excellent blue 
grey coloring from this, using 15 
vols HO, as developer, we find the 
shade fades to brown in a few days. 
Can vou suggest a formula tor us to 
experiment with, to produce blu 
VIC\ hain dves? R.S., Finland 


1. We submitted parts of you) 
letter to a color expert and he ve 
plre sas follows: 

I recommend the use of meta 
diamines together with paraphen 
ylene diamines and resorcinol. I do 
not advise the use of catechol. For 
hest results with blue grey shades 
thre pH should not be over 9.0. 

“Paraaminophenol, together with 
paraphe nylene diamine and am- 
will give 
which can be improved by the use 


monia auburn shades, 
of certain substituted diamines and 


ainino phenols. / regret, however. 





that I cannot i! the exact? 
lide oO Lhrese hounds Po 
liyvd phenols will net mp 
tlre shade. 

You will abpreciate that the 
ave many trade secrets » the dyes 
pusiness but we do believe you 
find thie above sugeesltons lo 


, 7 } 
pliile fee Pppul. 


1012: Lanolin in Liquids 


Q. We are interested in knowing 
how to put lanolin in a permanent 
liquid type form to be used for the 
skin. Please send us anv intforma 
tion vou might have for making 


lanolin into liquids and creams. 

G. M.N., Texas 
1. A type of lanolin which can be 
Dut into liquids is made by the two 
firmes whose addresses are sent to 
you unde) se parate cover, and we 
suggest that you write them you 
problem. 


liquid form of lanolin but lanolin 


There is no permanent 


} 
Can hye dissolved Trl SODNE SOLVENTS 
and ke ptin colloid suspension. One 


such precess ts pate nied. 


1013: Titanium Dioxide 


Q. 1 notice that practically every 
formula for deodorant cream con 
taining aluminum salts also con 
tains titanium dioxide. One won 
ders if this could be tor a sort ol 
buffer or what particular purpose 


it has in the tormula. 
( e iE. k., Vew Yor! 


1. Titanium dioxide is used in 
anti-perspirant creams to make « 
much whiter looking cream. It ts 
completely 
act as a buffer. Thank you for en 
self-addressed 


insoluble and cannot 
closing a stamped 


CUE lope. 


1014: Copies of Articles 


O. In 1944 and 1945, vou ran a 
series of articles by M. G. deNavarre 
on Production Control and Cosme 
tic Analvsis. | am very desirous ol 
obtaining these if possible. I should 
greatly appreciate knowing if any, 
or all of these installments are avail 
able from any source. If perchance 
they are, would you please let me 


know the costs of such reprints? 
] L.. California 


1. We regret to say that there ave 
no available copue s of the series we 
ran on “Production Control and 
fnalysis’’. 

The only way to get them is 
to have them photoprinte datal 
brary. This was part of a book that 
was being readied for publication 


on which the author is still working. 
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When a man will choose it and use it 


A man likes the toilet things he uses to smell 
good, but not to smell pretty. When he buys 
his shaving creams, soaps, shaving lotions 
—and all his other own bathroom-cabinet 
supplies—his choices go to the quality 
odors and perfumes. 


There’s a very good reason why. The qual- 
ity odors are subtle; the quality scents 
don’t shout. They please, but they don’t 
persist. They set a man up in private, but 
they don’t tell the public about it. 


It takes skill to create perfume compounds 


No VCLCLESSENTIAL OIL & CHEMICAL COMPANY, INC. 
: 601 West 26th Street, New York 1, N. Y. 





Nordahelps 


suitable for high class men’s toilet requi- 
sites. Norda has these skills, and has for 
many years supplied the ingredients of 
leading popular men’s toiletries. 


Norda was the first to point out that good 
scents are selling scents that make per- 
fumed items pay. Send for samples that 
will prove it. 


CHICAGO ® LOS ANGELES * SAN FRANCISCO ® ST. PAUL ® DALLAS ® MONTREAL ® TORONTO * HAVANA ® LONDON ©® PARIS # GRASSE 
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Testing of Hair Preparations 


N establishing laboratory methods for testing the 

stability of cosmetic products, four types of prod 

uct stability must be evaluated. These are chemical, 
physical, bacteriological, and what can perhaps be 
referred to as functional stability. 

Chemical stability is the absence of any chemical 
reaction in the packaged product, especially where 
so-called ingredients are Chemical 
deterioration or changes in the product often bring 
about some change in the appearance of the product 
as well, and may be detected visually. But very fre- 
quently chemical changes are not accompanied by 


active present. 


visible physical changes, and chemical analysis must 
be resorted to in order to detect such a change. Typical 
examples of chemical instability where the appearance of 
the product is not usually affected are (a) a drop in 
the thioglycollate concentration of cold wave solutions, 
due to oxidation and usually detected by iodimetric 
titration; and (b) the decomposition of solutions of 
hydrogen peroxide, which is usually detected by a 
permanganate titration, 

The physical stability of a product may be adversely 
aflected by such phenomena as emulsion separation, 
creaming, pigment settling, clouding or turbidity in 
clear liquids, discoloration, and precipitation or crys- 
tallisation in liquid products. Both chemical and physi- 


® Helene Curtis Industries Inc. Reprinted from the Journal of the Society 
ot ragmetic Chemists, British edition, Vol. II], No. 3, November 1952, 
P. . 
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cal changes may be interrelated and a chemical change 
can and often does cause a change in the appearance 
of the product. Odour changes can also be included 
in this group because they can easily be detected by 
an educated nose. 

Bacteriological stability is a third requirement. The 
ability of micro-organisms to ruin a_ product is well 
known, and a product which is not properly protected 
from the development of usually 
ends up in the “returned goods department” of the 
manufacturer. 

A fourth and often overlooked kind of product 
deterioration is what I like to refer to as the functional 
instability of a product. No product can enjoy repeat 
sales unless it does the job it was designed to do. 
Appearance, odour and packaging will not sell a 
product that does not measure up to the performance 
claims on the label and in its advertisements. In many 
instances, if a product does not function properly 
six months or a year after manufacture, the failure 
can usually be attributed to an easily detected chemi- 
cal or physical change. But that is not always the 
case, because occasionally a product will be returned 
because it does not perform properly, although it did 
the job when it was manufactured; it looks and smells 
the same, and routine chemical analysis discloses no 
chemical change in the product. A chemical change 
may in tact have occurred, but it is not always a 


micro-organisms 
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simple matter to determine precisely what slight and 
subtle change has taken place. Examples of functional 
instability are: the aqueous wave set which is still 


bright, viscous, stringy and pleasant smelling, but 


Hakes badly when dry on the hair—which it did not 
do when it was freshly made. Another is the oxidation 
type of hair colouring that looks and tests the same 
as it always did, but it will no longer colour the hai 
or it does colour the hair, but not in the original 
shade. 


Time as a Determining Factor 


Phe point to make here is that even if a product 
passes all the usual accelerated stability tests it should 
be tested frequently by actual use, to be certain that 
it does the job it was designed to do. The actual 
sample that was used for the stability tests should 
be used for the performance tests and compared with 
a sample of the product that did not receive the ac 
celerated stability tests. 

In formulating a new cosmetic product adequate shelf 
testing is a vital necessity and, although accelerated 
stability tests have great value, there is still no substi 
tute for time. 

\ccelerated stability tests are not infallible and, il 
the maximum benefit is to be derived from them, an 
understanding of their limitations is essential. I have 
had the exasperating experience of sceing a product 
pass every accelerated stability test, but samples from 
the same batch that were not put through the tests went 
bad. It is not unusual to have a product pass all stability 
tests, only to have it develop some defect many months 
later. I can recall several such examples, but one will 
suthce. A company manutactured a cosmetic prepara 
tion in the form of a thick, pearly, liquid emulsion 
a beautiful product which had passed all the stability 
and shelf tests in the laboratory. Several months aftei 
distribution of the product began, it started to come 
back because the emulsion was speckled throughout 
with large white grains. Microscopic and other tests 
identified these specks as crystalline clusters of cetyl 
alcohol. However, the laboratory was never able to 


bring about this condition using good samples from the 


1g 
same batch that went bad. 

What cosmetic chemist has not had the experience 
of formulating a new product in the laboratory, only 
to find that the first production batch or even a pilot 
batch, did not have exactly the same properties? It is 
for this reason that a laboratory-prepared sample of a 
product is not desirable for use in any stability testing 
programme. Two or more pilot or production batches, 
preferably made from different lots of raw materials, 
should be used for the final tests if thev are to have any 
real value. 

With these facts in mind, and with an understanding 
of the limitations of accelerated stability tests, I can go 
on to discuss such tests for specific hair preparations. 
Raw material control will not be included, although its 
importance should not be minimized. The stability on 
instability of a cosmetic product very often depends 
upon the quality and control of the raw materials used. 

I shall limit my remarks to three very popular types 
of hair preparations, namely cold wave solutions, sham- 
poos, and hair-setting cosmetics. Dr. William Colburn 
has already ably discussed the stability testing of emul- 


May, 1953 


358 


sions (SCC Journal, Vol. 2, No. 3), and so I shall not 
attempt to discuss emulsified hair creams and lotions 


Testing Cold Wave Preparations 


Most cold wave preparations on the market to-day 
consist essentially of an aqueous solution olf thiog! 
collic acid (usually as the ammonium salt) and as ex 
cess of alkali to bring the pH to about 90-96. They 
may also contain a wetting agent to facilitate penetra 
tion into the hair, a clouding or opacilying agent to 
impart a milky white appearance to the product, pet 
fume and colouring matter. The solution is usually 
packaged in 3 to 4 ounce bottles that are either sealed 
with a paraflined cork plus a metal cap or a plastic cap 
that has a vinylite liner. 

There are a number of difficulties that can occur in 
a packaged cold wave solution: 

|. The thioglycollate concentration can drop. The 
active content of thioglycollate salt can be determined 
by iodimetric titration. This drop can be due to inferior 
raw materials or to a defective seal. Thioglycollic acid 
is easily oxidised to dithioglycollic acid, especially in 
alkaline solution in the presence of traces of metals, such 
as Copper or manganese, which catalyse the oxidation, 

2. The pH can drop. The pH of cold wave solutions 
must always be kept within a rather narrow range in 
order that the solution shall function properly when 
applied to the hair. Reaction of the alkali with the wet 
ting agent or with the emulsified oils may cause the 
pH to drop. 


3. Discoloration of the liquid may occur, A pink 
colour is caused by iron, which may have been present 
in one of the raw materials, in dirt or dust in the bottle, 
or may have got into the solution by corrosion of the 
metal cap. Only one part of iron in four million is 
needed to turn the solution pink, so the importance of 
keeping cold wave solutions free from iron is obvious 
\ vellow discoloration may appear, especially where a 
poorly paraflined cork has been used to seal the bottle. 
The tannin becomes extracted from the cork, resulting 
in the off-colour. 

!. Breakdown or separation of the emulsified oils 
Phis can be a very serious problem in cold wave solu 
tions that have a white or milky appearance. The cloud 
ing agent must be selected with great care and the fin 
ished product subjected to thorough testing in_ the 
laboratory. 

5. Perfume difficulties. Perfumes have not been too 
successful in covering the ammoniacal and thiogly 
collate odour of cold wave solutions, but they are used 
in many preparations. Although the odour character ol 
the perfume may change with age, a far more serious 
problem occurs when the perfume oil is thrown out 
as small globules. 

6. Fading or change in colour when dyes or othe! 
coloring matters are used. Since cold wave solutions 
are powerlul reducing agents, many dyes which may be 
used to colour the solution are unstable. Very tew ol 
the certified colours show satisfactory stability in cold 
wave solutions, but accelerated laboratory stability tests 
will usually weed out the dves that are unsatistactory. 

7. Formation of sediment or crystals in the solution. 
IV hese are usually insoluble organic sulphur compounds 
ind may be found when an inferior grade of thiogly 


collic acid is used. 
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Soap shampoos, synthetic detergent, and so-called oil shampoos all 
present their own pitfalls. 


Any method of accelerated stability testing of cold 
wave solutions must be able to evaluate both chemical 
and physical changes in the product. Two significant 
chemical changes which may occur are a fall in the pH 
value and in the thioglycollate concentration. And 
changes which may alter the appearance of the product 
ire emulsion breakdown, perfume separation, or dis 
coloration. 

Bottled samples from each batch of cold wave solu 
tion should be shell-tested for at least a vear and exam 
ined frequently to check for emulsion breakdown 1 
discoloration. 

They should be assaved for thioglvcollate by iodi 
metric titration and the pH accurately determined. 
Samples can also be tested for heat stability at 100 
and 120 Both heat 
and cold tests can run up to 30 days and longer, after 


and cold tested at 35° to 40° F. 


which the solution is again assayed tor thioglycollate 
and the pH determined. Accelerated shelf tests, such 
as sustained heat at LOO° to 120°, will usually reveal 
whether or not the emulsion, perfume, wetting agent 
and colour are stable and compatible in the presence 
of alkaline thioglycollate. 

During the early years of cold wave development an 
accelerated test that was occasionally used was to 
bubble air through a cold wave solution and assay the 
solution at frequent intervals. When ammonia was 
used as the alkali the pH continued to drop, due to 
loss of amomnia, and the rate of oxidation decreased. 
When fixed alkalis were used, the rate of oxidation 
olten indicated the presence on absence of trace metal 
catalysts or the ellect, if any, of the various additives 
such as perfume, clouding agent, wetting agent, etc. 
on the rate of oxidation. An accelerated test that I have 
olten used was similar to this but more precise. In an 
apparatus similar in appearance to a Van Slyke amino 
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nitrogen set-up, a measured volume ol finished cold 
wave solution was mechanically shaken with a meas 
ured amount of oxygen and at intervals a sample was 
drawn off and the rate of oxidation determined. Whol« 
series were run on various formulations to eliminate 
those materials which tended to catalvse the oxidation 
of thioglycollate to dithioglycollate. 

Cold wave preparations are given a milky white ap 
pearance by the addition of an oil or resin generally 
added as a concentrated emulsion or resin dispersion 
Of course, such an emulsion must be stable and com 
patible with alkaline thioglycollate. Any accelerated 
test generally used for dilute emulsions can be used 
here too. Heat and cold tests, alternating heat and cold 
tests, and mechanical agitation, all have value. An ac¢ 
celerated test that is often used, especially for dilute 
emulsions in the presence of electrolyte, is to centrifuge 
the product at speeds from 1,500 r.p.m. upward. The 
more unstable the emulsion, the greater the creaming 
or separation when centrifuged. 

It has been my experience that cold wave prepara 
tions properly formulated from high-quality raw ma 
terial showed no appreciable change in both chemical 


properties and appearance even atte several vears. 


Dealing with Shampoo Problems 


The manufacture of stable, trouble-free shampoos 
might appear to the uninitiated to be a simple matter 
and perhaps it was, when shampoos were all clear, 
liquid soap preparations. Now we have, in addition to 
soap shampoos, synthetic detergent shampoos and the 
so-called oil shampoos. These, in turn, may appear as 
milky shampoos and pearly shampoos, egg shampoos 
and beer shampoos, concentrated shampoos and pow 
der shampoos, cream shampoos and clear shampoos, 
deodorant shampoos and colour shampoos, chlorophyll 
shampoos and curl shampoos and, more recently, pres 
surised foam shampoos. And each one poses its own 
special problems. 

If vou were to ask “What can go wrong with a sham 
poo?” my answer would be, “Almost evervthing.” Clear 
shampoos cloud up, viscous shampoos thin out, milky 
shampoos separate, pearly shampoos settle, egg sham 
poos coagulate, and cream shampoos either set too 
hard or become soupy. These are just some of the 
problems that arise: there are many more. 

Iwo very important determinations that are fre 
quently made on most shampoos are the PH and vis 
cosity. A change in pH usually means trouble ahead 
and so this value should be checked often and especially 
after all accelerated stability tests. A reliable and rapid 
routine method for determining the viscosity of liquid 
shampoos is by use of a plastic viscosity cup with a fixed 
and accurate aperture. The time, in seconds, to fill a 
60 ml. receiver at 80° F. is the viscosity value that ts 
used. The rotating spindle type of viscosimeter such as 
the Brookfield instrument is not satisfactory for viscous 
liquids that tend to be thixotropic. As the spindle ro 
tates, the liquid in contact with the rotating spindl 
thins out and a constant reading is unobtainable. 

\ very important test for all clear liquid shampoos 
whether of the soap, detergent or oil types, is the cold 
test. Not only is the cloud point determined but also 
the temperature at which the liquid become clear. 
These two values are not always the same, especially 
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where the shampoo contains sodium lauryl alcohol 
sulphate. This particular detergent, which is exten- 
sively used in shampoos, is not too soluble and tends 
to crystallise out of solution in the temperature range 
of 15-55° F., but, what is still worse, is that it might 
not redissolve until the solution is warmed to 70 or 75 
F. These temperature values will vary with the concen- 
tration and composition of the shampoo and must be 
carefully checked. 

Milky or pearly liquid shampoos may settle or sepa- 
rate, and oven tests at 100° and 120° F., centrifugation, 
and exposing the shampoo to prolonged vibration, are 
all useful accelerated stability tests. One of the basic 
qualifications of a good cream shampoo is that it 
should always have good texture and consistency, it 
respective of the temperature to which it has been ex- 
posed. Freezing, chilling to 35°-45° F., prolonged heat- 
ing at 100° to 120°, are among the accelerated tests fre 
quently used. After these tests the shampoo is permitted 
to reach room temperature and then carefully exam- 
ined for any change. A very valuable tool in the exam- 
ination of cream shampoos is the microscope. Shampoos 
of this type usually are a complex suspension and emul- 
sion, and changes in crystal structure and particle size 
after subjecting the shampoo to accelerate stability 
tests is often an indication of impending difficulty. Pro- 
longed vibration is also a useful test. 

Egg shampoos, still enjoying considerable popularity 
in the United States, contain either whole, frozen on 
dried eggs and should be tested for 
100° and 120° F. The protein is very easily denatured 
by heat and may coagulate in the shampoo, 


heat stability at 


White milky or cream shampoos have a tendency 
to become yellowish upon standing for several weeks 
or months, especially if they contain unsaturated fatty 


acids or alkanolamines. 


Discoloration should be 


watched for in all the samples that have been put 
through accelerated stability tests. It is good practice to 
lest unperfumed samples of the shampoo along with 
the perfumed samples. If discoloration results, it may 
be due to the perfume, which can adversely affect the 
shampoo in other ways as well. 

Many shampoos are subject to bacterial contamina- 
tion unless adequately preserved. Shelf-testing the prod- 
uct and waiting for micro organisms to appear just 
won't do, and the only way to reach a quick and deci- 
sive answer is to use bacteriological methods of evalua- 
tion. This is done by inoculating the shampoo with 
moulds, bacteria and sewage organisms which have 
been found to contaminate shampoos, and examin- 
ing the shampoo for colony growth or gas formation. 

Phe packaging of shampoos does not pose any serious 
stability problems, with the exception of cream sham- 
poos in collapsible tubes. The quickest way to deter- 
mine whether or not the product will corrode the con- 
tainer is to oven-test it for 30 days at 130° F. 


Testing Hair Fixatives 


Preparations to hold the hair in place, especially 
some of the newer types, have grown in popularity and 
include, in addition to the brilliantines, oil emulsions 
and pomades—a variety of hair setting preparations 
based upon gums, resins and proteins. The aqueous 
preparations are generally clear, dilute solutions of 
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gums or proteins and may be thin fluid preparations 
or viscous, stringy solutions such as those based on 
gum karaya. Accelerated tests are useful here, especially 
those which might induce precipitation or turbidity 
These products readily support the growth of micro 
organisms if not adequately preserved. 

Concentrated wave set preparations are manufac 
tured for beauty shop use and consist essentially olf 
an alcoholic suspension of 
other additives. 


a water-soluble gum, plus 
This concentrate is added to water to 
make a product ready for use. The problem or dif 
ficultv that must be looked for here is the caking ol 
the suspended gum so that the concentrate cannot be 
poured out of the bottle. Two usetul stability 
are prolonged vibration and oven-testing at 90° F. 

Non-aqueous hair sets are formulated to be sprayed on 
the hair and are either packaged in a polythene squeeze 


tests 


bottle or as a low-pressure acrosol, These products must 
remain clear without the formation of any sediment, pre 
cipitate or crystals which may clog the spray head on 
valve. The aerosol preparations are best oven-tested at 
130° F. for a period of 30 days, the can being then exam 
ined for corrosion, 

These hair set preparations should always be checked 
for functional stability by using the product on live 
models. The film deposited on the hair must dry quickly, 
must not flake off, must not be sticky or rough. A simple 
routine test Is to spray the liquid on a flexible sheet of 
clear plastic and examine the film for tackiness, flexibil 
itv, clarity, etc. 

Successful cosmetics are the result of: 

(1) Rigid control of raw materials. 

(2) Careful formulation. 

(3) Meticulous care in manufacture, 

(1) Maintenance of close tolerances in the finished 
product. 

(5) An exhaustive testing programme, both in the lab 
oratory and in the field. 


Cosmetic Excise Tax Collections 


OSMETIC excise tax collections for the years of 
1951 and 
months of 
following: 


1952 and also the collections for the 
1953 so far issued are given in the table 


1953 1952 1951 
January $13,125,480 $11,547,853 $12,255,363 
February 15,859,961 14,338,420 12,867,842 
March 7,805,077 7,248,879 8,534,509 
April 8,218,865 5,746,348 
May 9,174,622 9,293,161 
June 8,253,649 8,622,275 
July 9,357,443 8,901,311 
August 8,849,488 10,252,706 
September 8,523,241 7,698,854 


October 
November 
December 


8,439,370 
7,878,976 
10,432,117 


9,365,932 
8,916,488 
8,974,245 


The only way for a rich man to be healthy is by 
exercise and abstinence, to live as if he were poor.— 


Sir W. Temple 
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uaternary Ammonium Compounds 


in Cosmetics and Related Products 


W. E. BOTW RIGHT 


HE UNIQUE properties of quaternary ammo 

nium germicides have stimulated much research 

to evaluate their usefulness in products designed 
for application to the human skin. .\ consideration of 
the characteristics of this class of compounds may be 
helpful to those engaged in the development of new 
products and improvement of present ones. This dis 
cussion includes only those materials used on the skin 
or in body cavities. 


Chemical and Practical Properties 


Quaternary ammonium compounds are synthetic 
cationic wetting agents whose general chemical struc 
ture may be illustrated as shown. The terms “quatet 
narics,” 


“quats,” and “cationics” also designate this 


class of compounds, 


R, may be an alkly, alkenyl, alkylaryl or alkaryloxy 
group, with from 8 to 20 carbon atoms, either synthetic 
or derived from a natural fat. R., R,, and R, are gen- 
erally methyl, ethyl, or benzyl groups. In certain com 
pounds, derived from heterocyclic amines, the latte 
groups are replaced by a ring structure. 

The anion (X) 


Thousands of compounds have been described in the 


is generally chloride or bromide. 


literature. However, the following are most generally 
used at the present time. 


Trade Name Chemical Name 


1. Ceepryn 
2. Cetab 


cetyl pyridinium chloride 
cetyl trimethyl ammonium bromide 


*Rohm & Haas Co. Reprinted from the Journal of the Society of Cos- 
metic Chemists, Vol. III, No, 3, August 1952, p. } 
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Deodorants may contain up to two per cent quaternary. 


3. Hyamine 10-X_ di-isobutyl cresoxy ethoxy ethyl dimethy! benzyl 
ammonium chloride 
4. Hyamine 1622. di-isobuty! phenoxy ethoxy ethyl! dimethyl benzyl 
ammonium chloride 
5. Hyamine 2389 alkyl (Cy to C:;) tolyl methyl trimethyl ammonium 
chloride 
alkyl (C.H,-; to C,.H:-) dimethyl benzyl ammonium 
chloride 


6. Zephiran 


\ more complete list of compounds and their trade 
names may be found in a monograph by Lawrence (1). 
Several are listed in the “U.S. Pharmacopeia”™ and in 
“New & Non-Official Remedies” (2, 3). 

The first four of these products are pure compounds 
and are available as crystalline powders; the last two are 
mixtures which cannot be crystallized and are there- 
lore sold as concentrated aqueous solutions. 

These compounds are stable salts of strong acids and 
strong bases; they are neither volatile nor aflected by 
light or temperature extremes. They are very soluble 
in water, the lower alcohols, and glycols. Solubility in 
hydrocarbons is rather limited. 

Quaternary ammonium germicides are surface-active. 
This property assists them to contact and kill organisms 
which are embedded in surtace films and in cracks and 
crevices. In aqueous solution, they ionize to an organic 
cation and a halide anion (4). Anion-active compounds, 
such as soaps, anionic surfactants, some complex phos- 
phates and silicates, and acidic dyestuffs react with the 
cation to form insoluble compounds. Thus, antimicro- 
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bial activity may be reduced by removal of the germi 
cidal cation from solution. However, these complexes 
dissociate to provide varying degrees of antiseptic actis 
ity depending on their solubility. For example, about 
ten equivalents ol sOap are necessary tor complete in 
activation. Under certain test conditions, such metallic 
lons as calcium, magnesium, iron, and aluminum inte1 
lere with germicidal action. However, some products 
containing high concentrations of iron and aluminum 
salts have shown good activity. Detailed information on 
compatibility may be obtained from the basic manu 


facturers of these products. 


The positive quaternary cation is adsorbed by many 
surlaces, such as cellulose, glass, and ceramics. This 
property is utilized to conter antiseptic properties to 
baby diapers and other cotton fabrics which preferen 
tially adsorb the germicide from solution. Quaternaries 
ire loosely adsorbed by certain materials such as clay 
and calcium carbonate. Antibacterial effectiveness is 
eenerally decreased, but such combinations may act as 


i reservolr tor the germicide, releasing it slowly into 
the surrounding medium 


intimicrobial Activity 


Many workers have investigated the physical and 


chemical aspects of the reaction between quaternary 
ammonium compounds and the bacterial cell in’ an 
effort to elucidate the mechanism of antimicrobial ac 
tion. 

(mone the etlects observed is the alteration of the 
permeability of the cell wall with release of cell con 
tents into the surrounding medium. Vital enzyme re 
actions are inhibited, and there appears to be a correla 
tion between enzyme sensitivity and killing of various 
species of organisms. Inhibition and killing of the cell 
is proportional to the germicide-organism ratio rather 


Although 


no definite relationship exists between surface activity 


than to the concentration of the germicide. 


and germicidal potency of these cationic surfactants, 
their etlect on cells is primarily physical, rather than 
chemical as is the case with halogen-liberating com 
pounds 9). 

These germicides are etlective against a variety of 
microorganisms. Certain bacteria, notably cocci, are 
more susceptible than gram negative species of the coli 
form groups. Such skin pathogens as the micrococci and 
streptococci are readily killed by dilutions ranging from 
1—-20,000 to 1-100,000, Oral bacteria, such as Neisseria 
catarrhalis, ave killed by dilutions ranging up to 1 
100,000, Coliform types, as Escherichia, Salmonella, and 
Shigella require from 1-10,000 to 1-30,000. 

The pathogenic fungi are generally more resistant to 
quaternaries than are the pathogenic bacteria. Concen- 
trations of 1-500 to 1-2500 are effective against the 
causative organisms of such skin and scalp mycoses as 
athlete’s foot and ringworm. 

The phenol coethcient procedure has been widely 
used to determine the activity of germicidal substances. 
However, it is not generally applicable to cosmetic 
preparations inasmuch as most of these are used in un- 
diluted form whereas this procedure determ‘nes the 
maximum dilution of the product capable of killing in 
ten minutes. Further, the physical nature »L many prod- 
ucts prevents their uniform dispersion in the medica- 
tion mixture, 
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\s in other fields, judgment of the antimicrobial and 
clinical value of a preparation should be based on tests 
simulating use conditions. These should involve appli 
cation for extended periods of time to a substrate re 
sembling the human skin. Preliminary evaluation ol 
antiseptic activity is usually made with agar plate and 
broth tube inhibition tests. It has been demonstrated 
that as little as one part of quaternary in two million 
parts of medium may exert antiseptic activity in broth 
while higher concentrations are required in plate tests 
because of adsorption by the agar. Untortunately, it is 
not possible to make a simple estimation of the valu 
of several types of preparations because of the lack ol 
suitable test procedures (0). 

Antiseptic activity should also be determined in the 
presence of additional interfering substances. Although 
blood and serum are not present on normal skin, thes 
substances are often incorporated into test media in 
order to determine whether the preparation is ettective 
under adverse conditions. Quaternary preparations vr 


tain from 20 to 50 per cent of their activity in such tests 
Toxicity 


Phe toxicity of quaternary ammonium germicides 
to man and animals has been determined bv several 
routes of administration. 

Lhe acute oral dose required LO kill OTM halt ol test 
50 to LOOO milli 


animals tasted overnight ranges from 
grams per kilogram body weight depending on the 
type of compound and test animal. In chronic studies 
substitution of 1-1000 solution for the drinking wate 
ol mice, rats, and chickens has not reduced activity, the 
rate of growth, nor produced toxic reactions. Similarly, 
the inclusion of as much as one part of quarternary in 
100 parts of the diet of rats has caused no apparent 
toxic symptoms nor induced pathological conditions in 
vital organs (7). 

The tolerance of high concentrations in- drinking 
water and food, as compared to the effect of single 
large doses to fasted animals, is probably due in part 
to removal of the germicide from solution by adsorp 
tion on food substances. These compounds are highly 
water soluble, aiding their excretion trom the body. 

Antiseptic concentrations of quaternaries are not 
irritating to human skin. Solutions containing 3 per 
cent of several of these compounds have been applic d to 
human. skin for forty-eight hours without causing 
irritation, Solutions containing 10 per cent or more 
produce varying degrees of erythema. Repeat tests show 
absence of sensitization properties (8). 

Because of the possibility of accidental introduction 
into the eve, consideration must be given to the eflect 
of corneal tissues. Various investigators have reported 
no irritation at concentrations ranging from 0.02 to 
0.2 per cent, depending on the test compound and dura- 
tion of exposure. It may be concluded from tests con 
ducted according to the procedure of Draize that con 
centrations ranging from 0.5 to 1.0 per cent are not 
permanently injurious to the eye (9). Mucous mem- 
branes of the oral and vaginal cavities are slightly less 
sensitive. 

The extensive use of quaternary ammonium germi 
cides in pharmaceutical and cosmetic products has 
demonstrated their satety and effectiveness when prop 


erly used. Several compounds are generally not con- 
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sidered to be “new drugs” and have been accepted in 
oficial compendia, However, each new application and 
new combination of substances should be tested for 


satety and ettectiveness betore it is offered for sale. 


Practical Application 

With due consideration for the tactors of safety and 
compatibility, quaternary ammonium compounds may 
be added to most cosmetics to provide antiseptic, deo 
dorant, and keratoplastic properties. The choice of 
compound and concentration employed depends on 
the tvpe of product, the manner in which it is to be 
applied and etlect desired. Some examples will be given. 

\ntiseptic tinctures for treatment of minor wounds 
and preoperative preparation may contain up to 35 pei 
cent quaternary, alcohol, acetone, water, and a dve to 
delineate the area of application. Solutions tor bathing 
traumatized areas usually contain 0.1 per cent quate) 
nary and may be buttered near neutrality. Ophthalmic 
solutions are weaker, usually containing trom 1—5000 to 
I|-10,000 quaternary plus zinc sulphate, boric acid, on 
other medicaments 

Feminine hygiene products may contain gums, boric 
acid, glvcerin, and suthcient quaternary to provide 
1-2000 to 1-5000 concentration in the use solution. 
These products possess both antiseptic and deodorant 
properties, 

Such topical preparations as oils, Olntments, creams, 
and lotions may contain trom 0.1 to 1.0 per cent quater 
narv. Lhe higher concentrations are used in products 
with a tattv base because of the slow diffusion of the 


germicide trom the oil phase to contact the organisms 


Emulsifiers Used 


Emulsifiers must be non-ionic or cationic. Most popu 
lar are alkyl aryl polyether alcohols, glyceryl mono 
stearate, and polyglycol derivatives of fatty acids and car 
bohvdrates. Waxes, petroleum, stearyl alcohol, polygly 
cols, and boric acid are usual base materials. Baby oils, 
sun tan oils, alter shave lotions, and various scalp and 
hair preparations containing cationic germicides are 
popular. Medicated ointments and salves are useful in 
treatment of scalp ringworm. 

In compounding antiseptic powders, the use of kao 
lin, tale, and similar materials must be avoided because 
of the tendency to absorb quaternaries, thus reducing 
the proportion available for antimicrobial action. Such 
carriers as starch and sodium bicarbonate are suitable. 
Quaternary concentrations rangi from 1-500 to 
1-2000 are used. 


Oral antiseptics may contain boric acid, zine chloride, 


ig 


alcohol, flavoring, and sufhient quaternary to provide 
02 to .O+ per cent in the solutions as used. Tooth pow- 
ders and pastes generally contain 1-100 quaternary, 
plus abrasives, flavoring agents, and emulsifiers. Den 
ture cleaners may be composed of non-ionic detergents, 
polyphosphates, and other compatible detergent salts. 
Phe quaternary content 1s adjusted to provide 1—1000 
concentration, when diluted for use (10,-11). 

Deodorant liquids and creams may contain up to 
2 per cent quaternary in addition to the usual astrin- 
gents and other ingredients. Formulas for liquid and 
paste forms are available. 

In addition to their use as antiseptics in hair prepara- 
tions, quaternaries are widely used in cream hair rinses, 
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Such compounds as stearyl dimethyl benzyl ammonium 
chloride improve the texture of the hair, making it soft 
and manageable. 

Neither space nor time permit details beyond these 
general statements. 

The type of cosmetic products and opportunities for 
individuality of formula are numerous. The foregoing 
suggestions may serve as a guide to development ot 
products designed tor specific purposes. It is usually 
possible to add antiseptic and deodorant properties to 
established products by merely including the propet 
quantity of a selected quaternary and substituting com 
patible materials for those few ingredients which intet 
fere with activitv. Detailed suggestions are availabl 
from several of the firms manutacturing quaternary 
ammonium compounds, 

The United States Food, Drug, and Cosmetic Act and 
several state laws define drugs as articles intended for 
use in the cure, mitigation, or prevention of disease. 
The mere presence of antiseptic and germicidal ingre- 
dients in a product does not necessarily classify it as 
a drug. However, a product is subject to the drug 
provisions of the Act if antiseptic or germicidal activity 
The Food, Drug, and Cosmetic Act 
defines “new drugs” as products containing new and 


are claimed for it. 


relatively unknown materials, known materials in new 
preparations, or known compositions offered for new 
uses. Several quaternary ammonium germicides have 
been safely and etkectively used in a variety ol products, 
and considerable information on their safety and effec 
tiveness is available. The use of these quaternaries as 
antiseptic ingredients does not generally place the prod 
uct in the “new drug” classification. However, each 
product and label must be considered individually, and 
Federal and State 


consultation with \gencies is 


recommended, 
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There is in a man an animating, ruling characteris- 
tic, essence or spirit, which is himself. This spirit, dull 
or bright, petty or grand, pure or foul, looks out of 
the eyes, sounds in the voice, appears in the manners 
of each individual. It is what we call personality.—Dr. 
Charles Eliot 


Great men suffer hours of depression through intro- 
spection and self doubt. That is why they are great. 
That is why vou will find modesty and humility the 
characteristics of such men.—Bruce Barton 


Happiness consists nine-tenths of pursuit and only 
one-tenth of attainment.—James P. Warburg 
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A Novel Fraction Cutter for Laboratory 
Vacuum Distillations 


KURT KULKA, PH.D.* 


' 71TH the increased importance of fractional dis- 

tillations under reduced pressure considerable at- 
tention has been and is being given to the design of 
new and efhcient equipment such as columns, column- 
pac kings, fraction cutters, etc. 

One of the common claims attributed to laboratory 
fraction cutters is that they permit the change of sec 
tions without disturbing the pressure within the stull. 
However none of the existing designs (with the excep- 
tion of the old cow-type receiver) can permit an un 
interrupted vacuum tor the simple reason that the sys- 
tem has to be disconnected trom the source of vacuum 
for the time necessary to evacuate a fresh fraction re- 
ceiver, It is logical that one pump cannot do these two 
jobs at the same time. 

Therefore in laboratory practice we will have to d¢ 
pend on: 

1.) A correctly assembled outfit which will keep the 
vacuum constant in the system for the period of chang- 
ing receivers. 

2.) To shorten this manipulation through a simple 
and therefore casily operated fraction cutter. 

An often 


encountered feature aiming at a 


eficient fraction cutter is to jacket it. 


more 
he effect of a 
jacket is however very modest because it acts at best as 


extension of a condenser (distillation condenser) 


already used. Furthermore the cooling and therefore 
condensing eflect is moderate because the jacketed area 
is short and the diameter of the fraction cutter is 3 to 4 
times larger than that of the distillation condenser. 

Considering these above points a fraction cutter 
which will be efhcient in performance and simple to 
operate was designed. 

This fraction cutter 
is pictured in fig. I. 

As a desirable 
ture a reflux 
denser is an integral 
part of this appara- 
tus. It is the 
route through which 
Vapors or 


tea- 
con- 


only 


liquids 
could escape from the 
system into the vacu- 
um pump. 

Its purpose is: 

a.) To condense any 
uncondensed — vapors 
escaping through the 
distilling 
returning 
liquid 





condenser, 
them = in 
form to the 
distillate receiver. 

b.) To prevent the 
evaporation of 





low 

boiling materials from 
the distillate—a drawback often encountered in vacu- 
um distillations. 


Figure 1 


Thus such substances as low boiling solvents, ter- 


© Dodge & Olcott Inc., Research Department. 
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penes, etc., will be retained in the fraction to which 
they belong instead of being partly or completely lost 
in a cold trap or the vacuum pump. This can be of 
great importance in analytical distillations and experi 
mental work. 

As another ad 


Three Way vantage, a cold trap 


Stopcock 


Two Way 
wie cia generally used to 
protect the vacuum 
pump—becomes un 
necessary, 

In specifi Cases 
it will be advisabk 
to circulate instead 
of cooling water, 
acetone or another 
organic solvent, 
cooled with drv ic 


the 


through con 
Dn denser. 
Some other of 


Figure 2 the significant fea 


tures of this novel traction cutter are: 

1.) The change of sections is more rapid (fig. IL.) 
than with the conventional 
which are operated by 3 or 4 stopcocks. 


most ol fraction 


cutters 


2.) The possibility ot leakage due to stopcocks is 


lessened because only 2 


2? are in the system against 3 or 4 
in the generally used fraction cutters. 
3.) Since one of the stopcocks has a 2 way the othe 
9 
ado 


way boring the possibility of 


eliminated. 


interchanging is 


The apparatus is available from the Scientific Glass 
\pparatus Co, 

Lots of people know a good thing the minute the 
othe Job E. Hedges 


fellow sees it first. 


Act as though you are indispensable and you will 
Wm. Lyon Phelps 


move out. 














“I'm worried, J. W.; our new survey shows our lipstick sales to women 
between 85 and 90 have dropped .3 per cent!"’ 
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How to Get Smooth 


Ways to insure smoothness in creams, lip- 


stick, rouges, ete. Proper equipment 


DR. STEFAN KARAS 


F the various functions of the cosmetic product, 

the act of producing a smooth finish on the skin 

is one of the most important, but not more so than 
the property of smoothness of the product in the box on 
jar. In other words, there are two functions that are 
closely allied but should not be confused, for it is en 
tirely possible that a product may be lumpy on the skin, 
forming little hills or coarse granules, and still not have 
an uneven appearance before use, and the opposite is 
equally true. 

Whereas most of the main improvements in cosmetics 
during recent years are traceable to the new chemicals 
that have been discovered, or to the discovery of new 
uses of old and known chemicals, the greater smoothness 
accomplished today is due almost entirely, if not exclu- 
sively (in the cases of some products) to the newer ma- 
chinery and equipment that is now available. The 
equipment includes machines for mixing, high-speed 
grinding, colloidal mills for fine dispersions, and even 
roller mills, all of which have been responsible for bette: 
creams, lipsticks, emulsions, and other products. 


” The equipment has not been the sole source of better 
finish. It is necessary to have ingredients in the formula 
which, when they are mixed at a warm temperature and 
allowed to cool thereafter, remain unchanged, so far as 
finish is concerned, over a long period of time, and 
through reasonable and expected changes of tempera- 
ture. This is achieved mainly by the use of a coupling 
agent, used particularly if the waxes are of different melt- 
ing points, or the solvents are not mutually miscible. 


Main Sources of Difficulty 


Now, what are the main sources of difficulty in pro- 
ducing a product that has an unsatisfactory finish? For 
one thing, if the saponification of the fatty acids has not 
been properly accomplished—and this is particularly true 
of stearic acid—the product takes on a coarse appear- 


*Tenth of series of articles on primary functions of cosmetics and factors 
involved in their manufacture 
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Courtesy Helena Rubinstein 


Products must be smooth in use as well as in appearance. 


ance even while it remains on the shelf. For that reason, 
the balance between the molecular weight of the stearic 
acid, or any other acid, and the alkali, should be care- 
fully controlled, with equivalent amounts being used. 
If there is an excess of alkali, and saponification has not 
been carried out with care, a rough or coarse finish is 
caused by a process of hardening. 


The smoothness of cosmetic products containing pig- 
ments in suspension (like foundation), or in solid form 
(like cakes, rouge, and lipstick) is achieved by fine grind- 
ing, not only of the finished product, but of the pigment 
itself. This requirement for fine grinding, it is some- 
times overlooked, is necessary not only for the colored 
but also for the white pigments. For this purpose, a 
micronization with a hammer micronizer, which can be 
of any of several types, is particularly useful. 


Effect of Product on the Skin 


What of the effect of the product on the skin? When 
the product is not evenly suspended, or when it is not 
micronized or even mixed, the coarseness becomes quite 
apparent while it is being spread on the skin. Not only 
must lumps be avoided, but it is undesirable to have a 
product which requires a great deal of effort to melt the 
solid to the spreading point, or a great deal of pressure 
to give an even appearance. If such pressure should be 
required, one could hardly consider this a smooth prod- 
uct. In order to avoid such a state, the product should be 
tested after being finished, and should be kept at shelf 
temperature for a week or ten days, or even more. This 
matter will be elaborated on further in our section on 
testing that will follow. 


Smoothness on the skin is furthermore achieved when 
the ingredients, such as beeswax and lanolin, are mixed 
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caused a dry, sticky, and hard-to-spread finish 


Face Cream 


\ desirable smoothness of the tace creams, and ol 
other creams as well, is achieved in the very first: place 
by carclul formulation, which would be outside the scope 
of this article to go into in detail; secondly, by slow mix 
ing. at 30 to 60 revolutions per minute of the propelle 
in the kettle; and finally by a gradual cooling process, 
which takes place during the mixing, and may take as 
long as four to eight hours. 

Such a method is especially applicable to creams con 
taining oils, beeswax, and a small amount of lanolin, 
where the content of the fats and waxes is about forty 
per cent, and the remaining amount Is water. 

Phe smoothness of non-saponified creams, which are 
developed on the basis of self-emulsifying waxes, is ob 
tained by faster cooling and even colloidal dispersion. 
However, creams which should be smooth on standing 
are best when milled cold. A superior method of proceed 
ing for the milling precess under such circumstances is 
to have a fine type of paint mill, which grinds the lumps 
into small particles, increasing the absorption of watet 
and generally stabilizing this type of cream. 

Such a method is applied with the best results in the 
manufacture of deodorant creams, hand lotions, and 
other semi-solid products. 

By the proper mixing of any cream or lotion, or by 
the proper grinding after the product is made at a nor- 
mal room temperature, one can achieve not only smooth- 
ness but general improvement in the over-all appearance. 


Lipsticks and Rouges 


Phe smoothness and finishing are even more impor- 
tant in lipsticks and rouges, particularly compact rouges. 
In the case of lipsticks, the milling should be done twice. 
First the color pigments are milled in an oil base, this 
being in fine-grinding equipment. During this process, 
any exposure to air should be avoided. The more liquid 
is the product that comes out of the mill, the less will 
air be admixed during the process. This operation 
should be carried out, if possible, in two days, with the 
first day devoted to the milling of the oil-pigment base. 

Then, on the second day, the waxes are added to the 
lipstick, and this should preferably be done when the 
product is at a temperature of 70 to 80° C, 

Fine grinding produces a smooth lipstick, giving an 
impression of a homogeneous product, and upon appli- 
cation to the lips, the harshness of the pigment will not 
be apparent to the user. In its place, there is a silky touch, 
an even feel on the lips. The lips and tongue are particu 
larly sensitive to small particles and roughness. 


Foundation Make-up 


Phe toundation cake containing waxes and oil, as well 
as talcum or kaolin, is made in a similar manner. The 
application of the foundation to the skin is actually a 
melting process, and this melting is produced by the 
combination of the heat of the skin and the heat of the 
finger by means of friction, Lumpiness, it is found, is 
generally caused not by the improper formulation but 
by the improper temperature of mixing and cooling. 

The smoothness of a rouge cake is accomplished 
through dry grinding of the finished product with the 
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in the correct proportion, for otherwise there will be 


aid of micronizing equipment. However, it is here neces 
sary to pay special attention to the moisture that i 
formed during the process. As the friction causes th 
temperature of the equipment to rise, there may be ay 
absorption of humidity from the air, as a result of thi 
highe) temperature. This should be controlled betor 
the water is added, or before such other materials in th 


formula as propylene glycol stearate or glycerine is 


added. The percentage ol moisture due to the causes 


mentioned above should never exceed five, for if it is 
larger, the product forms lumps while being applied, 
especially if it is rubbed on with a small pull. 


Face Powders 


\s in foundations, the same is true in lace powder, 
in which smoothness is likewise a matter of importance, 
Moreover, unlike other products, the maximum amount 
of moisture that should be tolerated is three per cent, 
lor otherwise the combination of free moisture and ait 
will be responsible for deterioration of both color and 
perfume of the powder. 

Ihe smoothness of the face powder should be sought 
only to a limited extent. The individual particle size 
should preferably be between ten and twenty microns, 
and certainly not smaller than the lower of those two 
figures. The smaller the particle, the lighter the powder, 
and therefore the more difficult will it be to adhere to 
the face over a reasonable length of time. Under such 
circumstances, with a particle that is extremely low in 
size and therefore in weight, any slight air movement 
will remove such much more easily than will similar 
movements when the particles are somewhat larger. 
Fhus, smoothness becomes interrelated with adhesion, 
a function previously discussed. 


Deodorant Creams 


Although the problems outlined in a general way 
under the discussion of creams would apply to all such 
creams, those deodorant creams using aluminum salts 
have to be controlled with special care because of the 
possibility of the crystallization of such salts. Not only 
is the proportion of the salt the important factor, but 
proper coupling agents can prevent such crystallization. 
(Among the coupling agents useful for such purpose ar 
such modern synthetics as carbitol, propylene glvcol, 
methyl cellulose, and even pectin. 


Eve Products 

Smooth finish becomes of the greatest significance lor 
eve shadow, because of the extremely thin laver with 
which it must be applied. The sensitivity of the evelids 
to the slightest amount of unevenness, and to the slight 
est extra weight that they must carry, make a light and 
smooth layer absolutely imperative for a successful prod 
uct. If one were to take the trouble to apply a lipstick 
mass to the evelids, it would become apparent that it 1s 
neither smooth enough nor light enough, nor can it be 
applied in a thin layer that spreads easily. Tt was satis 
factory for the lips, but not at all for the eyes 

The particles must therefore be particularly small, 
possibly only a few microns in size. Some eye shadow 1s 
being made with the addition of aluminum dust. If this 
is used, such dust should be examined with the greatest 
control after grinding. 
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Vaterials of fixation of animal origin and 


fixatives of plant origin considered in detail* 


HE materials of fixation include substances of 
animal and of plant origin. As to the latter it is 
felt that modern formularies have insufficiently 
stressed the fixative powers which are naturally avail 
able in floral essences as extracted with volatile solvents. 


Substances of Animal Origin 


Amber—According to recent research amber includes 
about 13°, of eliminable water vapor, 2.5°% benzoic acid, 
85°), of a balsamic aromatic, and a product related to 
cholesterine that has been named Ambreine and com 
mands the approximative formula C,,.H,,O.—The latest 


analysis of amber has produced the following figures: 


Pristane C,.H,. 2 to 4% 
Ambreine 25 to 45% 
Epi-coprostero! 30 to 40% 
Coprostero! 1 to 5% 
Cholesterol 0.1 % 
Ketones 5 % 
Free acids 5% 
Esters 5 to 8% 


By water vapor extraction the “essential oil of amber” 
is recovered which exhales an intense fragrance; the 
residues also yield some fractions of a light woody odor. 

While about forty years ago an addition of 14°, am 
ber tincture to standard perfumes was the rule, top 
qualities of our days hold between 3 and 8,—sometimes 
10%. 

\ new product has been experimentally extracted 
from the lower-priced solt amber varieties, by using the 
residues left alter a benzol wash and subsequent de 
composition process. This is a viscous, almost colorless 
and odorless oil—probably an ester—which holds a sur 
prising power of fixation, 


The excessive price and unchanged popularity of 


Marga Neurat Originally b 1 in ‘ irfumerie Moderne \ 
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amber scents has initiated a trend toward substitution 
with Labdanum and Sauge Sclarée products which are 
closely related to the genuine amber note and used on 
an extensive scale in Grasse. Other amber replacements 
of current use are “Resinoid Tabac”, “Cephalone”, and 
the high-boiling fraction of the essential oil of Cypress. 


Vatural Musk 


The composition of musk substance includes fats, 
cholesterol, a resin, salts and some lactates of ammoniac, 
but the principal component is a ketone named Mus 
cone. The study of this product has initiated the 
synthesis of musk compounds. 


Civet 

In this animal substance Civettone is the carrier of 
the principal odor note and has been synthetized. 
Cholesterol, some of its esters, and some alcohol-soluble 
fatty substances are also present. —Both the svnthetic 


musks and civets are being used as reinforcements ol 
the natural products. 


Castoreum 


This includes alcohols, phenols, salicylic aldehyde, 
ketones, acids, esters, cholesterol and an amine called 
Castoramine. Among the components that have been 
safely determined are benzoic acid, acetophenone, 
benzylic alcohol, ethyl phenol, borneol, guaiacol, cresol 


and a highly fragrant lactone. 


Ondatreum 


The indigenous American muskrat is considered as 
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being the most abundant natural source of macrocyclic 
musk products. Components of this note are cyclotri 
decanone, cvclo pe ntadecanol (or, Exaltol), cyclo penta 
decanone (Exaltone) and the corresponding  hepta- 
decals and nonadecanones. This product is not, but may 
utilized, 


soon become, Commercially 


) acarol 


Phis is the perfumed secretion of the American Alli 
gator. Chemically speaking it includes acids (isovaleric, 
myristic, palmitic); cetyl alcohol and cholesterol. Among 
its alcohols, citronellol is predominant. This is scarcely 
available in commerce. 


Fixatives of Plant Origin 
Balms and Rosins 


Phe balms consist of the interior liquid of a tree 
seeping through a wound in the bark, and collecting on 


the outside as rosin and essential oils—as 


a mixture ol 
in the case ef turpentine. 
Other rosins are recovered by boiling the wood o1 
The 
portions, separated by fractional distillation, 
are almost-equivalents to the essential oils; the non 


volatile rosins and gums hold a remarkable power ol 


bark and even the leaves and twigs (labdanum). 
volatile 


fixation, and so do the resinodors, gomodors, resinoids, 
etc. 

Phe art of perfume fixation has not yet fully utilized 
the startling possibilities offered by these tree products 
which enable the most ingenious and lasting odor com 
binations, but the first steps in this direction are now 
being taken at Grasse. Some of the most interesting 
products to this end are: 

Peru Balsam.—Vhe raw material is treated with ben 
zene and alcohol. By eliminating the free acids a neutral 
product is formed; it can also be decolored with char- 
coal. The active principle is cinnameine (a mixture of 
cinnamate and benzyl benzoate); the shadings are vanil- 
lin, farnesol, nerolidol, myroxo carpine and Peru- 
resinotanol. 

Honduras Balsam,—also know as Mondurol. In addi- 
tion to the Peru Balsam components this fixative in- 
cludes phenylpropionic acid, Honduresin, and distyrol. 
It crystallizes in long needles that melt at 123 centi- 
grade. 

Elemi—a product of Manila,—holds an essential oil 
rich in phelandrene and elemol. This alcohol, upon ex- 
traction with benzene, crystallizes in fine, white-surfaced 
needles. 

Incense of Oliban, a product of Somaliland, is ex- 
tracted from three species of the Burseacea Boswelia. Its 
chemistry is vet unknown. 

Galbanum, a product of Persia and Asia Minor, is 
extracted from the Ferula Galbaniflora The 


odo lasting 


Boissier. 


based on Ombelliferone—is 


strong and 


and mainly used in sun preparations. 


Myrrh, extvacted trom the Commiphora Myrrha 
Holmes of Arabia is generally referred to as “male 
Myrrh”. The female is the Opoponax.—By alcohol ex 


traction a liquid holding 25-40°% of a pleasantly scented 
rosin is recovered, 
Mastic, 


grows In 


recovered trom the Pistacia Lentiscus L. that 
the Canary islands and the Mediterranean, 
comes in grains, tears and lumps. The Resinoid yields 
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are between 30 and 55°%. Its sweet taste makes it suitable 
for use in carbonated drinks. 

Styrax, from Liquidambar Oriental Mill, is a product 
of Smyrna. Alcohol extraction yields 75°,, benzene and 
petrolic extraction 55! 
Phe tree acids can be eliminated by alkaline 
Phe resinoid has a honey-like consistency and 
holds benzyl cinnamate and vanilline. 


> and acetone extraction 70° of 
the rosin. 
washes. 


Folu, a South American product, is hard and brittle 
and the fraction soluble in petrolic ether (10-52°%) is 
formed of esters, vanilline, terpenes, the benzoate and 
cinnamate of benzyl and their free acids. The crystallized 
rosin exhales a benzoin type odor. 

Benzoin, in all three commercial qualities, furnishes 
rosins Ol a fine fragrance. Yields vary between 50 and 
95°) and include benzoic and cinnamic esters, vanillin, 
unidentified acids and traces of benzoin aldehyde. 

Tonka Bean products originating in Venezuela, Gui- 
ana and rate of 10-15°% by 
weight of the beans.  benzenic rosin from this source 
holds 15°; 

Ambrette 
ench 


Brazil are recovered at a 


in coumarin. 
\belmoschus Moschatus Mo 
fractions 


the seeds ol 


vields different extraction with 
solvents: by the use of benzene fatty substances are re- 
covered; subsequent treatment with alcohol yields an 
absolute based on the odorous principle of Ambrettolide, 
which has been synthetized. Distillation products are of 


a comparable nature. 


upon 


Other plants 


Resinoids can be extracted from all odorous plants, 
Water-vapor distillation recovers only the volatile frac- 
tions; but extraction subsequent to distillation yields 
high-boiling rosins. By extraction previous to distillation 
mixed aromatics are recovered which are very useful as 
fixatives. Thus, for instance, Sandalwood extracted with 
benzene yields 5-8°7, of a red colored rosin of long-lasting 
fragrance. The root of the Sumbul plant of India yields 
5-9°° of a musk-scented, benzoic resinoid. Vertivert roots 
vield a benzenic concrete of considerable practical value 
in fixation. 


Labdanum 


Modern extraction processes have been used on this 
oleoresin since about fifteen years, and the result is a 
pleasantly scented product of consistent quality, high 
fixative value and light color. At present labdanum is 
added to almost all French perfumery articles; mainly 
as a fixative; and it is considered indispensable in the 
preparation of soap perfuming compounds. 

In 1911 Holmes indicated that several cistes (Cistus 
Creticus, the Cretan rock rose; and Cistus Cyprius La- 
marck as well as Cistus Ladaniferus) are the true sources 
of this rosin which had been known for centuries while 
the source had remained doubtful. Masson has deter- 
mined the following characteristics in the normal prod- 
uct: 


Boiling point 178-179 C. 
Density 0.922 
Optic Rotation plus or minus 0 
Refractory Index 1.4494 
Semicarbazone P.F. 220-221 


By extraction with alcohol, phenols and esters the same 
scientist has recovered the oleoresin and found among 
its components guaiol, a ketone (probably trimethyl 5.5 
cyclohexanone 6). Depending on the qualities tested, he 
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or 


The beaver, shown here in natural surroundings, 
is @ source of castoreum. 


found that the optical rotations vary between minus 9.52 
and plus Tet. 

Some French laboratories are only preparing the abso 
lute of Labdanum which is more or less liquid, limpid 
and color-carrying but holds all the properties of the 
rosin. Other houses employ the oleoresin as a raw mate 
rial from which they recover ingredients finally forming 
an amber-scented product. Distillation in vacuo, steam 
treatment in vacuo, separation of components by absorp 
tion and solubilization, are among the methods recently 
emploved for improvement of the rosin. By heating un 
der normal or reduced pressure the product reacts, to 
create new perfumery substances that have been found 
verv useful. Thus, Labdanum has become a material of 
top-ranking importance at Grasse and is, these days, con- 
sidered as successor to the nitrated musks which are no 
longer as popular as they used to be a lew years ago. 


Oakmoss 


Since, in LOLL, R. M. Gattetossé standardized the ex- 
traction of Oakmoss with volatile solvents and the pro 
duction of an oakmoss absolute, and since Prof. Deaux 
standardized its top quality, this product has been known 
under its appropriate name of “Evernia.” Simultanc 
ously, the chemist Desparmet Rucllo prepared its white, 
crystallized essence which is completely soluble in lye of 
soda and potash. Its strong and amber-scented note, to 
gether with its high fixative power, reserved the oakmoss 
essences a preferred place in the laboratories of all 
French perfumers—tor use in Chypre type, lougére, tre 
foil, and other novel notes. 

The Evernias (Evernia prunasti Ach. and Evernia 
Furfurea Ach.) are those yielding genuine oakmoss es 
sences; the preferred quality is one that has been dried 
in the shade and improved by aging. Upon extraction it 
yields a substance of pleasant green color. 

The concrete is extracted with either benzine or a 
mixture of various solvents. A concrete of 3.5-5°% is usu- 
ally recovered which is further extracted with alcohol 
to produce the usual quality, which holds 50% of the 
absolute. 

By water-vapor distillation of the concrete in vacuo, 
a crystalline substance which is almost white is recov- 
ered, which attains a rosy tint under light. By distilla- 
tion under low pressure and introduction of high- 
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boiling solvents the laboratories obtain liquid, almost 


colorless essences. 


Phe latest process used is one by Schmoller & Bom 
pard and results in the formation of completely de 
colored absolutes which hold the typical note of Evernia 
cakmoss without any “cooked” undertone. This essence 
is known as “Absolute Mousse de Chene Supra D.” A 
crystalline absolute holding the maximum concentra 
tion of oakmoss perfume can be made by the same 


process. 


The crystalline essence has a melting point of 72-3° 
C. and is soluble in alkaline solutions. The principal 
odor ingredient is an ester of everninic acid; probably 
an ethylic ester. 


Oakmoss is extracted in portable apparatus—a kind ot 
calender rotated by hand or electric power, with a wheel 
inside to apply the solvent to all of the material. Ex 
tractors have moved their calenders to the spots where 
oakmoss grows and can be utilized economically—the 
Massive Central of France and the wood olf Fontaine 
bleau; Czechoslovakia and Jugoslavia; but first of all, 
Morocco. The woods of the Middle Atlas hold a wealth 
of oakmoss which covers the trees and twigs of the oaks. 
The Campagnie Alricaine des Plantes a Parfum ex 
ploited these mosses through years and carried them to 
France for processing. However, after the war the desir- 
ability of extraction on the spot originated the erection 
of a plant in Morocco, following the advice of Mr. Jean 
Gattefossé, by the house of “Africaromes”. This setup 
includes several extractors using volatile solvents. The 
concretes of Morocco hold a wealth of crystallized aro 
matics which are easy to convert into aromatic esters 
through ecthylation. The woods of Evernia prunasti in 
Morocco, however, were used for charcoal production 
during the war and will need a few vears of reforestation. 


Carrot Essence 


For centuries, both edible and wild carrot products 
have been utilized for medical, flavoring and perfumery 
applications. About 70% of the essence is usually recov- 
ered in the form of a terpeneless oil which boils be- 
tween 125 and 154° under low pressure, while 40°% of 
the oil boils at 147° C. This fraction, indicated by the 
formula C’H?*O is known as “Daucol.” Its amber- 
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( 1S 1 oved to part a solt, warm note to 
perlum compounds SOM species hold an 
is slightly indicative of the iris flower. The 
solute has a noteworthy power of fixation in 
ditlo » the mber note 


Essence of Sauge Sclarée 
1 hie owers of Sauge Sclarée are being utilized in 


ltaly as a component of the powders uscd in Vermouth 


production, ie. the flavoring agents added to the wine 


by infusion, to create the famous aperitif. Popular medi- 


} 


cine has also held Sauge Sclarée in high esteem. The es 


sence recovered by distillation holds a pleasant muscat 


flavor, while the odor is in the vicinity of amber and 


musk and so closely related to these expensive natural 
fixatives as none of the other plant extracts used in per- 
lume compounding. The fixative is found in the least 


volatile traction of the essence; it has a high boiling 
point which explains its) extraordinary power ol 
hxation 


In addition to the ethers ol 


tected in this essence a sesquiterpenic alcohol, indicated 


formula C,.H..O. 


linalol, analysis has de 


by the 


7 agete Essence 


Pagete bushes and herbs 


Schranck) are 


vield their oils upon extraction with volatile solvents. 


(Tageta Glanduliflora 


cultivated in the Provence and the seeds 


Che plant grows rapidly and attains a height of up to 


) vards: the vellow flowers grow in clusters. Petrolic 
ether vields 0.287%, of concrete from which 56.7% of 
a heavy liquid absolute is extracted. The oil has a 
warmer odor than the concrete and a herbaceous note. 


Benzene extraction turnishes a concrete holding of a 


greener’, less flowery note and higher yields than pe 


trolic ether. 


The Lactone Essences 


\ new 


French perfumers on account of their high power of 


group of essential oils has been tested by 


fixation and their odor, which suits the fashionable am- 
ber note. The basis clement in all these products has 


The following essences have 


~ 


been tound to be an olide. 

become ol practical interest: 
Lhe Ambrette 

Lice the 


\mbretto 
note and 


essence. ol seeds, with 


lactone of hexadecene) as its basic 
additions of Farnesol and its ethers: 
the essence of Angelica seeds and roots, with the lac- 
tone of pentadecanol 15 as its main component; 

the essence of celery seeds and its lactone, sedanolide 
(n-butyl tetra hydropentalide); 

the essence of Costus roots, which holds the lactones of 
Costus, Costol, plus ketones of a violet-type odor; 

the essence of Inula Helenium which is extracted 
from the roots and also indicative of a violet fragrance. 
Alantol, Isoalan 


all of which, though very 


This product includes Alantolactone, 


tol, Helenine and Inuline 


new in themselves, have become of practical interest. 
Thre 


ol the 


fixative value of the essence of ‘Tonka bean and 


Coumarin extracted from it are sufficiently 


known and enumerated here for the sake of complete 


ness ONIN 
Phe cost per manutacturer’s salesman call rose to 
S16.31 in 1952. 
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Average of 150 Cosmetic and Health 


Aids Carried by Retail Grocers 


M! MBERS of the National 


Grocers of United States almost unanimously agre 


Association of Retail 
(98°.) that health and beauty aids departments will con 
tinue to grow and expand during the next five years 


National 


Phis is indicated tn a study of the \ssociation 
of Retail Grocers. 
Returns from District of Columbia 


revealed that nearly 82 per cent (81.9% 


36 states and the 
) of all indepe nad 
ent grocers reporting in the survey handled drugs, toilet 
ries, health and beauty aids, with 150 items the average 
then 


number carried in 


stores. This figure represents 
nearly triple the number of items stocked since the ce 
partments were started with an average of 51 items. 
The pel 
health and beauty aids is 531 9 SQuare feet. Weekly sales 


average $87.06, giving a total of 54,427.12 per store per 


average spac store devoted to toiletries 


vear. The department accounts for 2.77 per cent of total 
store sales. The average profit reported on. the depart 
ment is 28.5 per cent. 

In projecting the survey to cover 50,000 member stores 
a volume of 


it is estimated that these stores will handle 


more than $226 million in drugs and toiletries during a 
vear. 

Ot the 81.9 per cent of the grocers now in the toiletries 
business, 69.5 per cent recently expanded their depart 
ments, Although 60 per cent have started their depart 
ments since 1915, 11 per cent opened their departments 
since 1950, 

\ survey of buying practices showed that 36 per cent 
preter to do business with their regular wholesale grocer, 
33 per cent prefer the rack jobber, 15 per cent preter the 
drug wholesaler, 14 per cent would like to buy direct, 
and 2 per cent prefer dealing with brokers. 

While 56 per cent buy in full cases, 44 per cent buy in 
of the rack 


broken cases, which may indicate the value 


jobber. 


Io the survey question: “How often do you see drug 


salesmen?” the replies were: 15°) said never; 29° 
weekly; 17°% monthly; 14°¢ every two weeks; 13% every 
two or three wecks; 5°, every three months; 40% every 


six weeks; 2°) twice a vear. Of those who see salesmen 
in the field, 73 per cent consider salesmen helpful in 
offering merchandising ideas and 27 per cent don’t think 
salesmen are helptul. 

In regard to pilferage in this department, 17 per cent 
say it’s serious and 83 per cent report it’s inconsequential 
when the department is properly placed and policed 

Complete figures of the survey of toiletries, drugs, 
health and beauty aids published in the Nargus Bulletin 
of the association may be obtained by writing to Mrs 


Marie Kiefer, 360 N. Michigan Ave., Chicago 1, II] 


Over 354 


dare now operated wholly o1 partly as self-service stores 


per cent of the country’s chain drug stores 


There are more than 12,000 trade associations in the 


United States. 

Congress has turned down all funds for the usual 
census of business and manufacturing which was due to 
be published next year. 
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EDWARD SAGARIN: 


Al Proposa 


to the Fragrance Foundation 


HE Fragrance Foundation, having completed the 


first lew vears of its existence, can well be proud 


ol its achievements. The historian of the cosmeti 
and perlume industries of the future will not ignore an 
instrumental in obtaining mil 


organization that was 


1g 
lions of lines of publicity for its products in the con 
sumer press, that sent its message through the air waves 
to hundreds of millions of ears, that fed its educational 
material to salesgirls behind almost every important 
counter ino the that 


country, arranged and sponsored 


lectures and seminars, interviews and expositions 


New Approach Needed 


\s one who has tollowed all of this activity, partici 
pating in some of it and suggesting others, I feel that 
that they are 


congratulations are indeed in order, but 


not cnough. A new approach to reach the American 
public with the message of fragrance is still required, 
lor it cannot be denied, despite the advances of recent 
vears, that this public is far from tragrance-conscious- 


Lhe 


even to go to the corner store, 


ness woman who could not possibly leave her 


home, without powder 
ing her face and placing lipstick on her lips, not only 


can do her shopping without application of fragrance, 


but—alas!—can still go out on a date with husband o1 
bov triend, can even go to a night club or a formal af 
lair, without a dab of perfume. Not all women, true 


all women, the 
but 


enough--tor if this were the case with 


perfume industry would be nonexistent; many, 


lar too many, of them. 
We speak of untapped resources, of a market that 
can expand fivetold. This is not a radical’s dream; if it 


is the outlook of the visionary, it is not that of the 
fanatic. Let us examine this as a matter of plain statis 
tics. The fragrance business in the United States, judged 


at the retail level, probably amounts to approximately 
Now, 
United States, of whom 


one hundred million dollars per year. there are 


some 85,000,000 temales in the 
65,000,000 are past the age of fourteen. Excluding then, 
lor the purposes of this computation, the entire male 
lragrance-using population, and excluding the rathea 


small sales that are being made to girls fourteen vears 


Standard Aromatics, In 


& Essential Oil 


Review 


fverage annual fragrance expenditure only 


$1.66. . Tapping the vast potential market 


find that the girl 


and adult woman is spending about $1.66 per year on 


ol age or under, we average teen-age 


perfume, toilet water, cologne, sachets, and related 
products 
When we further consider the sales for Christmas, 


Mother's Davy, and other gift occasions, when we con 


inconsiderable number of sales that, in a 
dol 


lars, it becomes clear that large numbers of adult wo 


sider the not 


single unit, amount to five or ten or even twenty 


men make no purchases at all in the fragrance field. 


Vast Untapped Market 


If statistics of this type go contrary to magazine and 


other survevs, that matter could easily be argued and 


the above justified, but assuming that the reader accepts 
the version we have briefly outlined, he must conclude 
that the untapped market is indeed one of extraordin 
the Lhe 


Fragrance Foundation, at its recent meeting, spoke ol 


ary significance. Thus, when executives ol 


a fragrance business which, in years to come, might 


reach a level of half a billion dollars, one could only 
conclude that their estimates were conservative. With 
the anticipated growth of population in the United 


States—and excluding the possibilities of severe inflation 
and deflation, either of which could make a monetary 
their 
ments ol most courageous optimism, were willing to 
think in terms of the average female in this country 


estimate seem absurd—these executives, in mo 


A successful fragrance-common-object tie-in: the handkerchief. 


















































































































spending as much as seven or eight dollars a vear on 


~ 


her fragrance re quirements, 


Conservative as this figure may sound when it is 


reduced to a per capita expenditure, we are still far 
from having achieved it. The question, then, is not 
only what can be done to promote the sale of these 
products, but why the growth in fragrance products has, 
in the United States, lagged behind the great growth 
in makeup and other types of cosmetics since the turn 
of the century and particularly since the First World 
War. 

Cosmetics in general, and particularly makeup, be 
came acceptable in the United States 
as a result of the sutragette and the female emancipation 


movement, the exodus of the 


and respectable 


woman trom the house 
hold and the kitchen, her mass entrance into colleges 
and offices and tactories. The mark of frivolity, at best, 


and utter shame, 


at worst, that was placed upon the 
wearer of painted lips and rouged cheeks disappeared 
at the same time as it became possible for the woman to 
smoke a cigarette and, a few 
cocktail, 


vears later, to drink a 


Fragrance, too, at this period in history—despite the 
ellorts, ironically enough, of the advertising managers 
olf some of the tragrance manutacturers—lost its aura 
ol shame and ceased to be forbidden. Perfume became 
acceptable to the American woman but, unlike makeup, 


never became indispensable. 


Why Not Indispensable? 


And why? The answer to that question is too complex 
for me to delve into in this article with the thorough- 
ness it deserves, but 1 am convinced that a major rea- 
son for the unfortunate divergence of the paths of per- 
fumery and makeup at this point was that the visual 
character of the latter made it instantaneously apparent 
to all the moment the woman appeared in public with 
lips and cheeks unadorned except by the gifts of nature. 
The fashions, at that moment changing in favor of both 
cosmetics and perfumery, dictated that the woman use 
both, but her transgressions on the laws of fashion in 
the field of fragrance could go completely unnoticed, 
she was soon to learn, whereas in cosmetics generally 
this was not the case. 

Until the formation of The Fragrance Foundation, 
the perfume industry accepted its fate in America, 
making only the most meagre efforts to forge a situation 
different from that which had developed during the 
course of history. More than in cosmetics generally, a 
campaign to increase the consciousness of the public 
to fragrance was required, because the nose could not 
be relied upon to tell the story as faithfully as could the 
eye so far as other beauty products were concerned. 
Phen, with the formation of the Foundation, this pro- 
gram was instituted and with remarkable success. 


Fragrance Consciousness 


Phe main task of the fragrance industry, as I see 


it, is to raise the consciousness of fragrance in the minds 
of the public and to convince the American woman 
that she is not “dressed’’"—not ready to be presented to 
everyone whom she must meet during her day’s work, 
at home and out—until she has used the fragrance of 
her choice. Toward that end, and for the reasons, both 
and industrial, outlined above, I should like 


historic 
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to offer a proposal, not to supplant anything now being 
done, but to supplement the present program. 


Special Committee Advocated 


formed (tor 


which I offer my services) to promote and sponsor the 


I submit that a committee should be 
utilization of fragrance in all artistic media by which 
the public is educated and influenced. My proposal 
is not that fragrance be discussed or explained through 
rather that tra 
grance be used at every opportunity, and in the most 
normal and usual manner, to the end that the public 


will take for granted that no woman ol good standing, 


these channels of communication, but 


ready to embark upon her day's work or to venture 
out on a date or to go to school, would ever complete 
her dress and makeup without the use of fragrance. 
Where fragrance has missed out in recent years, in 
comparison with makeup, is that the cinema and the 
picture magazine brought into the homes of the Ameri 
can public a photographic image of what the woman 
should look like, tor the male to seek and for 
the woman to emulate. But nothing of a similar nature 


an image 


which could not be seen 
on the screen and which could not be smelled from the 


acted to promote pertume, 


pages of the magazine. 

It, however, America’s men and women are to start 
seeing the woman applying perfume or cologne every 
time she is shown on the TV set powdering her nos« 
or grabbing her hat to go out; if they are to hear men 
tell their loves how sweet-smelling they are every time 
they turn on the radio; if they are to see fragrance on 
the screen—if only for a split moment—but in literally 
hundreds of films a year, then this perfume conscious- 
ness so necessary to the growth of the American indus 
try can be brought about. It will not grow by itself, but 
it can be developed by a public relations program as 


dvnamic as it must be subtle. 


Take television, today unquestionably the most sig 
nificant medium for communication and influence of 
the masses of American people; a medium that has not 
vet begun to reach its height. The name “Lucy” has be 
come a byword in the American home; literally millions 
of Americans watch Lucy faithfully every week, they 
love Lucy, and they are impressionable people whose 
living habits can be influenced by a single word or ges 
ture on her part. Now, when Lucy is awaiting the return 
of her husband alter one of her weekly estrangements o1 
misunderstandings, let her dab a little perfume undet 
the ears or pick up an atomizer and spray herself. And 
when this is done a few times during the year not only 
by Lucy but also by Harriet (of the Ozzie and Harriet 
show) and on a dozen other TV programs, on the movie 
screens, over the radio (in a different form, of course), 
and in other forms of mass communication, then the 
awakening of fragrance consciousness can be given 
great stimulation. 

The millions of lines of newspaper publicity are not 
to be discounted, and the program that obtained them is 
not to be abandoned or diminished—but these have ap 
peared primarily on the women’s pages, among the 
beauty hints, where they are read by those deliberately 
seeking such influence. The articles on fragrance in the 
fashion magazines have been excellent, but let us not 
overestimate their importance. They reach that group ol 
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Use of perfume and 


cologne by such public Jinx 


Falkenberg helps awaken fragrance consciousness. 


personalities as 


(American women which is already the most sophisti 
cated, the most conscious of perfume, and they increase 
this interest in the product. 

Sometimes a public relations program, to be most 
effective, should be more subtle, should seemingly de 
commercialize itself, should whisper instead of shout. 

In the new means for mass communication, and par- 
ticularly in the magic of video, an opportunity is given 
to the fragrance industry to march forward toward the 
goals that we have set. History has not one favorite but 
took 


awaiting fragrance at the altar, 


manv: once it cosmetics as its bride: today it Is 


Control of Cleansing Cream Viscosities 


ECENT tests performed by Carbide and Carbon 

Chemicals Co's tellowship at Mellon Institute show 
that Carbowax polyethylene glycol 100 may be success- 
fully used instead of glycerol as the humectant in many 
cosmetic creams. 

In the tests at Mellon Institute three types of creams 
were used: liquid cleansing cream, solid cleansing cream, 
and liquid hair-conditioner cream. The use of smaller 
amounts of polyethylene glycol 400 instead of glycerol, 
produced creams with thicker consistencies. Since, in the 
majority of cases, it is necessary to thicken these creams, 
this is a desirable effect. In addition to the advantage ol 
handling lesser amounts of material by using polyethy- 
lene glycol 100, it is a less expensive material than 
glycerol. 

Polyethylene glycol 400, is less hygroscopic than glyc- 
erol and makes possible more delicate control of the 
hygroscopicity of the finished product. The increasing 
scarcity and rising price of glycerol adds considerable 


economic importance to this use of polyethylene glycol 
100. 
When thinner creams are desired, propylene glycol 


may be used with polyethylene glycol 400 to achieve the 
desired viscosity. The thinning action of propylene gly- 
col is due to its excellent solvent and coupling action. 
Its lower cost is advantageous. 

and white 


There are more than ten million 


haired women in the U. S. 


gray 
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Nopol the Result of American Research 


To the fmerican Perfume) 
In that excellent review entitled “Progress in Per- 
fumery Materials” by Dr. Paul Z. the 


February issue, he mentions quite correctly that Nopol 


Bedoukian in 


is “one of the newer synthetics being used in perfum 
and then 
Rutovskii and 


ery” refers to a recent publication by | 
Alferova (1951). 
For the sake of correcting any impression that Nopol 


might be attributed to other than the result of Ameri 


can research, may I call vour attention to the patents 
taken out by The Glidden Co. as follows: 
+1l—Journal of the American Chemical Society 

2 68,638—1946. 

+2—U.S. Patent 22453110—November 1948. 
=3—Glidden Co. Naval Stores Division—unpublished 

works. 

s4—Journal of the American Chemical Society 

+ 733,124—1950. 

5 ‘ a 

+732,368—1951. 

a6—U.S. Patent 22424960—Aueust 5, 1947. 
+7-—" ” * 2427345—September 16, 1947. 
5 2 2428352—October 7, 1947. 

9 2 2427343- Septembe 16, 1947. 
+10 2427344—September 16, 1947. 
+11 2 2340294—February 1, 1944. 
12 2 2537638—January 9, 1951. 


The production and sales of the esters of this Nopol 
for use in the perfumery and flavoring industries have 
been assigned to The Dow Chemical Co. 

Trusting that this will clarify the source for the 
original conception of this aromatic, I am 
Very truly yours, 

T. Bush, Sr. 


fromatics Division, Dow Chemical Co. 


Burton 


Standard of Living to Rise 


TP HE American standard of living is going to rise dis- 

tinctly in the next couple of years, at least for the 
average employee. Although our standard of living is 
always increasing, that advance goes by fits and starts. 
And a major gain is in store now. 

The average factory worker, so-called earned about 
52,700 a year five vears ago; today he earns $3,700. In- 
50 and '51 have wiped out 
almost half the gain. But this past year has seen a bit 
of improvement because prices have almost come to a 
standstill as compared with a year ago and taxes have 
not been raised more. So most of any wage gains in the 
past year have been realized in more buying power. 


or 
« 


flation and tax boosts in 


Tax cuts in the next two vears should mean 3°, more 
power. The price trend is also down, and 
to purchasing power. Some 


purchasing 
this could add another 3% 
wages rates, on the other hand, may continue to rise, 
because of steadily advancing productivity. It is possible 
then that the gain in real income during the next two 
years will amount to 10°. For factory workers pres- 
ently working considerable overtime, a shorter work- 
week would offset much and perhaps all these gains. 
But speaking of the average, it’s not fanciful to look for 
a 10°% gain in real buying power of current earnings 
in the next two years.—National Foremens’ Institute. 
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How Dyes Affect Cosmetics \ iewed 
at British S.C.C. Meeting 


{jes properties of dyes were 
viewed by J. K. Barraclough, 
B.Sc \.R.1.¢ at the tourth Scien 
tific Meeting of the winter session 
ot the Society of Cosmetic Chemists 
ol Great 
bercence 


Britain held in the Con 
British Col 
our Council in London, England 


Room ol the 


Phe emphasis was on those aspects 
ol pigments ol special interest to 
cosmetic chemists 


Natural Coloured Materials 


Mr. Barraclough discussed first 
the naturally 


minerals: 


coloured 
relatively 
cheap source of supply of materi 
als which, after suitable treatment, 
may be used as pigments. They de 


OCCUTTINe 


these form a 


pend for colour on the presence ol 
known un 
umber, si 


oxides of iron and are 
der the names of ochre, 
enna etc. The disadvantages inhet 
ent in naturally occurring 
compounds include variations in 
tinctorial power and in the nature 
and concentration of impurities 
that they contain. Certain impuri 
ties can, of 


these 


course, render a_ pig 
ment unfit for use in a particular 


product, e.g., the presence of anti 


mony, arsenic, lead etc., would be 
most undesirable in cosmetic 
preparations. 
Oxides 

Yellow and yellowish-brown 


earth-colours contain the hydrated 
form of terric oxide, the reds and 
reddish-browns contain the non 
hydrated Umber 
appreciable quantities of 
nese, 


contains 
manga 


forms. 


Phe majority of the earth 
colours can be replaced by “svn 
thetic” oxides of iron: the latter do 
not suffer from the disadvantages 
of, and are generally capable of be 
ing ground to 
the tormer. 


a finer degree than 


obtained 
by precipitation from a solution of 
ferrous sulphate or by calcination 
ol terrous sulphate. The colow 
and general properties of the ox 
ides mav vary 


Oxides of iron may be 


from 
batch to batch unless conditions of 
manufacture are controlled very 
carefully, The lecturer pointed out 


considerably 


that aqueous extracts from natu 
rally occurring pigments are usu 
ally alkaline, whereas those from 


acid: this 
fact mav be of importance with re 
spect to the stability of nicely bal- 
anced 


svnthetic” oxides are 


emulsions in which pig- 


ments are incorporated, 
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Reference was made to black ox 


ide of iron, a by product ot the 


manulacture of aniline where iron 
is used catalvtically in the reduc 


tion of nitro-benzene 


Use of Diluents 


It was pointed out that the in 
corporation of a diluent in a pig 
ment could be the 
ing the properties of the pigment 
and or of the final) product ol 
which the pigment is an ingredi 
ent. 

Phe terms “lake,” “toner” and 
“pigment dvyestufl” have definite 
meanings to the manutacturer of 
these products, but in view of the 
fact that such terms are often used 
indiscriminately by consumers, M1 
Barraclough took pains to define 
them carefully. Examples of each 
were quoted and formulae, meth 
ods of manufacture and properties 
were detailed. 


means otf vary 


Vadder Lakes and 


Discussing the manutacture ol 
madder lakes, mention was made 
of the fact that significant amounts 
cf Turkey Red Oil are used in the 
Many pigments are pro 
duced in the presence of, or are 
subsequently treated with, surface 
active agents which are adsorbed 
upon the surface of the particles of 
pigment. This point is worthy of 
note because of the possibility ol 
allergic response that may be pro 
voked from hyper-sensitive users of 
preparations containing such  pig- 
ments. However, the general use in 
industry of such pigments indicates 
that no serious danger exists. 


illergies 


pl Ocess. 


Pigment Field Expanding 

[he field of pigment dyestuffs is 
expanding daily. The three main 
factors leading to the development 
of the large range of pigments 
available to-day were held to be: 

(1) Certain compounds contain- 
ing active hydrogen atoms can be 
substituted for naphthols—this 
increased the range ol 
colours available. 

(2) In some instances diamines, 
e.g., benzidine or substituted ben 
zvidines, can be tetrazotised and 
coupled to give pigments possess 
ing improved qualities. 

(3) B-hydroxv  naphthoi 
will form an anilide and 
tuted anilides; knowledge of this 
reaction placed more than a score 
of new intermediates in the hands 
of the chemists. 


discovery 


acid 
substi 


Formulae illustrating these ce 
\¢ lopments were detailed 

At the close of the 
tions asked by 


swe red bv Mh 


lecture, ques 
members were an 
Barraclough and by 


H. Webb 


cosmetic 


his colleague, Mh 

The need by the indus 
trv of dvestulls of improved qual 
itv. and ol 


trom 


freedom 
impurities was 


euaranteed 
certain 
stressed. 

Answering comments about al 
leged variations in tinctorial powel 
of several batches of pigment, the 
lecturer referred to the tests recom 
mended by the B.S.1. and pointed 
out the necessity for strict adhe 
ence to the standard conditions 
laid down 


National Assn. of Variety 
Stores Schedules Shows 


Christmas items will be featured 
prominently at four 5 cent to Sd 
merchandise shows scheduled by 
The National Assn. of Variety 
Stores at the Baker Hotel, Dallas, 
July 12-14; Hotel La Salle, Chica 
20, August 2-6; Wm. Penn Hotel, 
Pittsburgh, August 9-11; and at 
\tlanta’s) Municipal Auditorium, 
August 16-18. 


Riches-Nelson, Inc. Agents for 
Monsanto Chemicals Ltd. 


Riches-Nelson, Inc., 342 Madi 
son Ave., New York City, has been 
appointed sole selling agents in 
the United States for Monsanto 
Chemicals Ltd., London, England. 


Taylor Greenwald Co. Renamed 
Paul Wiemer Co. 


The ‘Taylor Greenwald Co. of 
Cincinnati, Ohio, has been re 
named The Paul Wiemer Co, Paul 
Wiemer, a manutacturer’s 
acquired the company a year ago. 


agent, 


Two Beauty Colleges 
Consolidated 


Iwo central Ohio beauty col 
leges, Bustin Beauty School, Co 
lumbus, and Fredericks Academy 
of Beauty Culture, Springfield, 


consolidated 
School. 


have been into the 


Columbus Beauty 


National Beauty Trades Show 
Space Sell-Out Expected 


Demand from exhibitors indi 
cates that booth space for the Na 
tional Beauty Trades Show, to be 
held in Hotel Statler, New York, on 
\ugust 31, September | and 2, will 
be sold out. 
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Fragrance Foundation 
Holds A Seminar 


77 kK sat at the recent meeting ol 
\V I he Fragrance Foundation 
and listened with great interest to 
the report of its executives and ol 
ficers, particularly in regard to the 
fragrance seminar. In the city ol 
\lbanv, N. Y., buvers, 
and women came together for a 
brief course of instruction on pen 


salesmen 


fumery and related products, so as 
to bring better unde 
standing ol materials and 
hence a more intelligent and el 
fective effort to sell them. Albany 
Was chosen as a test city because 
of the difficulties it presented. ‘To 
those who conceived of this semi 
nar and those who helped to carry 
it out, the entire industry is in 
debted. Precisely because perfum 
erv lends itself less than do othe) 
materials to formal explanation, 
instruction, and education, was 
this task a formidable one. Its 
success is not to be judged by the 
specifi ideas that those who at 
tended the seminar may have come 
with, but rather from the 
great amount of stimulation in the 
direction of  fragrance-conscious 
ness given to these people who are 
the key to local promotion and 
over-the-counter sales. As a con 
achievement of The Fra 
Foundation, the semina 
will long be remembered. We hop« 
and trust that it will be followed 
up by others, in various cities and 
towns, and with some experimen 
tation along the lines of varied 
programs until the most successful 
dpproac h is reac hed. 


about a 
these 


away 


crete 
grance 


Solid Fragrances 
And Liquid Perfumes 


A! the same meeting of The 
l Fragrance Foundation at which 
the seminar was discussed, a panel 
ot four people—two representing 
retail outlets, two advertising and 
promotion 


number ot 


10 
2 
experts answered al 


prepared questions 
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with unprepared responses. — It 
would make interesting reading 
if the Foundation were to reprint 
the fifteen questions and the many 
replies, and we ourselves would 
like to discuss, if time and space 
permitted, all fifteen of these quel 
ies. We were particularly interested 
in the experts’ opinions on solid on 
frozen tragrances. Is the stick type 
of fragrance plus business, they 
were asked, to which both repre 
sentatives of the retailers replied 
in the negative. Frozen fragrances 
had not proved successful, they 
were messy, they were not good 
odors, they cheapened perfumery, 
and they took the place of rather 
than served as an adjunct to the 
liquid perfumes. Such were the 
opinions expressed, and the nega 
tive attitude must have come as a 
surprise to some in the audience. 
If this opinion were to be verified 
and accepted as fact, then we must 
conclude that solid fragrances con 
stituted the first new cosmetic that 
replaced existent business rather 
than added to the total business in 
beauty products; for it is a fact 
that home permanents did not re 
duce the beauty parlor perma- 
nents; that new approaches to deo 
dorants, as sprays and antiseptics, 
resultant in a greater total deodon 
ant business. Because of these ex 
periences, there has been a danget 
that any new product might be 
thought automatically to result in 
plus business for a company or tot 
industry. The opinions of — the 
members of the panel otf The Fra 
grance Foundation on this matte 
should result in greater caution in 
the future. 


Perfume Promotions 

Through Scented Paper 

i pon RE have been many efforts 
to lnpart 


and to printer’s ink in the past 
and there are 


fragrance to apel 
> 


many processes by 
which this can be accomplished. 
Without going into the relative 
merits of these processes, and while 
still on the subject of perfume and 


Foundation Wwe 


1 he Fragrance 

wish to sav that we were delighted 
to receive a recent issue of the 
Foundation’s Counte Points. You 
couldn’t miss it even if vou neve) 
turned the page and never saw the 
legend at the bottom which read, 
This issue of Counter Points is 
specially scented as a welcome to 
Spring.” Specially scented and, we 
might add, deliciously scented. 
But, even more striking, effectively 
scented. We carried the little green 
paper around in a pocket tor many 
days, had it out on a table, showed it 
to friends and to colleagues, took it 
out on the subway, and now, as we 
write these words, it is on our desk. 
And it still smells as lovely as it 
did when we first opened the en 
velope and a floral effect came rush- 
ing to our nose. It is our opinion 
that significant plus business is 
available for those who come fo1 

ward to exploit the concept of pro 
motion through fragrant pape. 

In fact, this may be a major step 
toward solving the difficult dilem 
ma that all perfumery manutla 

turers face in their promotion ma 
terial; namely, that the visual ap 
proach is of little value because a 
perfume cannot be captured either 
in words or in art work. 


The Flavor of Old 
—Very Old—Wine 


HE press announces that an 

old cargo ship, which went to 
the bottom of the Mediterranean 
Sea off the coast of Marseille, is 
about to be salvaged. The ship 
once plied its wav between the 
Greek islands and the southern 
coast of France, and is believed to 
have foundered some 230 vears be 
fore the birth of Christ. Divers 
have been examining it for some 
time and have found among its 
undamaged by time 
submarine 


intact cargo, 
and tidal waves and 
warfare, some tightly corked jugs 
holding ancient wine. When the 
cargo is finally brought to shore, 
there will be many problems of 
ereater interest to archaeologists 
and historians than a study of the 
contents of these wine jugs. But 
we cannot imagine a more remark 
able opportunity to examine the 
ancient art of beverage making, 
to evaluate the flavor of centuries 
old wine, to compare it with ow 
own, and to study the effects of this 
long and unusual period of storage. 
We call this entire matter to the 
attention of our French colleagues, 
in the hope that the flavor and bev 
erage industries of that country 
will not miss this excellent Oppo! 
tunity. 
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MALDENE...a 
distinctive fragrance... 
versatile... effective 
..- lending an intriguing 
appeal to your finished 
products...adding the 


definite note of success... 
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in Two Different Places 
At the Same Time 


( NE of the axioms that we re 
call from our early school days 
is that any object can’t be in two dil 
ferent places at the same time. 
What our teachers forgot to con 
sider is whether or not an editor 
can be called an object. As we go 
to press, we find ourselves with a 
schedule which is rather rough 

if not impossible. In Atlantic City, 
the Flavoring Extract Manutfac- 
turers Association is meeting on 
Mav Il, 12, and 13, and we 
wouldn't miss one of the FEMA 
sessions for anything we can imag 
ine (unless it is a TGA session). 
\nd on May 12, 13, and 14, the 
Loilet Goods Association holds its 
convention in New York City, and 
we would not be absent from a 
IGA meeting for anything else 
(unless it happens to be an FEMA 
contab). We understand that the 
dates for both meetings were sel 
a long time ago, and that each 
organization had a great many rea 
sons for being held to its original 
commitments. Furthermore, the ac- 
tive members of the TGA and the 
FEMA are litthe concerned with 
each other's meetings. Only the sup 
pliers trv to cover both. We're set 
ting out to prove that one axiom 
is wrong, but we hope it won't hap- 
pen again. Couldn't there be some 
sort of working agreement among 
these and several other organiza 
tions whose meetings are of inter- 
est to the same people? 


Capital Residents 
Shopping at the Groceries 


( NE more survey to come ow 
way, and the first of its kind 
that we have seen from the nation’s 
capital shows that Washingtonians 
in increasing numbers are pur- 
chasing their toiletries and cos- 
metics at the grocery store. Con 
ducted by the Washington Sta 
and released as their third annual 
consumer analysis study, it shows 
that some 45.4 per cent ol the fami- 
lies in the Washington area now 
buy some toiletries at the grocery 
store, whereas a year earlier this 
figure was 10.9 per cent. Product 
by product, there was likewise an 
increase in purchases of individual 
toiletries in the grocery outlets. 
Because of the fact that the house- 
wile enters the grocery store more 
frequently than she does the drug 
or department store, and hence 
sees many products on display, we 
are convinced that the total sales 
volume may be increased by this 
Significant change in the consum- 
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er’s shopping habits. This may not 
be true of all toiletries; for ex- 
ample, there will not be more 
shaving cream purchased than a 
man finds necessary and usable. 
However, the woman who sees a 
shampoo in the store is likely to 
purchase it, the display serving as 
a reminder that she can use it o1 
wanted it, whereas the need for it 
might not have been sufficient to 
motivate her to enter a store spe 
cifically for that purpose. The same 
is true, toa greater ol lesser extent, 
of most toiletry products. 


Capper’s Reports 
On Brand Preferences 


LONG a somewhat different 

line, a survey of subscribers to 
Cappers Farmer, deals with use 
and brand preference of products 
sold by food stores. Included in 
the study, in addition to foods of 
all tvpes, were face and toilet soaps, 
household disinfectants, and re 
lated items. Except to those who 
seck to learn the relative rating ol 
various brands of such products 
among these subscribers to an im 
portant farm publication, the sur- 
vey is of little interest to the cos 
metic and perfume industries, non 
is it meant to be. However, re 
turning again to the theme of place 
of purchase—drug store, depart- 
ment store, mail order house, gro- 
cery store, or variety outlet—we 
hope that Capper’s Farmer will in- 
vestigate the toiletry field next 
year. There is no question but that 
cosmetics have become extremely 
important in recent years. Part of 
the great growth of the industry is, 
in fact, attributable to the reach- 
ing of the farm market. Because 
that market has reached a size of 
great importance, let us now learn 
where the products are sold. We 
have taught the farmer’s daughte1 
to use cosmetics; now, in order the 
better to sell to her, let us find out 
where she goes to buy them. 


CIBS Offers Prize 
For Best TGA Paper 


NNOUNCEMENT comes out 

way that an award of $250 is 
to be given by CIBS—the group of 
young people also known as the 
Cosmetic Industry Buyers and Sup- 
pliers Association—to the author o1 
authors of the best paper published 
in the Proceedings of the Scientifi 
Section of the TGA after having 
been presented at one of the TGA 
scientific meetings in 1952. As we 
prepare to meet our deadline, the 
announcement of the winner has 
not yet been named, but it is wise 


that this winner will be chosen by 
the publication committee of the 
IGA Scientific Section. American 
science today abounds with awards 
of all types, given in recognition of 
many outstanding achievements in 
diverse fields, and certainly chemis 
try does not lag behind other fields 
in awarding those of extraordinary 
merit. In our own perfume and 
cosmetic field, such awards are today 
being given by both the Society of 
Cosmetic Chemists (which chooses 
medal award winners and honor 
ary members) and the American 
Chemical Society (which admin 
isters the Fritzsche Award for 
achievement in essential oil chemis 
trv). The announcement of the 
CIBS otter should therefore come 
as a welcome step forward, not 
only because it is in the best tradi 
tion of American scientific achieve 
ment, but also because it may serve 
as an impetus in getting more ol- 
fers of noteworthy papers for pres 
entation at our scientific meetings. 
However, if we may ourselves of- 
fer a note of critical comment, we 
are not enthusiastic about the 
vague term—‘the best = scientific 
paper’’—lor which the authors are 
to be crowned. Under such termi 
nology, one could award the au 
thors of a brilliant summary, in 
which no new work is divulged 
and no original thinking or ori- 
ginal contribution made. We 
would far prefer that the monetary 
reward be given not to the best 
scientific paper, but to the best 
scientific contribution as expressed 
or divulged in a TGA paper dur- 
ing a given year. The line of de- 
marcation between these two defi- 
nitions may be a fine one, but it 
is not too vague to be entirely lost. 


Cooperative Studies 
On Odor Problems 


N various symposia during re 

cent years, the suggestion has 
been made that the difficult prob- 
lems of odor research can success- 
fully be met by the combined 
efforts of many = scientific  disci- 
plines. A first step in that direc- 
tion can be noted in the two-day 
conference being held at the New 
York Academy of Sciences, at 
which — psychologists, — physicians, 
physicists, chemists, ventilation 
engineers, and many others are 
coming together to acquaint each 
other with the state of their knowl- 
edge, with the direction of their re- 
search and thinking, with the areas 
of unsolved problems which they 
face. This is indeed a _ promising 
venture, the results of which will 
be reported to our readers. 
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THE 
TH SENSE 


(Olfactive Sense) 


Chemical Senses, page 1, 
Moncrief—lists senses as 
follows: “sight, hearing, 
touch, 
smell is listed Fifth. 


taste, smell.” Note 


ince 1768, or nearly 200 
years, the House of Chiris 
has dedicated itself to the 
Fifth Sense—the olfactive sense. In the 
development of Essential Oils, Floral 
Absolutes, Chemical Isolates, Synthetic 
Chemicals, and all of those creations 
and specialties which combine indus- 
trial aromatics with natural products 
and produce fragrance, the House of 
Chiris has a cherished history. 

Today Chiris maintains laboratories 
headed by experienced olfactive chem- 


ists who have available to them, not 


ANTOINE CE 


220 EAST 23rd STREET, NEW YORK 10, N. Y. 
LONDON . 










PARIS ° 












only the “know how” of generations 


of Chiris chemists, but also the re- 
search facilities of three continents and 
four modern laboratories located in: 

FRANCE—GRASSE & PARIS 

GREAT BRITAIN—LONDON 

BRAZIL—SAO PAULO 
and 
NEW YORK CITY 

Whether Essential Oils, Isolates, or 
combinations thereof, are used as fra- 
grance constituents by the perfumery, 
soap, cosmetics, or allied industries, we 


are happy to be consulted. 


1IR IS CO. INC. 






SAO PAULO 
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WHAT THE 


RETAIL BUYERS REPORT 


Fragrance Clinic Held Excellent Way 
to Boost Cologne, Perfume Sales 


JEAN MOWAT 


Chicago—Many retail stores in 
the Middle West devoted pages to 
cosmetics for Easter—but few paid 
any attention to lragrances. 

Buvers tell us that there has been 
so much publicity given to treat 
ment skins, to preventing any afte. 
30 look, to keeping a youthtul con- 
tour that it has finally seeped 
through into the mind of the aver- 
age woman and she wants to know 
how to do it, and is spending money 
for treatment creams. 

There is just so much of a dollat 
that can be used for this, but too 
lew stores are carrying out the pol- 
icv of information. When a woman 
finds out how to use certain creams, 
and what they will do for her skin, 
she buys them in the super-market. 
Phe manutacturers really don’t care 
where their outlet is, so long as it is 
an outlet. 


On Pushing Treatment Lines 


There is this diflerence between 
the supermarket and the depart 
ment or specialty store: the former 
has no line-girls; the latter has, o1 
the entire sales staff knows the mer 
chandise. The latter type of store is 
no longer handicapped by substi 
tute materials, or containers, and is 
doing the top selling job in the 
Middle West stores handling cos 
MICLICS, 

Many in this sales stall have then 
own customers. Others are so indil 
ferent to any but their own particu 
lar line that they will permit a cus 
tomer to walk out of the = store 
because she requests an item not in 
their line. If you think that a false 


hood, try and geta line gil l, so iden 
tified by page and department sign 
to sell you something trom anothet 
line! It just ain't done. 

Recently major stores have been 
holding clinics on make-up and how 
to use treatment lines, and often 
there have been line girls to assist 
in this work so that the right creams 
would be chosen for the right skin. 
In fact, as buyers look at the situa- 
tion today, they have done such an 
outstanding job in treatment lines 
that that is where business lies—not 
in fragrances. 


“Fragrance Clinics” 


Top makers in the cosmetic field 
conduct clinics centering around 
treatment creams—but 
are generally forgotten. 

Yet there is real demand for the 
sampler sizes of colognes and _per- 
fumes, apparently because that is 
about all the average person can af- 
ford alter groceries and rent. Yet 
only a few of the manutacturers 
have seen this handwriting; most 
of them are still waiting for the $15 
and $25 bottle inventories to be re 
duced. Women would rather spend 
$5 six or eight times a vear than $25 
once and have the scent evaporate 
because it is used so infrequently. 

“If we can have tragrance clinics, 
as we have been able to hold treat- 
ment line affairs,” said a leading 
suburban store buver, “You'd be 
surprised at the business we'd do.” 

Summer fragrances look promis 
ing in this region—il they are prop 
erly prometed and their uses pub 
licized. 


fragrances 


Children’s Toiletries, Fragrances, 
Sun-Tan Preparations Selling Well 


LEE MCKENNON 
New Orleans—Customers started 
a last week Easter rush here and 
bought a fine volume 





mostly 
pertumes and colognes. The buvet 
at one large department store was 
frankly quite disappointed that the 
larger, ¢ xpensive bottles of perfume 
did not sell well. She had thought 


& Essential Oil Review 


they would move but smaller, less 
expensive bottles of perfume and 
all sizes in colognes sold rapidly the 
first week ol \pril. \t another de 
partment store Lancome’s Magie 
sold nicely in the larger size. The 
buver thought the expert packag- 
ing was a factor; it is bottled in 
Lalique and packed in a sequined 


Spring sales dwarf Easter vol- 
ume. 


Department, specialty stores 


viewed as pushing treatment 


lines, creating new customers. 


Supermarkets attacked as 
harmful competition to other 
outlets while failing to broad- 
en treatment market. 





box which would make a_ lovely 
jewel case. . 

Children’s packages of cosmetics 
sold nicely again as they did to 
Christmas. 1 rejur, Mme and Helen 
Pessl’s “Little Lady” boxes ol cos- 
metics for the pre-junior miss went 
very well, the buyer reports. Pam's 
Cats, terry cloth cats with a bar ol 
soap boxed together, also sold 
nicely. A gilt season seems to be a 
fine time for these items. 

The travel season, which is al 
most a 12-month session here, has 
picked up with the vacation time 
approaching. Bon Voyage soap 
flakes from Heloise Johl, Inc. are 
selling nicely, according to the buy- 
er at a department store. Thes¢ 
flakes are in flat colortul envelopes, 
6 in a plastic container tor $1.00. 
Quettes, the package of 4 vari- 
colored compressed wash-cloths in a 
plastic envelope, are also selling 
well as are the plastic cases and 
bottles for carrying cosmetics on a 
trip. 

The buvers are delighted with 
Dorothy Gray's packaging in 
Wedgewood. They say the scent is 
very pleasing to the customer and 
the lovely containers seem irresist 
able to women—they ve 
bought a gratifving amount as a 
result. 

Treatments have not tared well 
this month. They sell every month, 
cl course, but with milder weather 
the sun-tan preparations have been 
dcing better. Antoine’s Bain Soleil 
has dene very well and one buyer 
thinks women like not only the 


most 
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preparation but also the tube con 
tainer which can’t break, up ove 
or accumulate 
cream which spreads easily. 

Coty's sale on the $3 value of lip 
stick, face powder and compact to 
gether for 52, is selling very rapidly. 
The buver says women are really 
getting a nice bargain and realize 
it so it moved right off the counter. 
Sales are always a boost to the regu 
lar priced stock too, naturally. 

Francis Denney did well last sea- 
son on Highlight—a package con 
taining a full-size lipstick, a small- 
size bottle of Invisible Beauty Strap 
and a small-size bottle of Texture 
Tint. This month she has Water- 
mellon Pink, a small container with 


sand in the fine 


a similar trio of contents. Ong 
buyer related that so tar the pack 
age hadn't moved nearly so well as 
Highlight, although it is expected 
to pick up. .Another instance of re 
peats lagging is the Robert Curley 
demonstrator’s drawing power at a 
department store. The first time her 
booth was ringed around with pur 
chasers but this time she did just a 
moderate business. Of course, this 
is the fifth time the product has 
been promoted in this store the 
past few months so a tapering-ofl 
could be expected. 

Marie Earle’s Foot Treatment 
Cream, in its unusual tube which 
stands on its generous cap, is selling 
very well at one department store. 


Latest Hits: Lentheric’s Cream Sachet, Corday’s 
$5 Combination, Revlon’s Everything’s Rosy 


MARY LINN WHITI 


Cineinnati— Though the much 
promoted idea of gift-giving at 
Easter (such as at Christmas) appar- 
ently has failed to “take” here, the 
month with the dress-up holiday 
produced good figures on the cash 
registers; in addition, cosmetics de- 
partment heads see great promise 
in several items breaking at the end 
of the month. 

Instead of words like “tremen- 
dous” and “‘amazing,” the salespeo- 
ple are using “fine,” “fair,” and 
“good” to describe the results of 
newspaper and other promotions of 
Helena Rubinstein’s Stay-Long lip- 
stick in a jewel-top cylinder. The 
item, expected to be hot, is merely 
warm. Home permanents enjoyed 
a mild boom, and various spring- 
like scents did well. 

Ann Havilland’s Blue Hyacinth 
was the usual success, with Shillito 
doing better, as usual, with the co- 
logne, but Pogue made it one of its 
leading sellers with hot-house blue 
hyacinths throughout the depart- 
ment and a perfume fountain in op- 
eration. 


Other Top Sellers 


Corday’s new package of four 
fragrances in cologne and perfume 
at $5 (on the order of the very popu- 
lar Ciro Originals package) was 
greeted warmly by the populace and 
probably will be a much-given grad- 
uation gift later, since it can be un- 
wrapped and presented individu- 
ally. Revlon’s “Everything’s Rosy” 
lipstick-lacquer promotion was a 
hit, as much on the basis of the 
clever approach, buyers felt, as on 
the quality of the product. 

Lentheric’s Creme Sachet was at 
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once a favorite, possibly because it 
is packaged in a plastic bottle, a 
feature that Cincinnati women like. 
The Creme Sachet, in fact, seems to 
be the most-favored in the “Red 
Lilac’ line. Max Factor’s Creme 
Puff continued as a leading seller, 
and much of this was already repeat 
business. Ditto for Hudnut’s “Lite 
and Brite” for the hair, Hazel Bish- 
op’s lipstick and liquid rouge com- 
bination, and Tip-On nail lacquet 
(Shillito). The Bishop non-smean 
lipsticks will have a special at two- 
for-75 cents soon and it’s expected 
to be terrific. 

Rollman’s reported better-than- 
average luck with the Rubinstein 
lipstick, and that a hair-dressing lo- 
tion for use after home permanents 
went better than the permanents 
themselves. A saleswoman told that 
the heavier fragrance and creme 
sachet of the Helena Rubinstein 
new “Apple Blossom Time” line 
will be appealing here. Alms and 
Doepke did well with Moonlight 
Mist after mailing out bill enclo- 
sures on it, and had a _ successful 
special event with Houbigant’s 
creme sachet and_ bathfoam-free- 
with toilet water. 


Current Volume Exceeds 
Last Year’s 
MAGGIE FLEMMING 


Buffalo—March toiletries vol- 
ume in the department stores ex- 
ceeded last year’s, but this could not 
be attributed to any special increase 
brought about by Easter buying; 
Easter purchases comprised a very 
minor proportion of March busi- 
ness. All stores except Hengerer’s 





did little or no advertising boosting 
toiletries items as holiday gifts. At 
i. N. Adam’s this proved no detri 
ment to toiletries business. Depart 
mental displays and general store 
trathe provided no increased sales 
far in excess of those for March 
1952. 


Colognes Beat Perfumes 


\t J. N’s, as at othe stores, the 
unit price of the average toiletries 
purchase ranged from $3.00 to 
54.00. Colognes far out-distanced 
perfumes at all the stores. Leading 
item at Oppenheim & Collins was 
D'Orsay’s Tri-Packet at $2.00, with 
Dorothy Gray's White Lilac a close 
second. But beyond these two, turn 
over was quite slow. Easter wit 
nessed no special flurry at Flint & 
Kent, the most outstanding item 
here being Herb Farm’s toilet water 
and perfume combination package 
offered at $3.00 plus tax, an annivet 
sary special whose value is listed at 
$9.25. 

The slow turnover which has 
been victimizing the Wm. Hengerer 
Co. in the past couple of months was 
effectively stimulated by some well 
integrated advertising. Three days 
before Easter they carried a 44-inch 
ad on fragrances, the ad including: 
Dana’s four fragrances, Nina Ricci’s 
L.’Heure du Temps, Angelique’s 
three satin scents, Caron’s Muguet, 
Guerlain’s Atuana, and Lanvin’s 
Arpege. The response justified the 
expenditure, and customers spilled 
over into other brands not specially 
promoted. Blue Hyacinth proved 
the preferred Easter fragrance, with 
Tre-jur’s $1.00 kiddie bath box a 
much purchased item for the young 
ity, 

A half-page color ad on Revlon’s 
Everything’s Rosy produced new 
business for Hengerer’s. Also enjoy- 
ing excellent results at this store are 
Dorothy Gray’s Wedgewood, and 
Matchabelli’s Duchess of York pack- 
age, combining the $3.00 cologne 
and $1.00 lipstick. So the long 
awaited upturn along the main stem 
which started to peek out last 
month seems to be holding its own, 
and gives promise of — sticking 
around for a while. 


Advertising Heavy ; 
Response Good 
JEAN ROBERTS 


Dallas—Cosmetics have hit the 
advertising pages with a bang the 
past few weeks. It began before 
Easter, but has continued in full 
swing afterwards. Displays within 
the departments have picked up, 
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Write for the free booklet, 
e "The Sorbitol Story, "which highlights | 
p the reasons why sorbitol isa 
better product at a lower price. 






pe Sorbitol has a pleasant taste . . . no color or odor 


Sorbitol is uniformly free of undesirable 

tastes, colors and odors. This characteristic is 
especially important if you're using a polyol in elixirs, 
mouthwashes, toothpaste, candy, cosmetic creams or 
lotions. Sorbitol’s natural sweet cool taste makes 

a valuable plus feature in addition to its inherently 
superior properties as a moisture-conditioner and 
bodying agent. And there’s no color or odor to affect 
your blend of other ingredients . . . nothing about 
sorbitol that needs to be removed or masked. 


...and sorbitol costs less today than ever 


Sorbitol has dropped steadily in price . . . in war, 
peace and during times of inflation. This has been due 
to sorbitol’s low-cost, practically unlimited raw 
material (mostly corn sugar) . . . and to continued 
expansion and refinement of the Atlas process. 


COMPARE ALL POLYOLS 


before you buy . . . and choose the one that proves 
superior on every count. To help you utilize sorbitol’s 
unique characteristics in your product, Atlas offers full 
technical information and research service. 





assure SALES APPEAL 


in your perfumes with 


Distinctive Creations by Givaudan 
















Why Givaudan? 


. .. because Givaudan draws upon the com- 
bined talents and experience of its own per- 
fumers and those of its European associates 
to augment its knowledge and skill in meet- 


ing the demands of the American market. 





To create perfumes of outstanding individuality and wide popular 
appeal demands not only artistic ability on your part, but skillful 
cooperation on the part of those who supply you with perfume 
materials. You can achieve a fragrance of true originality and 
undoubted appeal to consumers by utilizing Givaudan’s intimate 


knowledge of the latest trends of the perfume market. 


Just write—we will be glad to assist you with any perfuming problems. 


Givaudan-Delawanna «- 


Leaders in Creative Perfumery 
330 West 42nd Street *« New York 36, New York 


Branches : Philadelphia + Boston + Cincinnati + Detroit + Chicago * Seattle « Los Angeles *« Toronto 





RANGE | 


Botanists classify Bitter Orange as Citrus bigar 
adia. With due respect to this most exact science, 
Charabot offers a series of derivatives produced 
from this singular specie to meet the equally 
exacting demands of the perfumer. 


From Concrete Orange Flower to Floraline 





Veroli, Charabot has an Orange Flower not 
just to meet your requirements, but guaranteed 
to give your products the finest base you can 


use . . . and economical. too! 


isnt ak weasel’ ORANGE FLOWER DERIVATIVES 

Concrete Orange Flower 

*Intégrale Orange Flower 

*Intégrale Orange Flower from Water 
Absolute Orange Flower 
Absolute Orange Flower from Water 
Absolute Eau de Brouts 
“Hyperabsolue Orange Flower 
Hyperabsolue Orange Flower Incolore 
Oil Neroli Bigarade Petales Extra 
Oil Neroli Bigarade Extra 

Oil Neroli Bigarade 

Concentré Orange Flower Water 

*Floraline Neroli 





Sole distributors in the U.S. and Canada for CHARABOT & CIE., successors to HUGUES AINE, Grasse, France *Trade Mark 





132 NASSAU STREET, NEW YORK 38, NEW YORK REctor 2-5040 
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clerks is 
generally 


enthusiasm 
high, and 
good. 

Creams, soaps and complexion 
care still are the leading items in 
advertising space. Several stores are 
concentrating on the change over 
from winter to summer shades ol 
make-up. Editorial columns on the 
women’s pages have cooperated 
with numerous stories along this 
line. 

\fter an initial spurt in the use 
of television, cosmetic departments 
have largely reverted to their old 
standby, the newspaper, for pro 
motions. 


among the 
business is 


Tie-Ins Used Extensively 


Neiman-Marcus had just finished 
an interesting store-wide promotion 
on Carnations, tying in every con- 
ceivable items handled by the spe- 
cialty shop trom Steuben vases to 
girdles. Cosmetic items received 
their share of tie-ins. Charles of the 
Ritz announced a new “carnation” 
blend of powder to fit with Nei- 
man’s new shades. Mary Chess de 
veloped a special carnation. ftra- 
grance to go with the 75,000 fresh 
carnations displayed in the store. 
The elevations were even sprayed 
with this scent. The fragrance was 
made available in sachet, dusting 
powder, bath oil, toilet water and 
perfume. 

Another successful and unusual 
promotion of Neiman’s was called 
“What are vou doing on Saturday 
night?” and suggested a series ol 
beauty treatments such as complex 
ion cream, bath cream, bubble 
bath, hygienic soap, nail brush for 
hands and feet, friction lotion and 
finishing with hand lotion. Several 
manufacturers were named in the 
procession of illustrations. 

Several national representatives 
have been in the stores recently as 
consultants and interest has been 
excellent. One of the most success 
ful of such promotions was A. 
Harris & Co.'s “Help-Yourself-to- 
Beauty” clinic. On four successive 
days national representatives from 
Dorothy Gray, Rubinstein, Barbara 
Gould and Revlon conducted the 
clinic. Each patron was provided 
with her own work tray of the rep- 
resentative’s products and was given 
instruction and could ask questions 
during the session. There was no 
charge but tickets had to be ob 
tained in advance to be sure of seat- 
ing. For two shows each day, re- 
sponse was outstanding. 

A. Harris also recently added 
two new lines Lancome’s “Magie,” 
theirs exclusively in Dallas, and 


Riplique. 


Keen Rivalry Marks Annual Set-Up Paper Box 
Match of National Paper Box Mfrs. Assn. 


Lehn & Fink’s Midnight Per- 
fume Ensemble scored heavily 
among the nearly 1,000 set-up 
boxes, produced for the first time 
in 1951 and 1952, entered in the 





Above: 

Lehn & Fink Products, Inc.'s Midnight 
Perfume Ensemble scored first award in 
cosmetics and first award as the best 
transparent box for Newark Paper Box 
Co., Newark, N. J. The package is a com- 
bination transparent and set-up paper 
box, with a diagona! acetate card keep- 
ing the perfume vial in position and sus- 
pending the earrings. 





Right: 

Elgin National Watch Co.'s Wadsworth 
Compact gained second award in jewelry 
for Dennison Mfg. Co., Marlboro, Mass. 
It has angular box sides and complement- 
ing papers on base and lid. The unusual 
box shape is said to permit several dis- 
play arrangements. 





Annual Set-Up Paper Box Com 
petition by members of the Na- 
tional Paper Box Mfrs. Assn. at its 
35th annual meeting, May 17-20, 
at the Sheraton-Plaza Hotel in 
Boston. 

Twenty-two end use classifica- 
tions were judged, in addition to 
best surface design and execution, 
superiority of construction, best 
display box, and best transparent 
box. The end use entries were 
judged on the general functions of 
the set-up box; namely, the ability 
of the box to protect the product, 
appropriateness of the package, 
display value, brand identification, 
convenience in packing and_ in- 
spection by customer, and sales ap- 
peal. 





Above: 

Beauty Counselor's Gift Set received sec- 
ond award in cosmetics for Stecker Paper 
Box Co., Detroit, Mich. The pink-bottomed 
box has a loose silver-cover top with pink 
signature. The box, with individual com- 
partments for each item, is said to ship 
so well that it could be used as a travel 
kit. 


Left: 

Beauty Counselors’ Carousel Perfume Set 
received second award in the best trans- 
parent box category for F. N. Burt Co., 
Inc., Buffalo, N. Y. A circular platform 
is perforated to hold the bottles rigid. 
The acetate neck offers complete display. 





Left: 

Elizabeth Arden Sales Corp.'s Lipbrush 
won honorable mention in cosmetics for 
the Newark Paper Box Co. A sleeve type 
package, the combination transparent 
and set-up paper box displays the lip- 
brush. 
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lt pavs to xe bv the book! 


Naturally, this book is a “closed” one. Avon's position ot leadership has been 


Names of the brands of fine cosmetics and 
toiletries made by the Private Brand Divi- 
sion of Avon Products are held in’ strict 
confidence. 

But, we can say they're names of great 
renown and their example is worth 
remembering. 

You, too, ean gain the greater volume 
you are seeking on your established toilet- 
ries or cosmetics ... or introduce new ones 
without added plant expense on your part 

. by entrusting your production to Avon, 


SO ROCKEFELLER PLA 


gained by the most faithful observance of 
the highest quality standards. Your products 
are assured the expert attention which dis- 
tinguishes Avon's production of its own 
and other well-established private brands. 
Formula and product assistance of Avon 
specialists is available if you desire. Their 
knowledge and experience include every 
phase of cosmetics and toiletries production. 

Call or write Avon for complete informa- 
tion concerning the production of your own 
brands of toiletries and cosmetics. 


kta INC. 


PRIVATE BRAND DIVISION 


NEW YORK 2¢ N 


gically located laboratories in Suffern, New York « Pasadena. California « Montreal, Canada 


American Perfumer 











Curve Assembly 


\ continuous curve prepared by 
plotting changes in pH yields valu 
able data to the control chemist ac 
cording to the Fisher Scientific Co 
which makes available a “titration 
curve assembly” that uses a pH me 
ter to assist chemists in setting up 
controls on any variety of samples. 
[he shape of the various curves 
plus the indicated end points sup 
ply all the answers. Impurities im 
press their mark on the curve where 
thev are readily identified by eve 


New Industrial Meter 


\ new corrosion resistant stain 
industrial meter is an 
nounced by the Rockwell Manuface 
turing Co. It is designed to be ol 
especial value in the handling of 
liquids common to the 


less steel 


COTTOSIVE 
pharmaceutical, chemical, food, oils 
and fats and industrial processing 
lields. It is stated to have a mani 
num capacity of 100 gal per min 
ite at a@ maximum working pres 


sure of 125 Ib. pe square inch, 


Decals that Gleam in the Dark 


For advertising, product identifi 
cation, satetv and other uses lumin 
ous decals which gleam in the dark 
like magic are offered by Luminous 
Decals. Exposure of luminous de 
cals to natural or artificial light fon 
but a minute each day causes them 
to glow up to 10 hours in the dark, 
the makers state; and they last fon 
vears. The decals are dipped into 
water to loosen them from the pa 
per backing and are then put into 
position on a clean, smooth surface. 
They are smoothed out to remove 
any air bubbles and then pressed 
down to adhere well to the surface. 
Phe plastic coatings of these decals 
make them weatherproof. 


High Speed Filling Machine 


For filling all types of 
products, pastes, creams, oils, etc., 
anew high speed, four line filling 
machine has been developed by the 
Filler Machine Co. According to the 
company the machine fills all sizes 
and types of containers by the bot- 
tom up and clean off filling meth 


Viscous 
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New Products and Developments 


od It 


containers per 


is claimed to fill up to SU 
minute and has a 
range from four ounces to gallons. 
The unit can be equipped with a 
separate driven agitator. 
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High Speed Filler 


teeder and un- 
equipment are also 


\n automatic jan 
scrambling 
available. 


New Collapsible Tube Closure 


\ new collapsible tube closure 
which the makers state mavy_ be 
added during manufacture as an in 
tegral part of the tube or can be 
added later as a screw on closure 
replacing the original screw on clo 
sure is announced by the T. F. 
Schlicksupp Engineering Co, 


Trade Literature 


A new technical bulletin on the 
ethanolamines has been issued by 
Carbide & Carbon Chemicals Co. 
Copies are available on request. 


1 reference file of seven scientific 
contributions has been assembled 
by the Atlas Powder Co. to assist 
chemists, development men and 
production technologists in the cos 


metic and pharmaceutical indus- 


tries. It contains 83 pages including 
32. charts, photographs, drawings 
and diagrams and 18 tabular pres- 
entations of data and 4 bibliogra- 
phies reprinted from the Journal 


olf the Society of Cosmetic 


Chem- 


ists, Proceedings of the T. G., A., 
Encyclopedia — of Chemical Tech 
nology, etc. Three of the contribu 
tions have to do with apparatus tor 
the observation and evaluation ol 
emulsifiers. Bound copies may be 
had by writing to Room 549, Atlas 
Powder Co., Wilmington 99, Del. 
1 new technical bulletin on for- 
nic acid which summarizes recent 
research on its uses has been pub 
lished by Heyden Chemical Corp., 
112 Madison Ave., New York 16, 
NY: 
1 new 28-page wholesale price 
sf covering practically every field 
of flavoring, aromatic and essential 
oil materials offered by Florasynth 
Laboratories Inc., 1513 Olmstead 
Ave., New York 61, N.Y., is avail- 


able to anvone interested. 


1 catalog OT @SSE ntial olls and 
chemicals offered by 
Dodge & Olcott Inc., 180 Varick 
St.. New York 14, N.Y., has been 
issued. Copies of this catalog as 
well as a new flavor bulletin on 
Cosmo flavors mav be had for the 
asking 


aromatte 


Five new technical bulletins on 
G 11 (hexachlorophene) have been 
issued by Givaudan-Delawanna 
Inc., 330 W. 42 St., New York 36, 
N.Y. The first bulletin “An Anno- 
tated Bibliography” was issued in 
May 1952. The new bulletins are: 
H-2, Chemical and Physical Prop 
erties; H-3, Toxicology; H-4, Bac- 
teriological Properties; H-5. Use 
in Cosmetics; and H-6, Use in 
Soaps and Synthetic Detergents. 
H-5 gives formulas for various cos- 
metics in which G-11 may be used 
such as stick and liquid deodorant 
colognes, hand creams, etc. 


Physical 
deodorants is the subject of tech- 
nical bulletin 2 prepared by Joseph 
P. Parentini issued by Roure-Du- 
pont, Inc. 366 Madison Ave., New 


York 17, N.Y. 


fragrance and modern 


Full details about the Edwal Lab- 
oratories, Inc. including its prod- 
ucts, facilities and background are 
given in a 24-page descriptive 
booklet which is available to users 
of fine chemicals. 
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PENN-DRAKE PETROLATUMS 


Proved By Tests You Can't Define 






















At Penn-Drake uniformity is a key word. 
Much of our productive effort is devoted to 
assuring our customers of perfect uniformity 
in the petrolatums they order. Matching phys- 
ical specifications is one thing, a relatively 
easy thing; for every scientific test is made to 
insure uniformity of viscosity, melting point, 
color, penetration and other properties. 
Satisfying the touch and the eye of the 
expert is more difficult, for what he is after— 
a certain indefinable texture, a certain ap- 
pearance—cannot be measured in scientific 
terms. Yet, Penn-Drake has earned a reputa- 
tion for doing just that: satisfying the touch 


PENNSYLVANIA REFINING COMPANY 
General Offices: BUTLER, PENNSYLVANIA 
Refinery at KARNS CITY, PENNSYLVANIA 
Branches: Cleveland, Ohio; Edgewater, N. J. Representatives in Principal Cities 


MAKERS OF: White Oils (U.S.P., N.F. and Technical); Petrolatums (all grades and colors); INSECTI-SOL and SUPER~ 
SOL (deodorized insecticide bases); Deodorized and other Naphthas; Petroleum Sulfonates, Waxes; Industrial 
and Motor Lubricants and Greases; Fuel Oils, and other petroleum products, 
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and eye of the expert in addition to matching 
physical specifications exactly. Among the 
most pleasant words we hear are: “Yes, the 
appearance is exactly right."’ 

Penn-Drake Petrolatums are carefully re- 
fined from 100% pure Pennsylvania crude 
stocks. They are free from odor, taste, ran- 
cidity and impurities which may cause deter- 
ioration with age. They are stable in every 
respect and are supplied in all grades and 
colors from Super White to Dark Green. We 
will be glad to send you samples of standard 
grades, and can provide special grades if 
your product requires them. 


/ Fess \ 
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LEVER BROs. Co. is distributing Lile 
buov Brushless Shave. 


roNtE CO. Is launching Silver Curl, 
the first home permanent ever de 
veloped especially for waving the 
hair of the country’s more than 
10,000,000 white or gray-haired 
women, according to the announce 
ment. It is said not to discolor grey 
hair and to olfler an easy sell 
neutralizing process. A blue pet 
forated plastic turban is designed 
to insure an even curl by keeping 
the hair properly damp during the 
sell-neutralizing step. The process 
ing period is said to last 20 minutes. 
\ nationwide advertising cam 
paign, Comprising radio, television, 
and space, will break June 1. The 
kit, containing bottle of 
waving lotion, end tissues, plastic 
turban and direction sheet, sells 
lor S150. 


al L o7. 


LADY ESTHER Hormone Cream has 
been launched in Canada with a 
national advertising Campaign. The 
two-ounce size jar retails for $1.25, 


the ounce one for 79 cents. 


FABERGE is Introducing Fabergette, 
perfume in a golden metal sheath 





Fabergette 


with patented applicator, in any 
ol five fragrances, gift boxed at 
$2.50, or with matching cologne 
at $3.50. 


POND's offers a full-color display 
unit with set-up die-cut tray base, 
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holding 12 packages of its 59 cent 
Angel Face combination powde 
and foundation, to the drug trade. 


MURIEL HASBROUCK, INC. is distrib- 
uting seven new fragrances and is 
backing them with a “personality 
in-fragrance’” merchandising plan, 
evolving around the selection of a 
fragrance by a birthday cycle chart. 
The pertume is priced at 510 per 1 
oz., $6 per 14 07., and $2 per dram: 
the cologne is S82 for two ozs. 


HELENA RUBINSTEIN is distributing 
Skin Serum, described as a blend 
ing of blood serum and amniotic 
fluid to counteract dryness and hide 
lines and wrinkles. The ambe 
fluid, to be patted on face and neck 


—— —_—- 








Rubinstein’s Skin Serum, 30-vial package 


immediately after cleansing every 
other night at first, less frequently 
later, comes in single application 
vials. Ten vials sell for $12.50, 30 
vials for $27.50. 


covy is in the middle of its annual 
Muguet des Bois promotion. ‘Two 
new items have been added to the 
line this year: Creamy Skin Sachet, 
at $1.50, and a gift box with three 
cakes of Hand Soap, wrapped in 
paper and arranged in a circulan 
clear plastic box, at $1.25. A sam- 
ple vial of the sachet, encased in 
a golden tube, has been attached 
to most regular Muguet des Bois 
items. 


GABY Co. offers a 98 cent combina- 
tion package of suntan lotion and 
stick deodorant. Extensive maga- 
zine advertising is part of the sum- 
mertime promotion. 


DOUGLAS LABs. CoRP.’s Coppertone 
Suntan Oil and Cream invades the 








Doug'as Labs.’ Coppertone suntan line 


national advertising market for the 
first time this season, with black 
and white and color ads scheduled 
in five national magazines. Pack- 
aging of the line, including jar, 
bottle, Wirz tube and aerosol, has 
been redesigned, achieving stronger 
family resemblance. ‘The aerosol 
container advantages are described 
as spillprool, applying of a more 
even coat of protecting film, and 
easier reaching of inaccessible parts 
of the body. Promotion aids will 
include counter cards, display and 
counter merchandisers, window dis- 
play set, window streamers, beach 
and pool weather and temperature 
charts, speciality atttention-getters 
and a series of transcribed radio 
commercials. A new three-dimen- 
sional counter display unit, using 
a wire and paper palm tree as 
attention-getter, is shipped flat yet 
almost completely intact. 


MARY CHESS, INC. is promoting its 
$1.75 Summer Soap Quartette pack- 
age, with four cakes of soap in as- 
sorted fragrances and colors, at 
$1.25, and its eight oz. bottle of 
Summer Cooling Lotion with 
chlorophyll for $1.25. 
COLGATE-PALMOLIVE-PEET CO. is test 
marketing two new _ detergents, 
blue Super Suds in Kansas City and 
white Super Suds in Chicago. 
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STICK CONTAINERS FOR — 


COLOGNE - DEODORANT 
SOLID HAND LOTION - AFTER SHAVE 


WITH HIGHLY-POLISHED 
GOLD TONE CAPS 
A. B48 PLAIN, 2-212 oz.* 
B. B48 FANCY, 2-212 oz.” 


C. B32 (Threaded polished 
brass cap), | oz.* 


D. B31 (Polyethylene snap 
cap base), %4 oz.* 


AND THE N EW 


PURSE SIZE STICK CONTAINERS 


a hae 


HIGHLY-POLISHED GOLD TONE, WITH 
POLYETHYLENE SNAP CAPS FOR TIGHT SEAL 


E. EF292 (Push-up with foolproof push-up seal), 
% 02.” 

F. TF291, 2 oz.* 

G. AR284, 12 oz.* 

H. LF293, 34 oz.* 


Write for 
samples and prices * Approx. Net 
' . 7. 


R P i RAT!QON_ 251 FOURTH AVENUE, NEW YORK 
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HARRIET HUBBARD AYER offers Beau 
tilving Mask to shrink pores, 
tighten skin, and remove dead cuti 


cle and discoloration. The 234 oz 


jar sells tor $2 

GIFT-PAX, the merchandise sampling 
service for new mothers in hospi 
tals, will expand its operations into 
Canada starting June |, increasing 
the distribution by 5,000 packages 
a month, presented to mothers in 
100) hospitals. A franchise office 
will be established in loronto. 
Present U.S. distribution is 1,200, 
000 packages a year through 1,300 
hospitals in all the larger metro 
politan areas of the country, ac 
cording to the concern. The sam 
pling service Operates on a regional 
as well as a nationwide basis. 


CARYL RICHARDS, INC. Is distributing 
self-neutralizing Rocket Wave with 


Rocket Wave 


PA 
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Rocket Wave with Milk Bath 


Milk Bath permanent for beauty 
shop use 


YARDLEY, lor Father's Davy, offers 
its After Shaving Lotion, Cologne 
and Wooden Shaving Bow! pack 
ages in new red and white sleeves 
die-cut in royal crest shapes, reveal 
ing product identity. Central theme 
is King for a Day. The After Shay 
ing Lotion is $1.10 and $1.50, the 
Shaving Bowl is $1.25, and the 
Cologne $1.65. 


SHULTON teams up its new Old 
Spice Smooth Shave, lather shav 
ing cream in pressurized aerosol 
type container, with Old Spice 
\fter Shave Lotion, at $2. Anothe 
combination is Shulton’s new 21 
oz, Old Spice Stick Deodorant, in 
pottery type container, with its Old 
Spice After Shave Lotion, togethe 


in tan and scarlet gift box, at $2 


HFLENA RUBINSTEIN recently pulled 
an interplanetary publicity stunt 
by concocting an Interplanetary 
(beauty products) Kit made by an 
imaginary company, Interplanetary 
Beauty Products Corp., whose _ re 


& Essential Oil Review 


cent stockholders meeting was at 
tended by real-lite people: mem 
bers of the Federation of Women 
Shareholders. 


introducing 
Rinso Sunlight detergent. 


LEVER BROS, CoO. 1S 


cuTEX Spillpruf nail polish and 
Stay Fast lipstick are in the middle 
of an extensive national magazine, 
newspaper, business publications 
and spot radio advertising cam- 
paign built around the theme 
“This Spring He'll Love You in 
Pink”. A tie-in) promotion in 
volves the American Optical Co., 
Bonart Handkerchief Co., Century 
Mills, Flower Classics, Inc., Irving 
Hat Lining Co., and M. Slifka & 
Son. 


PUREPAC Corp. offers Wunder-Skin, 
described as a_ greaseless, flesh 
tinted product to conceal skin 
blemishes while helping to heal 
them. It comes in 59 and 98 cent 
SIZ€S. 


DERMETICS bring Dotted Swiss Co 
lognes in three fragrances, called 
Pink, White and Blue. Dots on the 
> oz. ($1.25) bottles are colored to 
match the colognes’ names. 


HAZEL. BisHOP’s Duet brings two 
color-matched 75 cent lipsticks for 
S1.10. A counter merchandiser con 
tains two dozen packages. 


ti 
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Houbigant’s Summer Cologne 


HOUBIGANT'’s Summer Colognes, in 
two fragrances, sell for $1.50. 


CUTEX is promoting two new shades 
called Pink ‘’n Sassy and Pink ‘n 
Sweet 


HAYR CHEM. Co, is testing Hayr-For 
Scalp and Hair, using newspapers 
and radio. 


SHULTON, INC. offers a display set-up 
unit to promote its new Desert 
Flower Hand and Body Lotion. It 
holds 12 bottles. 





LENTHERIC’s “And One to Go” pack 
age features two containers of Altet 
Shave Lotion; one a five-ounce glass 
bottle, the other a two-ounce plastic 
squeeze bottle, with removable 
plug tor refilling trom the larget 
bottle, for traveling. The two-some 
is packaged in a beige-and-brown 





Two-bottle after shave lotion sot 


circular box with travel motils. 
Distributed in time for Father's 
Dav, the set retails for $1.50. 


CHARLES ANTELL adds Liquid Creme 
Shampoo with lanolin and hexa 
chlorophene, to reduce skin bac 
teria, to its shampoo line. The 
Owens-Illinois Glass Co. Duraglas 
bottles bear fused color lettering 
in a permanent blue label design. 


MIARY CHEss, INC. is conducting its 
sixth annual toilet water promo 
tion through May 30. The fow 
ounce $2.75 bottle of Toilet Water 
sells for $1.50, the SI atomizer for 


72 cents. 


REVLON brings two new additions to 
their Nail Builder line, Cuticle 
Massage Cream, containing white 
iodine, cholesterol and Lanolite, to 
prevent dry, brittle, splitting nails, 
at $1.25, and Creamy Cuticle Re 
mover, at Sl, to soften cuticles and 
to remove dry, dead cuticle. 


DE HERIOT, INC. offers violet-scented 
Parma Violet La Creme for dry 
skin. The pale green lotion, con 
taining no alcohol, comes in two 
sizes: four ounces for $2.50, eight 
ounces tor M4. 


NORTHAM WARREN CorP. will launch 
its new $1.25 Spry Odo-Ro-No deo 
dorant for 69 cents, and its regular 
75 cent Cream Odo-Ro-No for 47 
cents. Both specials will be backed 
by national magazine and extensive 
newspaper advertising, window and 
counter cards and other point-of 
sale helps. The promotion is de- 
scribed as one of the largest in 
its history of deodorants. 


May, 1953 387 








GLENWORTH Corp. is distributing 
CFS (‘‘clearer, fresher, smoother’’) 
Skin Cream in the East, with an 
eye on national distribution within 
a year. The product, described as 
non-toxic, non-allergic, and beauti- 


lying, sells for $4 per jar. 


HARRIET HUBBARD AYER’S Formu- 
laver dry skin cream comes now 
with a miniature trial-size jar. If 
the customer is not satisfied, the 
large jar may be returned for a tull 
refund. The “youthifying” cream 
sells for $83.50. 


SORTILEGE is) distributing a new 
perfumed body powder at $2 per 


L O7s. 


Cream 
cents, 


otters two Dental 
instead of 94 
\ugust 31. 


SQl IBB 
tubes at 69 
until 
British 


YARDLEY ties in with = the 


coronation with the introduction of 
\ Regal Pair in department and 
drug stores. Packaged in a white- 
lion patterned 


screencd acetate 





Yardley package with coronation motif 


covered box, it consists of a three- 
ounce bottle and a purse size bottle 
of Bond Street toilet water in dark 
blue base, lined with gold foil. It 
retails for $2. 


HOUBIGANT introduces Royal Fern 
altershave lotion and deodorant 
stick in time for Father’s Day. The 
price is $1.50. 


SHULTON is planning an extensive 
black and white advertising pro- 
gram for its new Old Spice Stick 
Deodorant, built around the slogan 
“A New Kind of Social Security,” 
in the spring and summer issues of 
seven national magazines, plus ex- 
tensive newspaper advertising. For 
the first time Shulton will use spot 
radio in major markets for an Old 
Spice Sea Chantey. 


ELIZABETH ARDEN is entering spring 
armed with a new shade, Crimson 
Lilac, in Basic Sheen Foundation, 
Illusion Powder, lipstick, rouge, 
and nail lacquer, Also new are 
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Pearly Green and 
Shades, each at $1.50. 
MENNEN CO. has a new 


merchandiser 
products. 


countel 
holding all of its 





Dat 
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Shulton window display card 


SHULTON will run an Old Spice 
Father's Day ad in June issues of 
11 top magazines. A window dis 
play card simulates the ad. 


POND’s announces that it will back 
Golden Angel, its new sunny brun- 
ette shade in Angel Face powder- 
foundation with a heavy national 
television and magazine advertising 
campaign this summer. 


POND’s offers dealers one free talc 
package with the purchase of 11 
pieces in either the 29 or 43 cent 
size as part of its summer promo- 
tion 


PEPSODENT’S Rayve Creme Shampoo 
returns to national advertising with 
one of the largest night-time net- 
work radio campaigns for a single 
drug item, it has been announced. 


HELENA RUBINSTEIN” offers Hair 
Spray in an aerosol type pressure 
container at $1.50. 


LENTHERIC, as part of its gigantic 
Red Lilac campaign, reported in 
the February issue, has sent sample 
products, Red Lilac Waltz records 
and sheet music to beauty editors. 


HELENA RUBINSTEIN Offers a_ free 
booklet of “patterns of hairstyles” 
with diagrams and directions with 
every Three-Way Home Permanent 
package at $1.50. 


SHULTON, INC. offers a display set-up 
unit to promote its new Desert 
Flower Hand and body Lotion. It 
holds 12 bottles. 


CHERAMY introduces Frosty Bou- 
quet cologne in three fragrances: 
April Shower, Tropical and its new 
scent, Festival. The price is $1. 


cIRO introduces Esscent, in four 


fragrances in a single package at 
$3. Two and four ounce bottles will 
be offered by October. 


Violet Eye 


Harriet Hubbard Ayer Starts 


Door-to-Door Selling Plan 

Harriet Hubbard Ayer has in- 
novated a door-to-door selling sys- 
tem, Retail Home Service Beauty 
Plan, whereby products may be 
ordered on the spot from any of a 
list of cooperating retail 
with payment by a direct cash 
transaction or through the store's 
charge account. ‘The “Beauty Con- 
sultant” is also authorized to take 
applications for a charge account. 

Three combination — packages, 
ranging from $9.50 to $23.50, are 
offered. Each customer, regardless 
of whether she purchases anything, 
receives a cosmetic gift. 

Ihe system was devised when 
cosmetics industry statistics showed 
that house-to-house sales were 
growing at a much faster rate than 
sales through drug and = depart 
ment stores. 

The campaign is underway in 
Washington, D.C., using 120 
trained “Beauty Consultants,” and 
will be repeated through the entire 
country, city by city. 


stores, 


House of Wakefield 
Reorganized, Relocated 

The House of Wakefield, cos 
metics manufacturer, has been r¢ 
organized and its factories have 
been relocated in a 4,000 square 
foot plant in Sanford, N. C. In 
corporated as the Chadke Chemi 
cal Co., Greensboro, the firm is 
backed by C. Z. Adams, and ex 
pects to produce a minimum ol 
$100,000 in cosmetics this year, 
with distribution throughout the 
Southeast, and with national dis 
tribution as an aim of the future. 

Ihe business is operated by Mrs. 
Faustinia Wakefield, who previous 
ly sold her line through Lee Drug 
Co. and mail-orders. 

New packaging has been de- 
signed, and the products, ranging 
from cleansing cream to powde1 
base, are being advertised on radio 
and television. 


Antell TV Show Raises 
$37,000 for Charity 


Charles Antell’s television show, 
“What's Your Bid?” has raised 
$37,000 in nine weeks for leading 
charity organizations. 


SHULTON has redesigned the cartons 
of their stick colognes in laminated 
foil paper with floral designs. 

JOHN ROBERT POWERS’ cosmetics 


are being demonstrated by a group 
of models. 
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\s sclence continues to wrest secrets trom 

nature, firms like Walgreen bring the benehts ; 
|| In th f finer ring ’ 

tO millions n the science Ol ner packaging 
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ible tubes of uniform quality ind dependability 


Plan details of your next tube-packaging cam- 


he specialized ASSISTANCE which 
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THE SHEFFIELD TUBE corral 


Home Office—New London, Connecticut 


Sales Offices—New York, Chicago, Los Angeles 


PEN her eyes and her purse with a smart, 
0 crystal clear Maryland Glass bottle or jar, 
styled for sales. A wide variety of classic 
designs in a complete range of sizes is 
constantly in stock at Maryland Glass, 
ready to ship to you. 


But you get more than sales-provoking style 
and stock prices in Maryland Glass . . . you get 
strength. These bottles learned to “take it” in 
filling and labeling machines‘way back on the 
drawing board. They're practical all the way. 


Send for samples and prices. Ask for any of 
the styles shown below by name or tell us what 
you pack and what sizes you sell and we'll 
suggest appropriate designs. Maryland Glass 
Corporation, Baltimore 30, Maryland. 


pack to attract in 


maryland glass 


chesapeake 
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ection 


How to Flavor Tooth Paste 


The flavor of the tooth paste is often the determining factor 


in consumers’ purchases. 


and possible incompatibilities pointed out. 


ARIOUS types ol dentrilrices 

are manutactured. Among 

these the more important are 
tooth pastes and tooth powders. Liq 
uid dentifrices are of lesser impor 
tance trom a commercial point of 
view. 

\ tooth paste is made up of a 
number of ingredients and while it 
is ditheult to place all the ingredi 
ents into distinctive groups, it will 
be helpful to think of them as 
abrasives, thickeners or emulsifiers 
or binders, lubricants, diluents, and 
a miscellany of other ingredients 
such as preservatives, foaming 
agents, oxidants, “‘ammoniated” 
tooth paste components, coloring 
matter, chlorophyll and chlorophy! 
lins, and, of course, the ingredi 
ents that interest us here, namely, 
the flavoring materials and the 
sweeteners. 


All Ingredients Contribute to Flavor 


Since all of the ingredients mak- 
ing up a tooth paste contribute in 
some measure to the flavor and 
since some have a marked influence 
on the flavor it will serve to men- 
tion a number of the individual in- 
gredients in the classes noted above. 
lhus among the abrasives or polish- 
ing agents one can mention calcium 
carbonate, the various calcium 
phosphates, precipitated chalk, mag- 
nesium carbonate, magnesium ox 
ide, and the like. The principal 


MORRIS B. JACOBS, Ph. D. 


thickeners, emulsifiers, or binders 
are the water soluble gums and dex 
trin and pectin, the cellulose ethers, 
starch and elycerite of starch, and 
elycerol, itself. The main lubricants 
are soap, mineral oil and petrola 
tum. Among the diluents the prin- 
cipal substance is water but glycerol 
and propylene glycol and alcohol 
may also be considered in this cate- 
gory. Among the miscellaneous in- 
gredients one can mention the per 
borates, urea, various ammonium 
salts, ethanolamine and_ ethanol 
amine lactate, quaternary ammo- 
nium compounds, calcium glycero- 
phosphate, glycerite of hydrogen 
peroxide, and alkyl aryl sulfonates. 
This is only a small sample of the 
many ingredients used in tooth 
pastes. 

Since the purchase of tooth paste 
and for that matter all dentifrices 
depends in large measure on the 
flavor of the product, the flavoring 
used in the manufacture of a given 
tooth paste is a matter of major sig- 
nificance. This is particularly true 
in the instance of tooth pastes de- 
signed for use by children who often 
insist on the purchase of a denti- 
frice by their parents solely on the 
basis of its flavor. 


Major Flavors 

A survey of the various books 
dealing with dentifrices and cos- 
metics and of various formularies 


. Consideration of major flavors used 


.. Flavor acceptance 


indicates that the major flavoring 
ingredients can be grouped as essen- 
tial oils, isolates, and synthetics and 
semisvnthetics. Among the essential 
oils one encounters peppermint oil, 
spearmint oil, wintergreen oil, cin- 
namon oil, clove oil, eucalyptus oil, 
oil of anise, and some floral oils 
such as rose and lavender. More 
rarely one finds mentioned sassafras 
oil, cardamom oil or tincture of car- 
damom, and oil of angelica seed. 

The isolates of some importance 
are menthol, eugenol, anethole, car- 
vone, eucalyptol, and thymol. The 
more important synthetic organic 
chemicals or semisynthetic flavoring 
materials used in the preparation 
of tooth pastes are methyl salicylate, 
cinnamaldehyde, vanillin, bour- 
bonal (so-called ethylvanillin), cou- 
marin, and piperonal (heliotropin). 

A fairly wide variety of other ma- 
terials that have some influence on 
the flavor that may be mentioned 
are phenols, myrrh, powdered 
herbs, astringent substances such as 
zinc chloride, and as mentioned 
above, the sweeteners. 


Incom patibilities 


Because of the wide variety of in- 
eredients used in the manufacture 
of tooth paste, the factor of ingre- 
dient compatibility with the flavor- 
ing used is not to be neglected. It is 
not possible in the limited space 
available to consider many varia- 
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ATTENTION! 
AEROSOL MARKETERS | 


Our research laboratory has developed a number of perfume com- } 
pounds suitable for use in many types of aerosol products. These 
compounds will not decompose, cause rust or discoloration. 

























Be Safe! Have Peace of Mind! 


Perfume ond aromatic compounds for use in aerosol sprays include: 


PERFUMES HOUSEHOLD ITEMS ’ 
COLOGNES HAIR PREPARATIONS 
DEODORANTS SHAVING CREAMS 


Ask for samples and quotations. 





ROURE-DUPONT, INC. 


ESSENTIAL OILS, AROMATIC CHEMICALS AND PERFUME BASES } 
GENERAL OFFICES } 
366 MADISON AVENUE, NEW YORK 17, N. Y. 


CHICAGO BRANCH LOS ANGELES BRANCH 
519 NORTH DEARBORN ST. 5517 SUNSET BOULEVARD, HOLLYWOOD 
SOLE AGENTS IN UNITED STATES AND CANADA FOR 
ROURE-BERTRAND FILS et JUSTIN DUPONT 


GRASSE (A. M.) FRANCE ARGENTEUIL (S. & O} FRANCE 
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Children often press their 
parents into buying a den- 
tifrice solely on the basis 








of its flavor. 
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Courtesy Whitehall Pharmacal Co 


tions of such incompatibility but a 
lew examples will serve to point up 
the problems. 

For instance in a tooth paste con 
taining an oxidant such as a per 
borate, it is preferable not to em- 
ploy such a flavor as oil of pepper 
mint or menthol for these flavoring 
materials may be oxidized to vield 
products which have an unpleasant 
taste. In certain instances hypo- 
chlorites have been suggested and 
these would have a related action. 


It is not advisable to use cinna 
mon oil or cassia oil in tooth pastes 
which contain ingredients such as 
alkalis (or ingredients which might 
vive rise to alkalis) which may re 
act with aldehvdes for these oils 
contain very large percentages of 
cinnamaldehyde (cinnamic — alde- 
hvde). In a like manner the syn 
thetic product, cinnamaldehyde, o1 
isolate itself cannot be used. 


Flavor combinations containing 
eucalyptus, peppermint or spear 
mint, oil of thyme, or their isolates 
vield unacceptable after tastes when 
used in products containing soap. 
In general, it is to be noted that 
the alkalis resulting from the hy 
drolysis of such tooth paste ingre 
dients as calcium carbonate and 
soap have, as in the instance of al 
kali action on perfumes in soap, a 
deleterious effect on the flavor of 
the tooth paste. This action may be 
ol sufhcient intensity or duration so 
that it results in the complete de 
struction of the flavor or in the pro 
duction of off-colored products. Ex- 
amples of flavoring components in 
products which may give such re 
sults under certain conditions are 
those products containing vanillin 
or clove oil, 


Incompatibilities attributable to 
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alkali are at times enhanced by th« 
presence of free ammonia, urea, and 
alkaline phosphates in the so-called 
ammoniated tooth pastes. 


Com patibilities 

\gain because of the wide vari- 
ety of ingredients employed in 
tooth-paste manutacture, it is not 
possible here to cite more than a 
few examples of compatibilities in 
the flavoring of tooth paste. 

In products containing oxidants, 
isolates such as anethole or eugenol 
may be found suitable tor these 
substances are less readily attacked 
or vield other products of equal fla- 
vor value. 

De Navarre, for example, has 
pointed out that the flavor of mag 
nesia-bearing tooth pastes may be 
complimented by combinations ol 
the mint-caraway-anise type. Pep- 
permint flavorings and other mint 
flavorings have been found particu- 
larly applicable in tooth pastes 
made with one of the calcium phos 
phates and which contain no soap. 
Lhe mint-caraway-anise flavoring 
combination also seems capable of 
being compatible with soap-bear- 
ing tooth pastes for they can blend 
with the characteristic taste of this 
ingredient. 


Sweeteners 

The sweeteners are also impor- 
tant ingredients in developing the 
flavor of tooth pastes. The general 
topic of sweeteners has been dis- 
cussed in this section of the past 
and need not be repeated. ‘The 
sweetening agent of greatest impor- 
tance is saccharin. This sweetening 
agent has achieved its status in 
the dentifrice field because it is rel- 
atively inexpensive; it is stable; it 
can be supplied with uniform po- 








tency; and it can be supplied in 
both soluble and insoluble types. It 
is Customary to incorporate from 
0.05 to 0.1 per cent of saccharin in 
tooth paste formulations. Greater 
concentrations may give a product 
with the bitter after taste characte) 
istic of saccharin. 

It is possible that sulfamate, that 
is sodium cvclohexvl-sulfamate may 
find some utilization in this field. 
Other synthetic sweetening agents 
such as the alkoxvaminonitro-ben 
venes, particularly, 2-amino-t-nitro 
l-n-propoxybenzene (P-4000) and 
dulcin (p-phenethylurea) are not 
considered suitable tor food use by 
the Food and Drug Administration, 
hence their employment in tooth 
pastes is to be considered in the 
light of this food restriction. 

Formerly a number of othe 
sweeteners were used, as for exam 
ple, cane sagar or beet sugar, milk 
sugar, and corn svrup but most of 
these materials are no longer used. 
In certain instances honey was used 
and may still find tavor for those 
products in which a “natural” 
sweetening agent is to be stressed. 

In those formulations containing 
elvcerol, the sweetish taste of this 
material must be considered. 


Flavor Acceptance 


One cannot state general rules fon 
the flavoring of tooth paste or ton 
that matter for the Havoring of den 
tifrices as a class. However certain 
conclusions can be drawn, for the 
tooth pastes having a large sale are 
those which are pleasingly flavored 
rather than those which are medic 
inally flavored. There is some re- 
sistance to the acceptance of tooth 
pastes which are medicinally  fla- 
vored and too pronounced a soapy 
flavor or taste is often unacceptable. 
looth pastes with after tastes o1 
with persistent tastes are at umes 
found to be displeasing. 

In an attempt to break with tra- 
ditional medicinal type flavors, a 
foreign firm introduced colored and 
flavored tooth pastes such as straw- 
berry peppermint, rose peppermint, 
and mandarin peppermint. 

There is littl doubt that “new” 
effects can in all probability be pro- 
duced by the introduction of fruit 
flavors along with peppermint com- 
positions but whether these will be 
acceptable is another question. 
Methyl salicylate flavors may be en- 
hanced by addition of small 
amounts of methyl anthranilate. 

The amount of flavor to incorpo- 
rate into a tooth paste will vary 
with the potency of the flavor. Gen- 
erally from 0.5 to 1 per cent is used 
but there are formulations in the 
literature calling for 3 per cent. 


May, 1953 391 


by Dz. O 


A perfumed bath is one of the oldest luxuries 
of mankind, and between the public baths of 
Rome and the colorfully-tiled private bathrooms 
of today, many a long century has elapsed. 
As unchanged as water itself, however, 
is the human desire for a fragrant toilette, 
and to this end D«O has recently developed 
a number of fine new perfume bases 
specifically for soaps. Trial quantities and 
suggested proportions will be forwarded 
on request, however, individual experiment 
is recommended for best results. 


Bouquet 40-R-6010—A new fresh type which has proved 
its value in direct consumer test competition with many perfumes. 
Particularly valuable in soap bases such as castile types which 
present a problem in covering base notes. $6.35 per pound. 


Verdura 14—Excellent body for compositions for which 
geranium is used in reduced proportions, or omitted 


$5.35 per pound 


Vernafolia—Arbor and woodland scents unite to produce 
a charming aroma ideally suited for specialty toilet soaps. 


$16.00 per pound 


DeLuxe 40-R-6075—Entirely floral. Lily, rose and lilac 
skillfully blended produce this charming novelty. 


$6.50 per pound 


OUR 154th YEAR OF SERVICE 


DODGE & OLCOTT, INC. 


180 Varick Street « New York 14, N. Y. 
SALES OFFICES IN PRINCIPAL CITIES 


ESSENTIAL OILS ¢ AROMATIC CHEMICALS * PERFUME BASES «+ VANILLA ¢ FLAVOR BASES 
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concentrations are 
possibly suggested in order to over 
come destruction of the flavor on 


higher 


standing. It is evident, however, 
that if this is the case, all of the fla- 
voring will eventually be destroved 
or decomposed and it would be 
preferable for the manufacturer to 
use another flavor with greater 
stability. 

It is appropriate to point out that 
where special problems of compati- 
bility or stability arise, such prob 
lems will in turn have an effect on 
the flavor acceptance. It may be 
possible to solve such difficulties by 
having specialized formulations de- 
veloped by firms dealing with fla- 
vors or by consultants. 

It will bear repetition that con 
sumer acceptance of a dentifrice 
will in the long run depend upon 
its flavor acceptance. 


Flavored Notes 


HE American Health Associa- 

tion, 44 East 23rd St., New York 
10, N.Y. has issued a bulletin ““Food 
for Your Heart.” In this publication 
notice is taken of the difficulty in 
maintaining a salt-free diet because 
of lack of palatability. The sugges- 
tion is made that “when you cannot 
use salt in cooking or on the table 
use seasonings Of spices and herbs 
instead.” 

In connection with the flavoring 
of tooth paste, it is pertinent to 
point out that sodium methyl sali- 
cylate or combinations of sodium 
methyl salicylate and methyl salicyl- 
ate itself are suggested as suitable 
for the flavoring of dentifrices. One 
of the advantages claimed is that 
due to the low volatility of the fla- 
vor, the time of its effectiveness is in- 
creased. (A. A. Klippert to Colgate 
Palmolive Peet Co., U.S. 2.519.665, 
\ug. 22, 1950). 

At the 46th annual convention ol 


|HOW TO Solve YOUR COLOR PROBLEM 


IN THE QUICKEST POSSIBLE WAY 











the National Canners’ Assn. held in 
Chicago, recently, the problem of 
the deleterious effect that some 
pesticides have on the flavor of 
foods was considered by a_ panel. 
This adverse flavor effect may be the 
limiting factor in the use of pesti- 
cides.—M.B. ]. 


News of the Industry 


Chemists’ Association to 
Celebrate 25th Year 


The Assn. of Consulting Chem- 
ists and Chemical Engineers, Inc. 
will celebrate its 25th anniversary 
on October 27 with a banquet and 
entertainment at the Hotel Bel- 
mont Plaza, New York. 


Publications Feature Articles 
on Givaudan-Delawanna, Inc. 
The store of Givaudan-Dela- 


wanna, Inc. was featured in arti- 
cles in the March issues of “Esso 


Oilways,” publication of Esso 
Standard Oil Co., and The Port 
Authority's “Via Port of New 


York.” 


Lanitis Bros. Citrus Plant 
Processes Featured in Article 


The recently installed modern 
citrus plant of the Lanitis Bros. 
Co. at their Tsiflikoudia (Cyprus) 
factory, and the operations in- 
volved in extracting juice and es- 
sential oils, were detailed in an il- 
lustrated article in a leading Cy- 
prus newspaper, The Cyprus Mail, 
Nicosia. 


Flatow & Co. San Francisco 
Agents for Kessler Chem. Co. 


Kessler Chemical Co., Inc. of 
Philadelphia, Pa., has appointed 
R. E. Flatow & Co., 244 California 
St., San Francisco 11, Cal., as their 
agents in the San Francisco area. 


LEEBEN 


CHWEMICAL CO.,, 


Note this 0. &C. and Ext. D. & C. Col- 
ors for Perfumes, Soaps, Shampoos, Bath 
Salts, Toilet Preparation Compounds, 
Woveset, and Brilliantines. Try SAPONINE 

today—the perfect foam producer. 


SAMPLES MATCHED 














Interstate Color Co. Division 







389 WASHINGTON ST., NEW YORK 13, N. Y. 
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Committee Hears Views on 
Factory Inspection Bill 


The House Interstate Commerce 
Committee started hearing on 
April 23) on legislation which 
would eliminate the necessity for 
F.D.A. inspectors to obtain permis- 
sion of food, drug and cosmetic 
plant operators before they would 
be allowed to inspect their facili- 
ties. The legislation would amend 
the Food, Drug and Cosmetic Act. 
The Supreme Court decision in the 
Cardiff case held that a plant op- 
erator is not required to grant such 
permission under the provisions of 
the present law, which it found to 
be inconsistent and unclear. 


T.G.A. Issues Diethylene 
Glycol Monostearate Standard 


The T.G.A. has suggested a 
minimum standard covering di 
ethylene glycol monostearate, non 
self-emulsifying, as Standard No. 
138. A previous T.G.A. Standard 
No. 42, covering propylene glycol 
monstearate has been reprinted to 
correct typographical errors. 


Pakistan Journalists Visit 
“Naarden.”” Polak & Schwarz 


Including among their calls the 
“Naarden” Chemical Works Ltd. at 
Naardens, and Polak & Schwartz at 
Hilversum, Holland, a delegation 
of Pakistan journalists toured 
Dutch factories last month at the 
invitation of the Dutch govern- 
ment and industries. 


Fries & Fries, Inc. Relocate 
New York Office 


Fries & Fries, Inc., Cincinnati 
manufacturing chemists, have 
moved their New York office from 
Rockville Centre to 418 East 91st 
St., New York 28, N. Y. 


Use F. D. & C. Certified Food 
Colors for Flavoring, Extracts, 
Flavors and all other feed 


products. 


Vw 


I 
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TEL.: WALKER 5-0210-0211 
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CARTONS 


CREATE 


SELF-SERVICE 
MARKETS | 








Increase sales, profit and good will, with 
. dynamic Gair Cartons. More and more, 
Impulse Buying of a product in Self-Service 
markets depends onthe attractive- 
E ness and selling impact of the package. 


UYIN 


Safeguard the success of your new package 
by placing your packaging problem with 
the Gair organization. Yes! Gair has been 
designing and manufacturing folding car- 
tons with a powerful “Sales Impact” for 
almost a century. For complete information 





Write for Brochure on Gair Cartons. 






YY, es 
q 
‘4 
\ PAPERBOARD 
SHIPPING CONTAINERS 
IC, 155 EAST 44TH STREET +> NEW YORK + TORONTO 
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Emulsifiers 


Sun Tan Preparations 


Complete technical data on request. 
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Be Prepared 


for 


Hot Weather 


TEGIN \\- TEGACID 


That Suit Your Formulations To A 


EG | Ni Emulsifiers are widely used in sun tan creams and lotions, Both 
TEGIN and TEGIN P are compatible with most modern sun screening 
agents. They are easy and simple to use. They have proved their worth 
through decades of acceptance by American cosmetic manufacturers. 
Basic formulations for sun tan preparations available on request. 


Anti-Perspirant-Deodorant Preparations 


EGAC | D is the symbol for stability in emulsions. Simple and easy 
to use, TEGACID produces stable emulsions with acidity as high as pH 
2.3. It is extensively used in anti-perspirant-deodorant preparations. 


GOLDSCHMIDT 


CHEMICAL CORPORATION 
153 Waverly Place, New York 14, N. Y. 
SERVING INDUSTRY FOR A QUARTER CENTURY 
SALES REPRESENTATIVES 


BOSTON « CHICAGO «+ LOS ANGELES e = ST. LOUIS 





MONTREAL 
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Soap ection 









Making High Quality Soap Flakes 


HE soap buying public is be 
coming increasingly critical of 
the quality of detergents, and 
soap flakes come in for a great deal 
of criticism if they do not conform 
with certain very definite standards 
of quality. Generally speaking, it is 
understood that soap flakes are char- 
acterized by their peculiar and 
unique flake form which facilitates 
the quick preparation of washing 
solutions, plus a high soap content 
and ready solubility in water. 
Examining soap flakes rathe 
more carefully and critically, it is 
important to consider the shape, 
size and also the thickness of the 
individual flakes. These should be 
well formed and uniform and free 
from dust, i.e. the flakes need to be 
thin, preferably not thicker than 
0.008 in. yet possessing sufficient 
strength so as to prevent premature 
breakdown to dust when handled. 
\ finely adjusted external mi 
crometer is required for thickness 
tests and it is advisable to take 20-30 
readings and record the arithmeti 
cal average thickness of these. It is 
not possible to over-stress the im 
portance of appearances when con 
sidering soap flakes for the domes- 
tic market. The most marketable 
grades are made up of thin, clear 
and reflective flakes free from any 
objectionable odour either in the 
packet or in solution. The solution 
should be reasonably clear and free 
irom smell, moreover, it should pos 
sess good lathering and detergent 
properties, 
The total fatty matter content of 
a good quality soap flake must not 
be less than 80°%, this proportion to 
include the mixed fatty matter and 
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How to insure thin, well formed, uniform and 


dust free flakes 


PAUL I. 


the rosin acid content, the latter not 
exceeding 3% of the total. When 
considering the total free alkali of 
the flakes which should not exceed 


0.3°., it is essential that the free 
caustic alkali should not be more 
than 0.1%. Free chlorides, calcu- 


lated as sodium chloride, must not 
exceed 1.0°%, otherwise lathering 
properties are reduced and the clar- 
itv of the solution adversely affected. 


Good quality soap flakes should 
be free from fillers and it is gener- 
ally agreed that insolubles must not 
exceed 0.3°%. 


British Soap Standards 


4 5 LE British Standards Institution 
has just published five standards 
for soaps, covering toilet soap, soft 
soap, carbolic soap, genuine hard 
soap and soap flakes. These stand- 
ards were approved by the Oils, Fats 
and Greases and Soap Industry 
Standards Committee and endorsed 
by the Chairman of the Chemical 
Divisional Council of the Institu- 
tion. 

The publication of these five 
standards is of great significance to 
the British soap industry which 
hitherto has lacked any really reli- 





considerations 


Other 


SMITH 


able and recognized yardstick of 
quality. Each standard sets out the 
minimum requirements and appen- 
dices provides details of approved 
methods of carrying out the tests, 
details being given of methods of 
sampling and the preparation of the 
sample for analysis. Considerable 
importance is attached to sampling 
so as to ensure that it does represent 
a “make” as fairly as possible, e.g. 
with toilet soap it is recommended 
that one cake should be taken pref- 
erably from a row at the side of the 
case and one from a row in the mid- 
dle of the case, the cakes being then 
wrapped in metal-foil or waxed pa- 
per and placed in an airtight con- 
tainer and kept in a cool place until 
needed. 


Lever House Enters 2nd Year 
1.244 Pieces of Cake 


Lever House in New York cele- 
brated its first anniversary on April 
29, and its birthday was fittingly 
celebrated with 1,244 pieces of 
birthday cake for the company’s 
employees—one for each. Jervis J. 
Babb, president, cut the first piece. 
More than 50,000 visitors are re- 
ported to have toured the building 
since its opening. 


with 
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PRODUCTS CORPORATION 
12 EAST 22nd STREET, NEW YORK 10, N. Y. 


Member of the Fragrance Foundation, Inc. 


IN CHICAGO: A. C. Drury & Co. Inc., 219 East North Water Street 
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N EWS and EVENTS 


California High Court 
Upholds Fair Trade Act 


Ihe California State Supreme 
Court has unanimously upheld that 
state’s Lair trade law and ruled that 
the federal McGuire Act “nullifies 
the Schwegmann case,” thus mak 
ing the non-signer clause in_ the 
California Fair Trade Act binding 
in interstate commerce. The case 
was Cal-Dak Co. vs. Sav-On Drugs, 
with the California Pharmaceutical 
\ssn. entering as amicus curae. 


Avon Products, Inc. to Intro- 
duce Supermarket Cosmetics 


Avon Products, Inc., will intro 
duce a line of cosmetics to be sold 
in supermarkets. 


Colgate-Palmolive-Peet Co. 
Directors, Officers Named 


\t the recent annual Colgate 
Palmolive-Peet Co. stockholders 
meeting the following were elected 
to the board of directors: H. A. 
Colgate, J. K. Colgate, S. B. Col- 
gate, J. A. Coulter, W. G. Dunning 
ton, W. B. Johnson, E. H. Little, 
J. H. McConnell, Manning O'Con 
nor, C. S. Pearce, J. A. Reilly, 
N. F. S. Russell, Stuart Sherman, 
W. L. Sims, HT, and J. A. Straka. 

Immediately following the stock 
holders’ meeting the board of di 
rectors met and elected the follow 
ing as ofhcers of the company: 

Honorary chairmen of the board 
of directors: S. B. Colgate and C. 
S. Pearce: chairman of the board: 
KE. H. Little; president: J. H. Mc 
Connell; executive vice-presidents: 
J. A. Reilly, W. L. Sims Il, and 
J. A. Straka: vice- presidents: J. 
H. Blakney, E. E. Dreger, D. C. 
Hand, Hugh Jewett, H. R. Mac- 
Millan, Manning O'Connor, H. W. 
Reynolds, and R. W. ‘Taylor; treas 
urer and assistant secretary: E. N. 
Felio; and assistant secretary: A. E. 
Johnston. 

The following were elected mem- 
bers of the executive committee: 


KE. H. Little, chairman; H. A. Col- 
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gate, S. B. Colgate, J. H. McCon 
nell, C. S. Pearce, Stuart Sherman, 
and W. L. Sims II. 


Over 175 Attend Advertising 
Council’s White House Meet 


Over 175 business leaders re 


cently met with president Eisen 





A a de 


Relaxing during the recent Washington visit: 

Left, Edward G. Gerbic, vice-president in 

charge of merchandising and advertising, 

Johnson & Johnson; right, George Van Gorder, 

president, McKesson & Robbins, Inc., and 

presiden? of The Advertising Council's Indus- 
tries Advisory Committee. 


hower and other government off- 
clals at the ninth White House 
Conterence of the Advertising 
Council. 


Colgate-Palmolive-Peet Co. 
to Drop Peet from Title 


Stockholders of Colgate-Palm- 
olive-Peet Co., Jersey City, N.]., 
have voted to change the firm’s 
name to Colgate-Palmolive Co., 
effective at the end of the year. 


De Laire, Inc. Opens 


New York Office 


De Laire, Inc., a newly estab- 
lished corporation, opened its New 
York ofhce on May 1. Located at 
L14 East 32nd St., De Laire, Inc. re- 
places the former De Laire Div ision 
of Dodge & Olcott, Inc., which as- 
sociation was terminated with the 
formation of the new corporation. 


Retail Excise Taxes to 
Be Collected Quarterly 


Starting with the July-September 
period, retail excise taxes will be 
collected quarterly, the Commis 
sioner of Internal Revenue has an 
nounced. Collections will be made 
during the month following each 
quarter. 


Cuba Places Luxury Taxes on 
Toilet Goods Imports 


Cuba has placed luxury taxes of 
10 per cent on toilet waters, toilet 
perfumes, lotions 
pomades, han restorers, Cosmectics, 
and tonics with an imported value 
exceeding $5; and of 5 per cent on 
toilet powders, talc, powders in 
cake form, face paints, cosmeti 
pencils, rouge, nail preparations, 
and skin creams with an imported 
value exceeding $5. 


essences and 


Variety Stores’ 1952 Volume 
Up, But Profits Are Down 


Variety stores scored record sales 
gains for the third successive year, 
volume being up 4.2 percent ove 
1951, though net before-tax profits 
fell from $169,400,000 to $149,900,- 
000 in 1952. 


American Society of Perfumers 
Elects Nine New Members 


At the quarterly business meet- 
ing of the American Society of Per- 
fumers, Inc., April 15, the follow- 
ing applicants were elected to mem 
bership: Arnold Beller, Centflor 
Mig. Co., Stephen G. Capkovitz, 
Colgate-Palmolive-Peet Co., August 
F. Schwindeman, Dodge & Olcott. 
Inc., William A. Berhard, Pierre L. 
Bouillette, Alexander Jovanovich 
and Michael Lazorchak, Jr., of Gi- 
vaudan Corp., Herbert Perry, Perry 
Bros. Inc., and Herbert Sommer, 
Prince Matchabelli, Inc. 

Plans were formulated for a tes- 
timonial dinner-meeting on May 
20 and for the annual Ladies Night 
on June 5. 
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PEOPLE RESPOND to fragrance... 
whether it’s on a pretty girl or on a 
product. To find the one right 
fragrance for your product dial our 
nearest office. You and your perfuming 
problems will be answered by a perfect 
combination of skill, resources and experience. 


— 
eR IEP. 


—e G ¢” NAUGATUCK 6 AROMATICS ~ 


DIVISION OF UNITED STATES RUBBER COMPANY 

§ 254 Fourth Avenue, New York 10, N. Y.—701 South La Salle Street, Chicago 5, Ill. 
Toronto—Montreal 
Sole Distributors for: 


JEAN ROURE, PIERRE ZILLER, BRUNO COURT S. A. 
"am GRASSE, FRANCE 















SOAPOLS—For bar, paste and liquid soaps. 


SHAMPAROMES—For liquid, cream and paste 


shampoos. 





MODERN BASES—For fine perfumes, colognes, 


toilet waters, toilet preparations, etc. 








CREAMODORS—For all types of creams and lotions. A 1g = “ 





MANUFACTURERS OF AROMATIC CHEMICALS—IMPORTERS OF ESSENTIAL OILS 
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Fragrance Foundation Conven- 
tion Views Untapped Markets 
\fore than 200 executives of the 
fragrance industry gathered in the 
Jallroom of the Hotel Plaza, New 
York City, April 16, for the fourth 





Thomas H. Gregory 


annual convention of The Frag- 
rance Foundation. The theme ol 
the convention was “Getting More 
Fragrance Business—Where, What, 
Why and How!” 

“There is a huge untapped mat 
ket lor fragrance products,” said 
Samuel Rubin, president in_ his 
opening address. Compared with es 
tablished markets in other indus 
tries, he said, it is not unreasonable 
to consider a $500 million volume 
as the potential tor the fragrance 
industry as against today’s little 
over S100 million volume. 

An activities report for the past 
vear was given by Joseph Danilek, 
president of Mary Chess, in which 
he stated, “We know definitely from 
analyses and studies made in the 
last few years that there has been a 
strong trend for more women to us¢ 
more fragrance products, and dut 
ing 1952 this uptrend continued in 
a strong way.” He went on to say 
that he felt at least some of this 
uptrend was due to the work of The 
Fragrance Foundation for in 1952 
ils messages in newspapers alone 
had a combined circulation of more 
than four billion, with a linage of 
7,822,670. 

A panel discussion took place 
during the morning meeting with 
the following experts: Herbert 
Brandt, toilet goods buyer ol 
Bloomingdale Brothers; Eleanor 
Kairalla, merchandising and adver- 
using consultant; Leslie Monroe, 
vice president of Kenyon & Eck 
hardt; Morris R. Shlensky, execu- 
tive vice president and general 
manager of Katz Drug Co. Jean 
Despres executive vice president 
of Coty, Inc., acted as moderator. 

The financial report for the cal- 
endar year of 1952 was given by 
Frazer Sinclair, who also reported 


& Essential Oil Review 


on the finances for the first three 
months of 1953, ending March 51, 
1953. 

\t the luncheon, a presentation 
of a new project of the Foundation 
was presented. “The first Perfume 
and Fragrance Seminar was_ pre- 
sented in Albany on April 8,” re- 
ported Miriam Gibson French, ex 
executive director of The Fragrance 
Foundation. She explained how it 
was conducted and said that this 
is a new means of educating store 
personnel all over the country and 
marks the first time that the fra- 
erance industry is traveling to Cit- 
ies for the express purpose of giv- 
ing important fragrance informa- 
tion to salesgirls, buyers and othe 
executives of retailers. An impar- 
tial appraisal of the results of the 
first seminar was given by Jean 
Millon, sales manager of Coty, 
Inc., in which he stated that this is 
one of the most important educa 
tional steps that ‘The Fragrance 





Pierre Harang 


Foundation is taking. Actual re- 
cordings of on-the-spot comments 
at the seminar were played off for 
the luncheon guests. 
Othcers and directors of The 
Fragrance Foundation elected are: 
President, H. Gregory ‘Thomas, 


Chanel, Inc.; vice-presidents, Jean 
Despres, Coty, Inc., Pierre Harang, 
Houbigant Sales Corp.; treasurer, 
re-elected, Frazer V. Sinclair, Pope 
Publishing Co.; secretary, — re- 
elected, A. L. van Ameringen, van 
\meringen-Haebler, Inc. 





Jean Despres 


Directors, for three-year term ex- 
piring April, 1956, are Paul Carey, 
Fussy Cosmetiques, Samuel Rubin 
of Faberge, Inc., F. E. Shoninget 
of Antoine Chiris Co., Inc., and 
Benson Storfer of Parfums Corday, 
Inc.; director, for two-year term ex 
piring April, 1955, William Cana- 
day, Lentheric, Inc.; directors, tor 
one-year term expiring April, 1954, 
Charles Granville, Angelique & 
Co., and Charles Pennock, Hudnut 
Sales Corp. 

Elected previously and remain- 
ing on the board of directors are 
Joseph Danilek, Mary Chess, Inc.;: 
Oscar Kolin, Helena Rubinstein, 
Inc.; J. I. Poses, Parfums D’Orsay; 
Russell Rooks, Avon Products, 
Inc.; J. S. Weidhopf, Parfums Ciro, 
Inc.; and John Wilde, Caron Corp. 

Automatically on the board ol 
directors, according to by-laws, are 
Davis Factor, president of The 
Toilet Goods Assn. and S. L. May- 
ham, executive vice-president, The 
Toilet Goods Assn. 





Members of the newly-elected board of directors at the fourth annual convention of The 
Fragrance Foundation shown above are, left to right: Samuel Rubin, Faberge, Inc.; F. E. 
Shoninger, Antoine Chiris Co., Inc.; vice-president, Jean Despres, Coty, Inc.; J. S$. Wiedhopf, 
Parfums Ciro, Inc.; Mrs. Miriam Gibson French, executive director, The Fragrance Foundation; 
J. |. Poses, Parfums D'Orsay; treasurer, Frazer V. Sinclair, Pope Publishing Co.; Paul Carey, 
Tussy Cosmetiques; Joseph Danilek, Mary Chess, Inc.; Oscar Kolin, Helena Rubinstein, Inc. 
Other officers and board members not shown here are: president H. Gregory Thomas, Chanel, 
Inc.; vice-president, Pierre Harang, Houbigant Sales Corp.; A. L. van Ameringen, van Amer- 
ingen-Haebler, Inc.; Benson Storfer, Parfums Corday, Inc.; William Canaday, Lentheric, Inc.; 
Charles Granville, Angelique & Co.; Charles Pennock, Hudnut Sales Corp.; Russell Rooks, Avon 
Products, Inc.; John Wilde, Caron Corp.; Davis Factor and S. L. Mayham, both of The T.G.A. 
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It is by brilliant design as well as imaginative artistry that 









a perfume meets with success in today’s market. 


The master perfume chemists of van Ameringen-Haebler, Inc. 
know markets, know perfumes, and are skilled in the creative arts of 


perfumery. Their guidance can help you design your next success, 


MANUFACTURERS AND CREATORS OF THE FINEST Pe 


i. 
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” ameringen - haebler, inc. 
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What do YOU look for in an 





Aromatic Raw Material 


@ A clean and fresh fragrance which will impart stability and 
desirable long-lasting qualities to your finished product. 


@ A high degree of purity, assured by careful manufacturing 
supervision and precise methods of control. 


@ Freedom from the undesirable characteristics of irritation or 
discoloration. 


@ An economical price consistent with exceptional olfactory value. 


The perfumer will immediately recognize Among the many fine VERONA raw 
these qualities in VERONA aromatic raw materials, note the following outstanding 
materials—elusive qualities which long expe- products: 


rience has enabled us to capture and pass on CYCLAMAL VERONOL RESEDALIA FLORANOL 
to the perfumer for use in building aromas THE IONONES CUMIN KETONE JACINTHAL 


‘or finished cosmetics, soaps, toiletries and . : 
for fir , t SOaps t tries ant Sole representatives in the United States for 


J. & E. SOZIO, Grasse, France 


allied preparations. 


VERONA raw materials have proven them- NATURAL ABSOLUTES ESSENTIAL OILS 
selves in countless applications—proven RESINOIDES 
their value at the point-of-sale where Write us on your Company letterhead fort 


customer appeal is all-important. our complete catalog. 


USE ven iUNA PRODUCTS TO BUILD SALES FOR yom ‘ PRODUCTS 


Aromatics Division 
26 Verona Avenue, Newark> N¥J\ ‘VERONA CHEMICAL COMPANY’ 208 North Wells Street, Chicago, il. 
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362——JASCENT 


Amazing, economical odor value. This 
fine Jasmin type is perfect for your cos- 
metics, colognes, shampoos, liquid 
soaps, detergents and air sprays. It has 
exceptional lasting properties. Why not 
order a trial quantity! 


2 oz. sample $1.00 1 Ib. $5.00 


AROMATIC PRODUCTS, INCORPORATED 
1S East 30th St., New York 16, N.Y. 





363-——CHERINE 


Popular Perfume Oil Concentrate 
Cherine has a light, gay, French-type 
fragrance that appeals to youthful 
women of all ages. Its unusual low price 
makes it ideal for use in all of your cos- 
metics and toiletries. A trial will con- 
vince you. 
2 oz. sample $1.50 1 Ib. $9.50 


AROMATIC PRODUCTS, INCORPORATED 
15 East 30th St., New York 16, N.Y. 


364——SORBITOL 
Cuts down moisture loss from creams, 
lotions, toothpastes, etc. A superior 
emollient and binder. SORBO 70% 
aqueous solution of high-purity sorbitol 
available immediately. No shortages. No 
fluctuating prices. Information and 
samples on request. 
17¢ Ib. in drum quantities f.o.b. plant 
ATLAS POWDER COMPANY 
Industrial Chemicals Dept. Wilmington 99, Del. 


365——DETEROME 50 
floral 
liquid and powder detergents. In addi- 
tion to its fine flowery lift, it also pos- 





Pleasant fragrance for use in 


sesses the background tenacity desir- 
able for making clothes smell sweet. 


$3.50 per pound 1 ounce sample $.25 


DODGE & OLCOTT, INC. 
180 Varick Street, New York 14, N.Y. 
Seeerteeenememesemenmtendeeneeeeneenemeeeee ee 
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NEW DUAL-USE COUPON 
for 

YOUR CONVENIENCE 

for 





1. Requesting Information or Literature 


2. Ordering Samples 


The handy coupon on the third page of the Sampler Sec- 
tion is divided in two sections. As you will see, one section 
is to be used only when further information and literature 
is wanted. The other section is for ordering Samples. 


Technical Abstracts 


Report on Cold Permanent Waves. 
Henry Kramer (Food and Drug. Admin., 
Washington, D. C.). J. Assoc. Offic. Agr. 
Chemists 35, 285-7 (1952). A qual. test 
for thioglycolic acid is described: the addn. 
of Cd(OAc), to thioglycolic acid soln. 
acidified with AcOH gives a white gelatin- 
ous ppt. of Cd thioglycolate, which is sol. 
in NH,OH. A quant. method for thio- 
glycolic acid is also described; it involves 
titration with standard I soln. with starch 
indicator. This method was subjected to 
collaborators varied from 97.5 to 100.8%, 
with an av. of 99.79% and a standard de- 
viation of 1.2%. In a collaborative study 
of qual. tests for KBrO, and NaBO,, de- 
scribed in detail and based on well known 
procedures, satisfactory results were ob- 
tained. Chem. Abs. 46, 22, 11590, 1952. 


Concrete Essence of Coffee-Tree 
Flowers. Sebastien Sebetay and Lucien 
Trabaud. Ind. parfum. 5, 216-17 (1950). 
Coffee flowers grown in Madagascar gave, 
on treatment with light petroleum, 1.026- 
2.743% (according to the stage of growth) 
of a concrete (n2D° 1.5030, acid value 17.8 
ester value 120). The absolute was obtained 
from the concrete in a yield of 35-42%. 
Odor characteristics and the properties of 
the volatile matter obtained on distn. with 
(CH,OH), are given. B. A. Chem. Abs. 46, 
16, 7711. 


Stabilization of Chlorophylls. Katsu 
Hamada, et al. (to Sankyo Co.). Japan. 
1328 (’50), April 19. Chlorophyll (I) or a 
product contg. I was mixed with 5% 
(based on the wt. of I) of talc powder. 
This prevented discoloration or change of 
color by sunlight. K. Kitsuta. Chem. Abs. 
46, 16, 7717. 





366——FLEURS DE LILAS 


A very light and exquisite odor which 
reproduces faithfully the fragrance of 
lilac in full bloom. Usable in extracts, 
toilet waters and powders. 


1 Ib.—$8.00 


FINE AROMATICS, INC. 
342 E. 34th St., New York 16, N. Y. 





367—MUSK TONKIN ARTIFICIAL 
100% $21.00 LB. 


Increasing acclaim and acceptance im- 
pel us again to feature this unusual 
product this month. A 10% to 15% 
solution remarkably simulates the Natu- 
ral 4 oz./gal. Tincture. 

1 oz. sample—$1.50 


FLEUROMA, INC. 
38 West 21st St., New York 10, N.Y. 





368—FOUGERE +12 


Our Fougere #12 is a fresh delicate 
scent imparting a flowery and exotic 
note that is appealing and enduring. 


1 oz. Sample—$1.00 
$12.00 per Pound 


FLORASYNTH LABORATORIES, INC. 
1513-1533 Olmstead Ave., New York 61, N. Y. 





369——PENTAFLOR +254 NA 
Can be used as a completed compound 
in colognes, toilet waters, powders and 
fancy soaps. It is a well blended floral 
bouquet with long lasting power. An 
invaluable aid in adding an enduring 
flowery note to your product. 

$10.00 per Ib.—$1.00 per 1 oz. Sample 


NAUGATUCK AROMATICS 
254 Fourth Avenue, New York 10, N. Y. 
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370——GARDEEN 


Another one of our special powerful— 

exotic florals which will go a long way 

wherever applied. We have been able 

to reduce the price of this product to 

$8.50 per pound. Ask for a free sample. 
$8.50 per pound 


NEW YORK AROMATICS CORP. 
Highbridge, New Jersey 





371——-MUST TONKIN TINCTURE 
ARTIFICIAL NOVILLE 


Has all the perfume properties of the 
natural product. Provides binding 
power, warmth and natural tone to fine 
perfume extracts and toilet waters. 


1 Ib.—$9.70 


NOVILLE ESSENTIAL OIL CO. 
1312 Fifth St., North Bergen, N.J. 





372——RASPBERRY ST REGIS S 
NOVILLE 


Used for its true fruit fragrance in mod- 
ern perfume formulations. 


1 Ib.——$7.70 


NOVILLE ESSENTIAL OIL CO. 
1312 Fifth St., North Bergen, N.J. 





373——HYDRO MAGNOLIA 


The lovely fragrance of the Magnolia 
flower, fresh, heady and intoxicating is 
faithfully captured in this new creation. 
Its low cost makes its use of particular 
interest in many compositions. 

Price per Ib. $6.70 


ROURE-DUPONT, INC. 
366 Madison Ave., New York 17, N. Y. 
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Report on Deodorants and Antiper- 
spirants. Henry Kramer (Food and Drug. 
Admin., Washington, D. C.). J. Assoc. 
Offic. Agr. Chemists 35,279-84 (1952); cf. 
C. A. 45,10492b. The method of Shupe 
(C. A. 37, 55519) for methenamine was 
studied collaboratively. Recoveries  ob- 
tained by 5 collaborators varied from 95.9 
to 99.0%, with an av. of 97.9% and a 
standard deviation of 1.0%. Grant’s meth- 
od (C. A. 25, 5509) for phenolsulfonates 
was applied to antiperspirants and then 
studied collaboratively. Recoveries ob 
tained by 5 collaborators varied from 98.9 
to 102.1% with an av. of 100.4% and a 
standard deviation of 0.6%. Chem. Abs. 


46, 22, 11591, 1952. 


Esters of Cholesterol, Michael F. Lan- 
don and Dae Health Laboratories, Ltd. 
Brit. 669,205, Mar. 26, 1952. Tech. linoleic 
acid is heated with 50° and cholesterol is 
gradually added with stirring. The liquid 
is filtered hot through glass wool and al- 
lowed to cool and solidify. The resulting 
ester may be incorporated in a cosmetic 
face cream of the greasy type, a hand 
cream, or a vanishing-type cream. It has 
emollient and emulsifying properties. J. A., 
Chem. Abs. 46, 16, 7716. 


Recent Progress in the Chemistry of 
Synthetic Perfume Materials. Yves Rene 
Naves (L. Givaudan & Cie., Vernier-Geneva, 
Switz.). Bull. soc. chim. France 1951, 1-15. 
\ discussion of the raw materials for 
synthetic perfume substances the syntheses 
effected after study of natural odorous 
products (B-hexenols, nonadienals, _ jas- 
mones, macrocyclic ketones, and lactones), 
and odorous substances of purely synthetic 
origin PhCH,CH,OH, a-cuminylpropion- 
aldehyde, and nitrated musks. Chem. Abs. 
45, 22, 1951. 
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374——MOCCA ARABICA 3635 


Newly developed coffee flavor which 
gives your finished product the true-to- 
nature flavor of freshly roasted coffee, 
using 1 lb. to 1000 Ibs. 


Trial Pound $15.00 Postpaid 


SLUYS ROCKFORD, INCORPORATED 
Rockford, Michigan 





375—SNOW-WHITE S. 900 
Gives household soap, soft soap, in- 
dustrial soap and detergents that fresh, 
clean smell housewives identify with 
good soap. 

Trial Gallon $13.60 Postpaid 


SLUYS ROCKFORD, INCORPORATED 
Rockford, Michigan 





376—JASMIN DU BALLET 

Like a dancer whose skillful and grace- 
ful movements impart profound mean- 
ing to the poet’s dream, so Jasmin du 
Ballet is an interpretation of a_per- 
fumer’s fantasy. a symbol of harmony 
and grace, a reflection of Nature in all 
her splendour. 

$18.50 per Ib. $1.50 per oz. 


STANDARD AROMATICS, INC. 
88 University Place, New York 3, N.Y. 





377——FORSYTHIA-VERLEY 


New interpretation of this fresh har- 
binger of Spring. Delightful to use as a 
base on which to develop a new blend 
or can be used, as is, for cologne, 
creams, lipstick and other cosmetics. 
$16.00 per Ib. 
ALBERT VERLEY & CO., INC. 
Chicago, Ill.—New York, N.Y. 
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378——VIOLETTE PARMOL 


A beautiful Violet with unusual quali- 
ties most suitable for blending in finest 
of Perfumery. 

$40.00 per ib. 


ALBERT VERLEY & CO., INC. 
Chicago, Il.—New York, N.Y. 





379——FLORANOL 


A Fruity-Rose Ester. Gives a_ note 
needed in the reproduction of natural 
rose. Very lasting, it is non-irritating. 
Will not discolor. Of considerable value 


in cream odors; stable in soaps. 


1 oz. Sample—$.60 


VERONA CHEMICAL COMPANY 
26 Verona Ave., Newark 4, N. J. 





TEUOEDEDDNUDEDEOR DERE DEDEOROEOEUROEE DAUD ORO ROOT RRERRORDORERDEON HiETiOneTrtone: 


A Rapid Method for the Estimation 
of Moisture in Cosmetics, Helene Iwa- 
senko and Sigmund R. Kraus. Proc. Sci. 
Sect., Toilet Goods Assoc. 17,20-4 (1952). 
The app. consists of 2 glass plates which 
can be pressed together or sepd. from 
The sample 


weighing 0.1-0.2 g. is spread out and 


each other and weighed. 
weighed between the 2 tared glass plates. 
[he plates are sepd., and the app. is 
placed in an oven at 40°. After 15 min. 
the app. is cooled in a desiccator and the 
loss of wt. detd. The procedure is simple 
and the time required for making a detn 
is short. Chem. Abs. 46, 20, 9784, 1952. 


Therapeutic Skin Powder. Hans Ho- 
ler. Austrian 168,884, Sept. 10, 1951. The 
powder contains boric acid, polyalcs., such 
as mannitol, sorbitol, or aldoses, and di- 
hvdroxvnaphthalenes on inert carriers 
tale.). It is especially useful in the treat- 
ment of interdigital epidermophytosis. 


Chem. Abs. 46, 22, 11593, 1952. 
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380——VERONOL 


An Aldehyde which gives to perfumes 
the desired aldehydic top note. Exceed- 
ingly powerful. Non-irritating. Does not 
discolor. Very stable in soaps, cosmet- 
ics and perfumes. Add a fraction of one 
percent to your perfume, and note the 
improvement. 
1 oz. Sample—$1.50 


VERONA CHEMICAL COMPANY 
26 Verona Ave., Newark 4, N. J. 


an nnnannnnennaeee 


“The Sampler is always welcomed and 
read with much interest. It is a help- 
ful source of information and we thank 
you for it.” 


—from a letter written by the 
Laboratory Director of one of the best 
known cosmetic and perfume manu- 


facturers. 
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Book Reviews 


CHEMISTRY of the HYDRIDES, 
by Dallas T. Hurd, 231 pages, 
illustrated, 6x914 inches, John 
Wiley & Sons, 1952. Price $5.50. 


A hydride is a chemical com- 
pound of another element and 
hydrogen. Obviously there are 
many hydrides possible, as many as 
there are elements—theoretically. 

The known hydrides are divided 
into four groups, depending on 
the nature of the hydride bond, 
fully described by the author. 

The known hydrides are then 
discussed individually. Where spe- 
cial precautions in using or han- 
dling are necessary, they are given. 

Finally, the book discusses the 
complex hydrides, toxicology and 
vacuum manipulation. The ap- 
pendix lists the four principal pro- 
ducers along with other useful 
data. 

This book is a critical, well co- 
ordinated exposition of the theory, 
properties and reactions of hy- 
drides—all invaluable for research 
and industry.—M. G. deN. 


TEXTILE CHEMICALS AND 
AUXILIARIES, edited by Hen- 
ry C. Speel, 493 pages, illus- 
trated, 6x8 inches, indexed. 
Reinhold Publishing Corp., 
1952. Price $10. 


When any editor undertakes the 
writing of a manuscript with 29 
contributors, he has his hands full 
just keeping the material flowing 
along the line originally decided 
upon. The presentation usually 
varies with each contribution, and 
some overlapping must result. The 
present work reflects this, but to 
only a slight extent. 

At first glance, the title seems 
to eliminate everything but syn- 
dets and surfactants but it does 
not. Soap, fats, oils, waxes, 
starches, gums, glues, flame proof- 
ing, synthetic resins and solvents 
are also included in the text. This 
truly rounds out the subject. 

Chapter 8 would be more com- 
plete if author Calise had de- 
scribed methods of treating deion- 
izers to prevent “germ” infection, 
as well as the water resulting there- 
from. 
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One regrets that writer McClel- 
land did not use more trade named 
solvents outside of those made by 
his company. 

The chapter on non-ionic and 
anionic surfactants, while very 
helpful and informative, might be 
expanded in future revisions. 
Authors Speel and McCutcheon 
collaborated well indeed. An al- 
phabetical listing of trade named 
products would be useful in later 
revisions. 

Ackley’s chapter on cationic fin- 
ishes and Lynn and Nyquist’s work 
on resin finishes are expertly 
handled indeed 

It must be conceded that the 
subject matter, ii completely dealt 
with, would require tomes. To 
abridge it so that it all fits into 
somewhat less than 500 pages 
would be an accomplishment. In 
general the various contributors 
have done well in this respect. 
Classification of the materials is 
usually based upon the writer's 
own system, with which frankly, 
no one can find fault. 

No errors were noted. The book 
is well printed and bound. For a 
work of this type it does not ap- 
pear to be overprinted.—M. G. deN. 


ECONOMIC INFORMATION 
FOR EMPLOYEES, Fred Rudge 
54x84 in., 209 pages. National 
Foremen’s Institute. 1952. Price 


$3. 


The objective most firms have 
in mind when planning and con- 
ducting an economic education 
program for employes is to give the 
rank and file the basic information 
they require in order to judge 
management’s acts and_ policies. 
This book definitely aids the fore- 
man to undertake this task in an 
orderly fashion. It tells the “what” 
as well as the “how” of practical 
programs by supplying informa- 
tion on company-economic sub- 
jects including how companies are 
started; where financing comes 
from; the role of competition; the 
mechanics of pricing; why profits 
are necessary; the effect of taxa- 
tion; what management contrib- 
utes; how to read the annual re- 
port, etc. Discussion of questions 
suitable for asking and answering 


at foremen conferences accompany 
each section. A check list illustrat- 
ing how various areas of informa- 
tion about a given company can 
be related to basic economic prin- 
ciples for use in the employee edu- 
cation program is given. It also 
contains case history material from 
selected programs. 


HANDBOOK OF PLASTICS by 
H. R. Simmonds, A. J. Weith 
and M. H. Bigelow. Second edi- 
tion. Size 614 x 91% inches, 1511 
pages. D. Van Nostrand Co. 
Price $20.00. 


Unfortunately, the reviewer does 
not have the first edition of this 
mammoth book for purposes of 
comparison; the book was appar- 
ently the brainchild of that ingen- 
ious chronicler Carelton Ellis. 
However, author Ellis died and the 
work was revised by the current au- 
thors together with a noteworthy 
advisory committee. 

To adequately review this work 
would require almost as many per- 
sons as there are chapters. Never- 
theless, one can find many good 
things to say about the work. The 
fifteen-hundred odd pages auto- 
matically bespeak a lot of informa- 
tion. Twenty-six chapters with such 
diversified titles as “Survey of the 
Industry; Properties of Plastics; 
Coatings; Molds; Plant Equip- 
ment; Analytical Methods; Pat- 
ents; Glossary and Bibliography” 
constitute the contents. 

The publisher calls it a “com- 
plete information of every phase of 
the plastics industry” and that just 
about covers it. 

One of the valuable data in this 
book is the 56 pages of trade names 
and product composition and uses. 
Another is 41 pages of general and 
chemical glossary supplements and 
trade names. 

Unfortunately, the patent section 
of 43 pages only goes through June 
1945 although the body of the text 
mentions many U.S. and foreign 
patents not included in the patent 
section. Some of the production 
data go through 1945 only. Poly- 
ethylene as a material for contain- 
ers is not touched on or antici- 

ated. These are weaknesses which 
should be corrected. 

While this reviewer found little 
of direct interest to cosmetic chem- 
ists, a book of this type is invalu- 
able as a reference in plastic mate- 
rials and their properties as they 
apply to cosmetics. Even though it 
is not as up-to-date as it might have 
been, this is one book on plastics 
which you should have.—M. G. 
deN. 
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Dr. Yves-Rene Naves Reports 
on Progress in Irones Study 


Dr. Yves-Rene Naves, 
scientist of L. Givaudan & Cie.. 
S.\.. Vernier-Geneva, Switzerland, 
recently reported on the progress 
made between 1950 and 1953) in 
the studies concerning the natural 
and svnthetic irones. 

On January 30, Dr. Naves deliy 
ered his first lecture at the Insti 
tut de Chimie of Montpellier Uni 
versity, belore the provincial see 
tion of the Societe Chimique de 
France. Present at the lecture were 
the president ol the Societe Chi 
mique; the dean of the Faculty of 
Pharmacy, prolessor Canals; and 
the Director of the Institut de 
Chimie, protessor Max Mousseron. 

Dr. Naves’ second lecture was 
delivered on February 27 at the 
Ecole Superieure de Chimie ol 
Mulhouse under the sponsorship 
of the Societe Chimique de France, 


research 


before a large audience of scien 
tists and chemical engineers. A dis 
cussion which tollowed the lecture 
included an account of the success 
of Dr. Naves’ work by Professor 
Jean Lichtenberger. During — the 
evening, Dr. Naves, Dr. Louts 
Heller, technical general manage 
of L. Givaudan & Cie... S.A., Gen 
eva, and Dr. Charles Caflisch, di 
rector ol Esrolko S.A., Zurich-Du 
bendorl, were guests of honor ol 
the scientists and chemical engi 
neers of Mulhouse and also of the 
Secicte Industrielle of Mulhouse. 


a 
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Benson Storfer, president of Parfums Corday, 

comes across his firm's Lamppost trade-mark 

and Toujours Moi backdrop in Las Vegas’ 

Thunderbilt Hotel during his recent tour of 
the covn'ry. 


Michigan Group Schedules Golf 
Dates, Holds “Movie Nite” 


Che golf committee of the Chem 
ical and Allied Industries Assn. of 
Michigan has announced the fol 
lowing golf dates: Western Coun 
try Club, June 30; Meadowbrook, 
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July 28: Pine Lake Country Club, 
August 25; Plum Hollow, Septem 
ber 22. The organization will be 
host for the Tri-Citv meet at the 
Meadowbrook Country Club = on 
July 28. The last golf event was 
held on May 19 at Orchard Lake. 

Phe association held a Movie 
Nite, featuring “Satari,” with com 
ments by H. J. Quinn of the 
Pteitler Brewing Co. sales depart 
ment, on April 27 at the Detroit 


Leland Hotel. 


Owens-Illinois Glass Co. 
Plans Large Atlanta Plant 


Owens-Illinois Glass Co., Toledo, 
Ohio, has announced plans tor 
constructing the largest glass plant 
in the Southeast in Atlanta. 


American Associates, Inc. 
Buys Brass Goods Mfg Co. 


American Associates, Ine., ol 
Providence, R.I.. has purchased 
Brass Goods Mig. Co., 77 vear old 
manulacturer ol specialty items 
and metal closures at Deep River, 
Conn. The new owners have ap- 
pointed Flyndustries, Inc., New 
York, as exclusive sales agents fon 
the eastern states. 


Views Applications of Theatre 
Make-Up Ways at 5.C.C. Meeting 


Theatrical make-up techniques 
applied to street-wear as a clue to 
product) improvement were cis 
cussed by Svd Simons, industry, 
stage, screen and television make- 
up consultant, at the April meet 
ing of the Chicago chapter of the 
Societv of Cosmetic Chemists. The 
evening featured “Ladies Night”, 
with wives of members and othe. 
euests invited. 


Lancome Sales, Inc. Appoints 
Two New Sales Representatives 

Lancome Sales, Inc. has ap 
pointed two new sales representa- 
tives: William R. Tenney for the 
Middle West, and Don H. Burns 
for Louisiana, Texas, Oklahoma 
and Arkansas. 


Stanton Sales Co. Representing 
Fallek Products Co. Ine. 


Stanton Sales Co., Chicago, Ill. 
has been retained as representatives 
for Fallek Products Co. of New 
York. Chemical specialties such as 
fatty alcohols, cosmetic bases, sul- 
fated alcohols etc. are being offered. 
Fallek Products Co. is sole distrib- 
utor for DeHydag, Dusseldorf, Ger- 
many, manutacturer of the fore- 
going chemicals. 








Luis de Hoyos, vice-president of Synfleur Sci- 
entific Labs., with citation-winning 91 Ib. 
4 oz. tarpon taken on 14 pound test line 
and fresh waiter plug casting tackle in the 


Florida Keys. On the same recent trip Mr. 
de Hoyos a'so bettered two existing all-time 
Miami Fishing Tournament records for other 
species of fish taken on fly casting tackle 


Dandruff Preparations 


Exempted from 20% Tax 


Preparations for the relief trom 
dandruff, or to combat its etlects. 
are not subject to the 20 per cent 
federal excise tax on cosmetics, 
provided labels, leaflets, or othe 
advertising do not refer to im 
provement of personal appearance, 
according to a ruling of the Bureau 
ol Internal Revenue, U.S. Treasury 
Dept.. N.B.B.M.A. reports. 


Factor’s Steve Ferentzy Wins 
Cal. Cosmetic Assn. Tourney 


Steve Ferentzv of Max Factor & 
Co. won first prize tor his low gross 
of 76 in the annual spring goll 
tournament sponsored by associate 
members of the California Cos 
metic Assn. held at the San Fe 
nando Valley Country Club, April 
10. This marks the second consecu 
tive year that Ferentzy has won top 
award in this tournament. 

Prizes for the blind bogey were 
awarded to Walter Allen of Sco 
vill Mig. Co., Robert Butler, guest, 
James Turner of Atlas Powder Co., 
and Don Duncan, guest. 

Tournament committee mem 
bers included Tom Sheffield, vic 
president of Shefhield Tube Corp.; 
\lan Coghlan, Nethercutt Labs.; 
and Gordon Peterman, Western 
Label Co. 
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Your 


Perfume Formula 


Deserves the Best... 


SPECIFY 
GIVAUDAN 


When Ordering 
Aromatic Chemicals 


Givaudan- 








Delawanna «: 


Leaders in Aromatic Chemical Research 
330 West 42nd Street, New York 36, N. Y. 


Branches: Philadelphia @ Boston e Cincinnati e Detroit 
Chicago @ Seattle @ Los Angeles e Toronto 
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safeguard your emulsions with 





VEEGUM 


com NEW TECHNICAL Bulletin Al22, just off the 
press, shows how to protect your emulsions with 
the same agents you use to control viscosity. Very 
small amounts of VEEGUM are extremely effec- 
tive in stabilizing emulsions prepared with non 
ionic and anionic surface agents. Less than 1°/ 
VEEGUM will permanently stabilize many types 
of emulsions containing oils, fats, and waxes. WVEEGUM also 
effectively stabilizes liquid emulsions containing significant amounts 
of electrolyte. 


1 POmees cemneree 





As a thickener, VEEGUM is white, opaque, non-tacky, and non- 
gelatinous when dispersed in water. Its unique action of thicken- 
ing with heat maintains product consistency at higher than normal 
temperatures. 


VEEGUM is non-toxic and non-irritating. It is a highly purified 
Colloidal Magnesium Aluminum Silicate. Use VEEGUM for im- 
proved emulsification, suspension, and thickening. 


Our expanded plant is now supplying VEEGUM to meet the 
steadily increasing demands cf the cosmetic industry. Write today 
for the new technical bulletin A122, the complete VEEGUM story. 


R.T. VANDERBILT CO. 
SPECIALTIES ry) DEPARTMENT 
~---230 PARK AVE., NEW YORK 17, N. Y.---- 


[] Please send VEEGUM bulletin Al22. 
() Please send sample of VEEGUM. 


POSITION 


(Please attach to, or write on, your company letterhead ) 
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Flyudustries Tuc. 
Presents 


a) for sealing in fragrance 

this handy, effective polyethylene plug 
as a perfect device for preserving the 
scent of perfumes, colognes, and other 
liquids. In all sizes from 8mm. through 
22mm. 


b) for letting out fragrance 

this polyethylene orifice reducer and 
sealer to simplify the application of 
all liquids. When used in squeeze 
bottles, it makes an excellent dispenser 
for hand lotions and equally viscous 
fluids; in addition, it can be used to 
make a sprinkler finish bottle out of a 
wide mouth bottle. In all sizes from 
13mm. through 22mm. 


c) for combining seal and dispenser 
this polyethylene applicator. When in- 
serted in an unlined cap, it serves the 
double purpose of applicator and liner 
for such products as cologne, cream 
sachet, cream rouge, etc. Various sizes 
and lengths available. 


Flyndustries Tue. 


141 East 44th St., New York 17, N.Y. 
MUrray Hill 7-4528-9 
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Givaudan-Delawanna, Ine. 
Expands Plant Facilities 
Continuing the expansion of its 


facilities, The Givaudan 
has opened two additional 


plant 
Corp 
floors to a new building which was 
erected in 1951. In announcing the 
addition to the plant, E. R. Durrer, 
president, stated that the new fa 
cilities greatly improve the opera 
tion of the tactory and facilitate 
the services which the Givaudan 
organization is giving to its 
customers, 

Lhe new floors will house the 
executive oflices of the plant as well 
as the research laboratories and 
the engineering department. The 
newly built laboratories have been 
carclully 
modern 
installed. 

Largest of the ten laboratories ts 
the one used exclusively by the 
Analytical Department. The mod 
ern facilities in this laboratory are 


designed and the most 


equipment has been 


devoted to maintaining a chemical 
control of all material entering and 
leaving the factory. All finished 
products are subjected not only to 
ollactory examination but also to 
chemical which guaran 
tees products of uniform chemical 
and olfactory quality. 


In order to continue the exten 


analysis, 


sive research program which has 
long been carried on by the Givau 
dan organization in America and 
abroad, several of the new labora 
tories are devoted to scientific 
research, 

\nother laboratory is used ex 
clusively for bacteriological — r 
search and sales service problems 
ol a biological nature. Here, work 
is done on compounding and test 
ing bactericides, germicides, fungi 
cides and other correlative tvpes ol 
microbiological problems — associ 
ated with our industry. Features of 
this laboratory include an incubat 
Ing room 


tested are 


being 
maintained at standard 


where cultures 
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View of the Analytical Laboratory, showing laboratory assistants at work, in the new building of the Givaudan Plant in Delawanna. 


temperatures, and a sterile ait 
room where experiments are con 
ducted under aseptic conditions. 

\ new librarv has also been set 
up for use by the staff of the 


company. 


Court Upholds Elmer E. Mills 
Plastic Containers Patents 


In a plastic bottle patent in 
lringement case of Plax Corp. vs 
Elmer E. Mills Corp. the U. S. 
Court of Appeals for the 7th Cn 
cuit, Chicago, has ruled that the 
Mulls’ entirely tree 
from infringement, reversing a pre 
vious lower court decision. 

The rival involved 


proc esses) are 


processes 
were plastic “squeeze” type bottles 
and other type containers. The 
court afhrmed the validity of cer 
tain Plax patents, but stated that 
there was no similarity in_ princi 
ple between the two manufactur 
ing process and that, theretore, 
no patent infringement existed. 


Colonia, Inc., Charges Unjus- 
tified Use of 4711 Trademark 

Unjustified assertions and claims 
to the trademark “4711” have been 
charged to Ferd. Mulhens, Inc., 
renamed “4711 Ltd. in 1951, by 
Colonia, Inc. through its New 
York attorneys Katz & Sommerich. 

The firm bases its charge ona 
court decision which is said to de 
termine that no one can claim the 
exclusive right to the trademark 
“4711 unless thev are formulated 
according to certain 
pes” 

Its attornevs also declared that 
every measure would be taken to 
protect the rights which they 
claim were declared by the courts. 


“secret reci 


Rutgers University Holds 
Pharmaceutical Conference 


Rutgers University held its Se 
ond Annual Pharmaceutical Con- 
ference on Mav 13. 








Chemists Call for Probe of 
Commerce Secretary’s Action 

The Assn. of Consulting Chem 
ists and Chemical Engineers, Inc. 
has called for a full public in 
vestigation of the facts behind the 
request for the resignation of Dr. 
\llen V. Astin from the National 
Bureau of Standards, and a_ re 
evaluation of the objectives and 
operations of the National Bureau 
ol Standards. 

Dr. Foster Dee Snell, president 
ot the association, released the fol 
lowing statement passed at a meet 
ing on April 21 in New York City: 

“Recent actions of Secretary of 
Commerce Sinclair Weeks are such 
as to cast doubt on the scientific 
competence and intellectual hon 
esty of the personnel of the Na 
tional Bureau of Standards. The 
association composed of scientists 
disapproves of the action of the 
Secretary of Commerce in drawing 
a technical conclusion as to pet 
formance of anv commercial prod 
uct on the basis of reported use 
by any company on companies, and 
of his criticism of the National 
Bureau of Standards because its 
conclusions did not concur with 
his. Further it is felt that the re 
quest for the resignation of Dr. 
\llen V. Astin on such a 
without adequate investigation was 
wholly unwarranted. 


basis 


Bertrand Freres, Ine. 
Changes Address 

Bertrand Freres. Inc., essential 
oil and floral products house, has 
moved its offices and warehouse 


facilities to 443 Fourth Ave., New 
York 16, N.Y., MUrray Hill 9-0760. 


Leipzig Fair 1953 Set for 
August 30 to September 9 

The Leipzig (Germany) Fai 
1953 for capital and consumet 
goods has been scheduled for 
\ugust 30-September 9. 
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"NEED AN ABSOLUTELY 
WY ett )s oe 


Plasticizer e Emulsifier 
Suspending, 


( 
Y 


Hee 


S Thickening Agent? 


WHITE ITALIAN 
BENTONITE U.S.P. 


has an absolutely white nat- 
ural color and an exceed- 
ingly low ferrous content. 


High Plasticity ¢ High and Low Gel 


Obtainable only from 


Whittaker The Talc House” ) 


Send for sample 


OTHER WHITTAKER PRODUCTS 


Thomasset Certified Cosmetic Colors 
Stearates e Talcs @ Pumice 
Also, "Volclay” (Domestic Bentonite) 


no obligation 


yi-LOM CTS late beaehy 
New York 13, N. Y. 


UTE 


DANIELS, INc. 
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ases of 


BE htiones 


Stability 


old fragrance 


W. J. BUSH & COQ., Inc. 


19 West 44th STREET, NEW YORK 36, N. Y. * 


MUrray Hill 7-5712 


NEWS ABOUT 


PURE 
LAURYL ALCOHOL 


(Alcohol C-12) 







A specially purified grade of 








Lauryl Alcohol, assaying 95% 
minimum C-12 alcohol, is now 


available. 


distillation insures the same odor 


Carefully controlled 


batch, 










value from batch to 
whether used directly or con- 
verted to esters, aldehydes, etc. 


Prompt delivery—pounds or tons. 


ACE 


NOW! 4 pure lauryl 
alcohol of consistent qual- 


ity. Samples, prices, tech- 





nical bulletin 305 sent on Flushing 54, 





request, 
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Other Aceto 


Products: 


Cety! Alcoho 
Steary! Alcohol 
Oley! Alcoho 
Myristyl Alcoho 
Cetyl Chloride 
Stearyl Chlorid 


Chlorophy!! 


TO 





CHEMICAL CO., INC. 


40-40 Lawrence Street 
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Dr. R. M. Hainer Reports Odor 
Theory Based on Nerve Network 


“Look to the computers if you 
want to understand smelling,” a 
yhysicist’ tells the physiologists. 
Phe physicist, Dr. Raymond M. 
Hainer, presented to a Conterence 
on Basic Odor Research Correla- 
tion the first detailed investigation 
of one of the five senses according 
to the new science that has grown 
out of the development of the 
giant computers and is variously 
communica 
information 


called cvbernetics, 
tions theory and 
handling. 

The report, entitled “An Infor 
mation Theory of Olfaction,” was 
prepared jointly by Dr. Hainer, Dr. 
\lfred G. Emslie and Miss Ada 
Jacobson, all research workers in 
physics and physical chemistry at 
Arthur D. Little, Inc. The confer 
ence was held in New York on 
\pril 23 and 24 and sponsored by 
the New York Academy of Sci 
ences and the American Society ol 
Heating and Ventilating Engi 
neers. 

The physicists did no experi 
menting with the nose, but instead 
studied the reports of physiologists, 
psychologists and others on how 
well people can smell and then 
tried to imagine a nerve network 
that would get this information to 
the brain with the proper accu 
racy. This done, they looked for, 
and found, devices and connec 
tions in the body that seem to han 
dle the odor information in much 
the same way as a computer han 
dles its instructions. 

People can learn to recognize at 
least 10,000) distinct odors, the 
physicists found from previous re 
ports, and can detect fantastically 
tenuous odors, but are quite poor 
in distinguishing a strong odor 
lrom a slightly weaker one of the 
same kind. Each nostril, they re 
port, has a lobe about as big as 
the end of the thumb. ‘The lobe is 
made up of some 1900 “telephone 
exchanges” called glomeruli and 
each of these sends 24 nerve fibers, 
or neurons, to the brain. 

The physicists compare these 
bundles of 24 neurons to a board 
with 24 lights. By turning on some 
of the lights, a recognizable picture 
can be formed. Similarly, when a 
man smells chloroform, the theory 
suggests that particular ones of 
these 2! neurons “light up” to 
form a code for chloroform and 
lor nothing else. With only 24 neu 
rons, it is possible to get 16,000,000 
different patterns, corresponding 
to 16,000,000 different odors! The 
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kind of odor depends on the pat- 
tern but the strength of the odor 
depends on how many of the 1900 
bundles of 24 neurons react to the 
chloroform, which in turn depends 
on how much chloroform there is 
in the air. Here the physicists show 





Max Factor make-up director Hal King pre- 

sents a cosmetic gift to Chikako Ozawa, New 

York beapty and fashion correspondent for 
the Manichi Press, Tokyo. 


by some complicated arithmetic 
that this arrangement permits the 
smeller to discriminate only about 
30 levels of intensity and they find 
by talking to expert smellers that, 
as a matter of fact, a group ol well 
trained people can distinguish at 
best some 25 to 30 degrees of 
strength and no more. 

A good information-transmitting 
machine needs several other con 
trol and reliability devices and the 
physicists find most of these in the 
nose. One such device suggests a 
function for the “brain waves” 
which have often been measured 
but not yet explained. On_ this 
tack, they point out that the bun 
dles of 24 neurons differ from the 
board of 24 electric lights in that 
they are not continuously lit or un- 
lit. Instead the neurons “‘flash,” o1 
send electrical pulses, to the brain 
10 times a second. 

Since the impulse that sets off a 
particular neuron can come in at 
any moment, there must be some 
way of holding up some of the im 
pulses until the others are ready, 
so that all 24 can set off tor the 
brain at once. For this job the 
physicists suggest other “granular” 
cells. There is one of these for each 
neuron pathway; the theory specu- 
lates that perhaps these cells hold 
up the pulse until a brain wave 
along to release all the 
pulses at once. To support this 
idea, they point out that one of the 
several frequencies ol 
brain waves is 10 per second, just 
right for setting off pulses at the 
rate they are known to flow along 
the nerves from the nose. 


comes 


obsery ed 


They also suggest that failure to 
keep the pulses together may ex- 
plain neurosclerosis, a disease of 
the sheathing around the bundles 
of neurons that shows up as un- 
controlled jerks of the arms and 
other parts of the body. Perhaps, 
they sav, after the granular cells 
have gotten the pulses lined up, 
the damage to the sheathing slows 
some of them down, so that they 
do not arrive together and hence 
carry the wrong information-pat- 
tern to and from the brain. 

The physicists’ principal inte1 
ests are not in theories of odor but 
in making new or better industrial 
products. Dr. Hainer first became 
interested in odor while working 
on improvements in chewing gum 
and detergents, co-operating with 
Havor and odor specialists at  Ar- 
thur D. Little, Inc. The others 
then joined him in working out 
the new theory. 


Fine Aromatic Ine. Now in 
New Quarters in New York City 


Fine Aromatic, Inc. is now lo- 
cated in its new and larger offices 
and laboratories at 342 E. 34 St., 
New York, N. Y. Telephone: 
MUrray Hill 3-7570. 


Alexander Honorary Member 
of Cosmetic Credit Assn. 


John \lexander, Monsanto 
Chemical Co., a former chairman 
and an active worker in the Drug, 
Cosmetic & Chemical Credit Men’s 
(ssn. who was promoted to a more 
responsible position with his com- 
pany on the Pacific Coast, was 
elected an honorary member of the 
group at the meeting of the asso- 
ciation April 16. A pre-meeting 
cocktail party was held for him 
prior to the meeting by his many 
associates in the group. 


Among Our Friends 


CARL A. HENLEIN, previously 
with the Ansbacher-Siegle Corp. 
Chicago office, has been = ap- 
pointed southern district manager; 
ARTHUR E. HEDBERG has been 
appointed midwest manager. 


JILL JESSEE will fly to France 
June 17 for a six weeks visit to 
Paris, London and southern France 
as the guest of Lancome Sales for 
whom she is publicity director. In 
addition to visiting the Lancome 
salons, ofhces and factory Miss 
Jessee will call on a number ol 
essential oil houses in Grasse. 
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CHOLESTEROL IN ITS MOST ACTIVE AND EFFICIENT FORM. 






Ee NATURALLY SUPERIOR FOR THE SKIN AND HAIR 
















eee Yes, the AMERCHOLS ARE NATURALLY different, and NAT- 

yh. cand URALLY better for the skin and hair. They are highly effective 

ent ne emulsifiers, emollients and penetrants. 4 
a y 

; ead: The AMERCHOLS are Natural non-ionic surfactants which we Z 

~y * isolate in purified form from animal tissues. The AMERCHOLS ~ 2 
aw are stable in the presence of acids, alkalies and most drugs wy 

ee and we know of no case of an allergy due to an AMERCHOL. fuels at 
—— a Lae 

: 


Our research laboratories are available to you for advice and information on formulation. 









Write on your business letterhead for technical literature. 
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LIPSTICK @ SANITARY LIPSTICK 
e STYPTIC PENCILS e 
SUPPOSITORIES @ MASCARA 


PROGRESSIVE LABELING MACHINE, Inc. 


137 West 22nd St., New York 11, N. Y. 
ROUGE e COMPACT POWDER 


also 
PUNCHES FOR TABLETS D | ES 


@PURE WHITE 
@ EXTRA QUALITY 
@ ABSOLUTELY PURE 


@ ABOVE U.S.P. 
STANDARDS 












@ Samples will gladly be sent 


Dr. Alexander Katz Co. 
on request—at no oblica ion 


F. RITTER & CO. Serving the Trade for 101 Years 


Les Angeles 39,calforia == THEODOR LEONHARD WAX CO.y, INC. 


Branch Offices in Principal Cities HALEDON, PATERSON NEW JERSEY 
Western Distributor: A. C. Drury & Co., 219 E. North Water $t., Chicago, Ill. 
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JAMES G 


VAN HORNE, Ir., 
has been appointed sales manager, 
boxboard, American Coating Mills 
division of the Robert Gair Co., 
Inc. His headquarters will continu 


to be at the Elkhart, Ine plant 
JAQUES H. MANOHA was 
elected executive vice president of 
Houbigant Sales Corp.; Houbigant 
Inc. and Cheramy, Inc. at a recent 
mecting of the three 
\ member of the 
organization for the 
\Mianoha has 


been a director since 1927. He was 


directors’ 
corporations, 
Houbigant 

past thirty vears, Mh 





Jaques H. Manoha 


elected treasurer in 1910 and vice 
president in) L943. 


MAURICE M. AXNLER has been 
appointed Polak & Schwarz sales 
agent for their products in Phila 
delphia, Baltimore, Camden, 
Washington, Richmond and along 
the eastern shore of Marvland and 
Delaware 


JOHN P. 
chairman, and 
president of 


REMENSNYDER, 

SIMON ASKIN, 
Hevden Chemical 
Corp., have been elected vice-pres 
idents of McArthur Chemical Co., 
Lid., Canada. 


BENSON STORFER, president 
of Parfums Corday Ine., recently 
lelt for a two months’ business vis 
it to Europe, which will embrace 
Paris, his annual trip to Grasse, 
and an inspection of the Corday 


factory in Suresnes. 


JAMES B. DADE has joined 
Lady Esther, Ltd., as representa 
tive in Missouri, Kansas, lowa and 
southern Illinois. 


JOHN “TRIPPE has been ap 
pointed — sales representative for 
Christian Dior Perfumes Corp. in 
the southwest. 


ALBERT E. FORSTER | has 


been elected president of Hercules 
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Powder Co., but will also continue 
as chairman of the board. 


BEVERLY C. STIANSEN, vice 
president in charge of sales at Mary 
Chess, Inc., has been made a mem 
ber of the board. 





Beverly C. Stiansen 


WILLIAM M. ROBERTSON, 
Owens-Illinois Glass Co., has been 
named drug and chemical sales 
manager in the company’s glass con- 
tainer division. Mr. Robertson has 
been in sales and production since 
1922 and tor twelve vears handled 
lood sales. He has headed the pro 
prietary, pharmaceutical, toiletry 
phase of drug and 
chemical sales since 1941. ROB- 
ERT A. GLAENZER, of the divi- 
sion’s New York branch sales office, 
succeeds him. 


and cosmetic 





Herbert B. Chapin 


HERBERT B. CHAPIN | has 
been appointed general sales mana- 
ger of Harriet Hubbard Aver, Inc. 


GERALD 8S. FURMAN has re- 
signed as vice-president of Gane 
and Ingram, Ine., and A. Masch- 
meijer, Jr., Inc., both of New York. 


GEORGE H. BLODGETT has 
been appointed sales manager by 
the Fanning Chemical Corp., New- 


ark, N.J. 


PETER SCUDERE has joined 
the Alfred Dunhill of London, Inc. 


stall as sales representative for the 
southern part of the U.S. 
ine the late Paul McGovern 


Dr. MICHEL, DEMON T joined 
the Noville Essential Oil Co., Mav 
|, as director of its new manutac 
turing laboratory. He 
ated trom the universities of Caen 
and Paris, France: and came to. this 
country in 1939. Since then he has 
been associated with several lead 


succeed 


Was gradu 


ine essential oil houses. 


GEORGE kK. SARGENT, JR 


has been appointed Hirestra Labs, 





George K. Sargent, Jr. 


Inc. vice-president in charge of 


Endocreme sales. 


R. W. MONCRIEFF, the well 
known British author of scientific 
articles on essential oils and allied 
products is visiting in the United 
States. 


VINCENT 4. KLEINFELD, 
special assistant to the U.S. Attor- 
nev General, for ten years in charge 
for the Department of Justice 
under the Food, Drug and Cos 
metic Act, F.T.C. Act, and recently 
chief council to the Delaney Com- 
mittee, has resigned to resume pri- 
vate law practice. 


JOHN REXALL KENNEDY, 
chairman of the board of Rexall 
Drug Co., Ltd., recently completed 
10 years of service with Rexall in 
Canada. 


\. SCHARWACHTER of Ari- 
zona Chemical Co., New York, was 
re-elected president of The Tall 
Oil Assn. at its annual meeting on 
\pril 16-19 in the Hotel Hershey, 
Hershey, Penn. 


MILTON BARRIE, vice-presi- 
dent in charge of sales and 
CHARLES CHIRCH, chiet hair- 
stylist of Caryl Richards, Inc., have 
returned from a three-week coast- 
to-coast tour introducing the new 
Rocket Wave with Milk Bath. 
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BENJ. FRENCH, INC. 


onl lia [ OL iow alic @ emica l, 


DESCOLLONGES 
PRODUCTS 


TUBEROSE FLEURS 


This warm floral note, power- 
ful and lasting, represents a 
remarkable synthesis of the 
Tuberose flower and is inter- 
esting in many modern compo- 
sitions. 


160 FIFTH AVENUE NEW YORK 10, NEW YORK 


PERFUME BASES | 


SOAPS oe COSMETICS 


DETERGENTS INSECTICIDES 








ai 


t 


ONSOLIDATED 


Established 1858 FRUIT JAR CO. 


NEW BRUNSWICK, NEW JERSEY 


SHEET METAL GOODS : SPOUTS : SPRINKLER TOPS : DOSE CAPS 
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l\OSEPH \. HUISKING ol 
Frivvsche Brothers, Inc. is) chai 
man of the drugs, chemicals and 
allied industries’ division in_ the 
Cardinal's Committee of the Laity, 
which is currently conducting the 
Annual Appeal of Catholic Chari 
ties of New York. 


J. S. ALGEO, W. W. HOLLO 
WAY, and L. C. PAULL were re 
elected directors of the Hazel-Atlas 
Glass Co., Wheeling, W. Va., at 
the recent annual meeting — ol 
stockholders. 


WILLIAM H. BURKHAR TE has 
been clected executive vice-presi 
dent of Lever Brothers Co., and 
JOHN P. MOSER, general man 
ager, has been promoted to pro 
duction vice-president; the latter 
will be succeeded by GARY G. 
GRANT, formerly production 
manager. 


NEIL, GRACE, tormer Dodge & 
Olcott, Inc. New York sales repre 





Neil Grace 


sentative has been appointed 
manager of the Los Angeles branch 
of the company. 


HILARY HERCKELROTH, 
perfumer, New York, N. Y., accom- 
panied by Mrs. Herckelroth has 
returned from a six weeks vacation 
and business trip to Havana, Cuba. 


I. R. LINNARD has been ap- 
pointed vice-president in charge ot 
merchandising for the Hudnut 
Sales Co., Inc. 


DR. EMIL OTT, director of re 
search for Hercules Powder Co.. 
has been elected president of the 
American Section, Societe de Chim- 
ie Industrielle, succeeding DR. 
WORTH WADE, assistant to the 
president of American Viscose 
Corp. 


HELENA RUBINSTEIN | has 
contributed $10,000 to the Men- 
ninger Foundation for the = con- 
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struction of a beauty salon and 
barber shop in its projected 51,500, 
OOO clinical wine. 


ANDRE PISSARRO, vice presi 
dent of Mane Fils, Inc. New York, 
N. Y¥. announces the arrival from 


7. 


Pierre Mane 





France of PIERRE MANE, junion 
partner of V. Mane Fils, Bar-sur- 
Loup, France, and nephew ot 
EUGENE MANE, president of the 
firm. PIERRE MANE expects to 
spend several months in the Unit- 
ed States making a survey of the 
industry here. 


W. KR. LEIP FEEIONN;. BSc, 
V.R.LC., F.CS., has been ap- 
pointed editor of The Perfumery 
and Essential Oil Record. Mr. 
Littlejohn is a member of the So- 
ciety of Public Analysts, The Royal 
Society of Chemical Industry, the 
English and French Cosmetic So- 
cieties, Associate of the Institute of 
Chemistry, Fellow of the Chemical 
Society, Oil and Colour Chemists 
\ssociation, member of the British 
Standards Institution and the Colo- 
nial Products Advisory Committee. 
He has contributed many articles 
to the wade press. The Perfumery 
and Essential Oil Record was estab- 
lished in 1910 and caters to the 
perfumery, toiletries, soap and 
allied trades. 


HENRY L.. ROWSE has joined 
the sales organization of Duveen 
Soap Corp. 


D. R. MARGOLIS, formerly 
Cosmetics and Toiletries advertis- 
ing director, has joined Kings Men, 
Ltd. as national sales and promo- 
tion director. 


\ WW. LINDEMANN, | trafhc 
manager of the Allen B. Wrisley 
Co. of Chicago has been re- 
appointed as chairman of the Soap, 
Soap Powder and Cleaning Com- 
pound Committee in the Industrial 
Prathe Council of the Chicago 
Assn. of Commerce and Industry. 


PIERRE ZILLER, president ot 
Jean Roure, Pierre Ziller, Bruno 
Court S. A. recently completed a 
visit of three weeks with the firm's 
New York representative, Nauga 
tuck Aromatics Div., United States 
Rubber Co., and representatives in 
Canada. Mr. Ziller stated that a 
modernization program at his com 
pany’s plant in Caillan, France was 
completed during the past year. 
The plant is now manufacturing 
essential oils, natural flowe1 prod- 
ucts and Grasse specialties with 
completely new equipment. Pro- 
duction, he reported, has been in- 
creased and quality control has 
been improved. 


Obituary 


Georges Chiris 


Georges Chiris, of Antoine Chiris 
Co., Inc., New York, died last 
month at Marrakech, France, at 





Georges Chiris 


the age of 8I. He was the fifth 
generation of manutacturers— in 
Grasse to bear the name Chiris. 

Born in 1872, Mr. Chiris succeed- 
ed his father to the management 
of the family business, and estab- 
lished and extended its colonial 
operations. He developed the Al- 
gerian plantations and founded 
numerous companies in the French 
empire and = abroad: Guyane, 
Conge Comptoirs Coloniaux Chir- 
is, Societe Coloniale de Bambao, 
Societe Francaise due Haut- 
Yangtse, Compagnie Francaise de 
Tahiti, etc. He also formed the 
English and American firms for the 
manufacture and distribution ol 
aromatic raw materials in these 
countries. He originated the man- 
ufacture of artificial silk. 

He withdrew from the business 
in 1938, but resumed temporarily 
management of the factories dur- 
ing the war and established an im- 
portant rose factory in the valley 
of the Dades in Morocco in 1946. 
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David A. Bennett Bennett was president of Atbert ward J. Strobl, executive Vice-pres 
. Verlev & Co. and also headed its ident and Myr. Bennett's associate 
David A. Bennett, 63, president als, ile Che . 1997 
fF Alert Verloy & ¢ as its various subsidiaries: Verles eM since 21 
‘) ¢ oe ¢ Pies Ride 


York, Chicago, and Paris, manu David W. Hutchinson 


David W. Hutchinson, 92, chain 
man ol the board of D. W. Elutch 
inson Co., Inc., died April 25. at 
White Plains, N.Y. He was a pio 
neer in the essential oil industry 
founding his own company in New 
York in) 1896. Until recently he 
visited the offices and plant every 


facturers of essential oils and aro 
matic chemicals, died April 19 in 
his home at Saugatuck, Mich. He 
had been in ill health tor over a 


vear, 


Mr. Bennett was one of the pio 
neers in the esential-oil industry. 
He vot his start in 1916 with the 
M. LL. Barrett Co., which was the 
training ground for many others in 
the industry. About 1917, he be 
came Mid-West representative ton 
Heine & Co. of Leipzig, Germany. 

\fter broadening his experience 
in the essential-oil field, Mr. Ben 


day. 
He is survived by his son. presi 
dent of the firm. 


N. N. Dalton 


ieegt sk en Tiatt N. N. Dalton, formerly rescarch 
consultant for the Glycerine Pro 





nett founded Albert Verley & Co., ical Co., Newark, N. ].; Verle\ ducers Assn. and a national author 
Inc. in 1926 Products Co., Chicago, Hl: and itv on glycerine and related prod 
This marked the beginning ol Verley International, Paris, France. ucts, died April 26 at his hom 
his association with Dr. Albert Mr. Bennett was widely known in Kansas City. 
Verlev of Paris, the world-famous throughout the industry. He was a Mr. Dalton had been associated 
French savant and pioneer in the member of the Toilet Goods Assn., with the soap and glycerine in 
field of aromatic chemistry. Mr. the Chicago Drug & Chemical dustry for more than 50 vears at 
Bennett was instrumental in intro Club, the time olf his retirement in May 
ducing Dr. Verley’s creations to the Surviving are his widow, Eva 1951. He started in) 1899 ine the 
industry and promoting their use Stromberg Bennett, a daughter, elvcerine division of the Procter & 
throughout the world. Operating \MIrs. Muriel Williams, three grand Gamble Co., became associated r¢ 
at first on a small scale, he built children. search consultant with the Glyce 
the company into one of the lead Albert Verley & Co. and its sub ine Producers Assn. in 1928, de 
ing houses in its field. sidiaries will continue all opera voting his full time to that work 
\t the time of his death, Mr. tions under the direction of Ed from 1934 until his retirement. 


Originators and Manufacturers of 











<> MINIATURE BOTTLES and VIALS e 
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with interchangeable screw stoppers 


in assorted colors 


ANOLIN 





| SPECIAL GLASS PRODUCTS CO. 
















10 W. 33 St. New York 1, N. Y. e CRODA offers three grades of Lano- 
: : . ‘ * | 
x lin. Superfine, Cosmetic, and Pharma- 
Miniature Perfume Bottles | ceutical, 
| 
from Ys dram to 4 oz oat war , f 
e CRODA Lanolin is equal in quality to 
HANDMADE GLASS NOVELTIES | . ° ; 
MINIATURE GLASS FUNNELS any offered anywhere in the world. 
SPECIAL ORDER WORK 
KENBURY GLASS WORKS CR ID \ Lanolin is refined in the most 
SR 152 W. Lith Street New York 11 New York 11, N. Y. modern Lanolin plant in the country. 


CRODA Lanolin 


lar from batch to batch because Croda 





is completely regu- 


is guaranteed constant raw material 
(Wool Grease ) supplies. 





CRODA Wool Grease 
; products constitutes the largest sell- 

DIE AND LABEL COMPANY ing range of its type in the world. 
Creator of fine F abels, Tags and Fackages | 


154 WEST 14th STREET, NEW YORK IILN Y A, 
SReaon 5 - J y 
WY . a 


Lanolin and 


51 MADISON AVE. 
NEW YORK, N. Y. 








TEL. MU 3-3090 
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rices Up; Some Oils in Low Supply 


Hk trend in essential oils and 
aromats 
largely in an upward direc 
tion thus reversing the direction ol 
prices noted in the preceding period 


chemicals was 


under review. Bois de rose, berga 
mot, and Formosan citronella oil 
moved upward and such articles as 
cassia, clove bud oil, and anise 
remained in a generally tight sup 
ply position. Californian — cold 
pressed lemon oil was boosted 50 
cents a pound late in the period. 
The announcement of the advance, 
the first in more than a year was 
made by Fritzsche Brothers, Inc., 
and Dodge & Olcott, Ine., co 
distributors for Sunkist Growers. 
Floridian orange oil turned up 
ward in price for the first time in 
a long while, and a degree of un 
easiness existed among some con 
sumers of glycerin for fear that 
prices might go higher between 
now and the summer season. 


Bois de Rose Advances 


The advance in bois de rose came 
rather suddenly. It was attributed 
to heavier sales in’ Brazil which 
cleaned up a good part of the 
available supply. Private reports 
indicated that approximately 300 
tons of oil had been sold tor the 
account of a large importer and 
exporter on the basis of S2.80 per 
pound f.0.b., shipping point. While 
rather substantial quantities — of 
lemon oil are reported afloat from 
Italy there is considerable specu 
lation in some quarters as to just 
how much of this oil will be passed, 
especially in view of the recent 
detention of a single lot of 10 cases 
by the Food & Drug Administra 
tion which found it to have been 
adulterated. Because of the dif 
ficulties noted in getting ship 
ments past here late last Fall, im 
porters have experienced consider 
able difficulty in placing orders for 
lemon oil in Italy. Sales for the 
account of American buyers are 
largely on the basis of no final 
payment if said shipments are de 
tained here. 


& Essential Oil Review 


While spot prices for bergamot 
oil moved upward to reflect r 
placement costs on direct ship 
ments trom Italy, there were re 
ports in the trade to the effect that 
some offerings were coming 
through from Holland at more 
reasonable quotations due to ex 
change. Shipping prices for lemon 
grass oil fell off gradually trom the 
high point noted earlier in’ the 
vear. Some dealers pointed out that 
prices in the primary center were 
fully 30 cents a pound below the 
high level in force earlier in the 
vear. 


Mints Oils Steady to Firm 


Mint oils displayed a steady to 
firm tone. There were some cheapet 
lots of peppermint oil to be 
had in the market but dealers ex 
perienced little difhculty in ob 
taining full prices for high test oil. 
Spearmint remained in a_ gener- 
ally tight supply position with the 
immediate outlook being regarded 
as strong. Any unusual buying 
movement would tend to aggre 
vate an already short supply posi 
tion, it was pointed out. Distilla- 
tion of new crop oil in the Mid 
west is still several months away. 

In the industrial chemical group, 
soda ash prices were advanced 
Mav | in accordance with earlie 
announcements by major — pro- 
ducers to contract buyers. Borax 
and boric acid prices were like- 
wise increased. The new _ prices 
were put into effect May 15. Sev 
eral other basic chemicals display 
considerable strength. Supplies are 
much greater than they were at 
this time a year ago but, prior to 
decontrol of prices, makers were 
unable to adjust their selling sche- 
dules to reflect the steadily rising 
labor and transportation costs noted 
over the past two years. 

Recent advance in lanolin prices 
failed to be maintained. While it 
was said that the higher levels 
served to take the edge off of the 
demand, other trade observers ex- 
plained that by advancing thei 


selling schedules suppliers of woc! 
grease were inclined to hold ton 
better prices. Consumption of lano 
lin is entirely too broad to bring 
about anv marked drop in sales on 
a price rise, it was pointed out. 
Vanilla bean prices were firm. 
Consumer demand turned quieter 
over the past month but trading 
between dealers proved quite satis 
factory. Based on reports about the 
trade, warehouse stocks in_ this 
country are sufficient to cope with 
any reascnable expansion in sales. 
In view of reports coming in trom 
consumer lines, however, there is a 
growing feeling in the trade that 
vanilla consumption will reach a 
high level over the coming season. 
Vegetable waxes were featured 
by a sharp recovery in carnauba 
wax prices. For a time local prices 
had been depressed by the presence 
of approximately 1,000 tons of 
material that had = arrived from 
Brazil about a month ago. Sw 
prisingly, however, these goods 
were disposed of with the result 
that spot prices snapped — back 
nearer to the high floor prices pre- 
vailing in Brazil. A good part ol 
the 1,000 ton lot that had been dis 
posed of was fatty wax from Ceara. 
Parnahvba wax has been verv dil 
ficult to obtain in this market. 


Glycerin Supply Somewhat Tight 


While first quarter imports of 
glycerin were at a record high level, 
the supply outlook continues to 
be regarded as exceedingly firm. 
Foreign sources of supply are be 
lieved to be rapidly drying up and 
a seasonal drop in domestic pro- 
duction during the summer vaca- 
tion period is expected to aggre- 
vate the generally tight supply 
position of the market. February 
imports amounted to 3,479,000 
pounds while in January arrivals 
reached +,549,000 pounds. Stocks of 
glycerin on hand at the end ol 
February were 42,616,000 pounds 
in contrast to 40,608,000 pounds 
on hand at the end of the pre- 
ceding month, January. 
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PRICES IN THE NEW YORR MARKET 


CUUCUCEUEUADEUDEAA REA DEAD OSODEAOEROREE DEA DEEOREEEOOETERCODECEETEELLEUEEOCERU REE EAT EEAOEUDERAEECEEO TEE ERAERO DEERE ERO DEN TEE OEEO EEA EREGEHOERE ECO EUATEUTEU TERN ERE DEEGEADEAG ERE EAUEOG DRG EED EEO ENUEEA EAU REAENADEUDEROOER OOO ERAEREOUEEU EEO EOUDER OREO REUTER REDON OREO ROG DOODEAUEOU EEO EEA GEE DERAEOUSEODORUEAOEOU EEG EEOU RAO ROO OOO REASON ONO RO Nene 


(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 


ESSENTIAL OILS I eg oe ale chicas eae a 1.10@ 1.35 ROPOOOED 655 ces tecneivas 3.10@ 3.60 
SOUR RIDE: oo ncssicceees 02a 80 Neroli— 
All prices per Ib. unless otherwise speci- Cloves, from buds ...... 9.50@ 10.00 SE: es cnseseancasaas 100.00@ 120.00 
fied. oN anne en ein 2.804 3.10 PUI acc)ai nerth pialeln ra teinls 210.00 270.00 
EE Sicusuicatoa ani 2.00@ = 2.35 Nutmeg, East Indies ..... 3.254 = 3.85 
Almond Bit. FPA per Ib. 3.25 3.40 IIDED Jc: stsuntelasiteuins 18.00@ = 25.00 Ocotea Cymbarum ...... 604 1.00 
OE NR ii vine a osisrs ou 90 OOO, ccvss exc wean eniens 1.354 5.25 WII c's Wisin. s weeps race 5.60@ 7.85 
Apricot Kernel .......... 38d .60 OE silts sits acsibraiees $250 = 5.20 SIE <0: c05.c een ac easu 15.00@ 48.00 
NER tnctin wk hiekeieaurc asi 1.75@ 2.00 Dill Orange, Florida ......... 65 80) 
Angelica Root .......... 85.00@ 115.00 NE Be ois Pera nieces 4.100 4.60 | Re are roe 3.904 4.70) 
Angelica Seed .......... 60.000 90.00 OGG, SMTA 60.5 6.6:6:5'5005 3.00@ = 3.90 CGR BRD 6 ssike odes 85a 1.00 
RNB BDSM g cascode c0dss 1.954 2.50 DOIN ces nls alert voa ys 6.504 7.00 EE siccinp ce gen iae 10d 
RE il hie ea aire 1.00@Nom’I. Eucalyptus ROD osc voce a nneaans 2.15a@ 2.85 
Te an sires Wate csow Sae@ 230 sain ft, ES CECT CE 204 1.20 Orris Root, concrete (oz.) — 6.50@ 75 
IE osc cn anweae’'s 12.00@ = 12.75 PEI wincislinib ee asinlnen's oa iZ5 Concrete, extra ........ 12.000 15.00 
SEE inc Skane ewes 3.00@ 4,25 Poenmmel, Sweet «0.600050. 2.40@ 3.00 POON sick Sers'ob-e-<sisu se 7.50@ 10.00 
Birchtar, crude ......... 1.85 2.15 RSMEEOD WORD Sica cacaccss 9.50@ 11.00 Pennyroyal, European ...  2.35@d 2.75 
Birchtar, rectified ....... 2.75 3.30 GCEADETIE. .nccescuec veces 2.80@ 3.15 Peppermint natural ...... 5.504 9.65 
Bois de Rose ............ 1.004 1.75 Geranium, Rose, Algerian 11.00@ 12.25 eee ee 5.804 7.00 
2 CR ee 2.254 Eto Ror ee 10.25@ 11.40 POOR sicccksavesuas 2.454 3.00 
Cajeput technical) ...... 1.854 2.35 MBM. Saku vSaeew sues 6.854 7.60 Pamienio, Berry ..c.ss6+s 1.754 9.75 
Ore 10.25@ 18.00 Ginger (Wood) ........ 13.254 = 15.00 BME oa eicis ews ne Kawa es 2.754 3.00 
Camphor “White” ....... 28@ 50 Guaiac (Wood) ......... 1.65@ 2.00 Pinus Sylvestris «....... 2.50@ 3.00 
Cananga, native ......... 10.25@ 10.85 INN ec aie oa Sa esate sain 2.15@ 2.75 PER it aiees nee ane ves 3.15@ 4.00 
ere 11.15 = 13.00 Juniper Berry .......... 2.85 3.50 Rose, Bulgaria (o0z.) .... 58.00@ = 72.50 
CREDO vi iis 55 sid5e09'50.08% 2.55@ 3,25 STEN ARORD 5-5-8 a:ipie oresninve 9.75@ 12.60 Synthetic, Ub. ...c0.00% 30.00@ 35.00 
COR. “S.cs sinters knensais 10.00 50.00 EOIN 5585550 tacewns 2.50@ 3.10 Rosemary, Spanish ...... 604 95 
Cascearilla ............... 35300@ 40.00 Lavender, French 40-42%. 6.25@ 7.75 Sage 
Cassia, rectified, U.S.P. 2... 7.50 — 10.00 DD coke cc names nannies 1.604 2.00 ces cena ecees 0G 1.35 
Cedar leaf U.S.P. ....... 2.15@ 3.00 Lemon, Calif, ....ccescss 6.504 INE Sicilians enue 6.854 8.35 
CARER OD 5 66 caeseasans 55a 85 MONON: o.nkw-00-<oe cawnwe-s 5.90@ = 9.75 Sandalwood, N. F. ....... 10.004 = 10.75 
OED Neste hig ton wise som 16.50 20.00 EAOURAMIBPEBS once cisascues 1.300 1.45 Sassafras 
Chamomile Hungarian ..225.00@ 275.00 Limes, distilled ......... 6.25a 7.40 a 50d 65 
Cinnamon Expressed ..........00- 7.75@ 9.50 BO OOGE scccsneveasacs 31.00@ 35.00 
BEG iscvarscevsrervce eee. ASO Linaloe wood .........+:. 3.000 3.85 PE. h.iscexiesexass 8.354 9.00 
ME 6c cciccshnew nade 1.50 3.00 BONNE AOE) sosecccsons 10.00@ = 12.00 EEE, scbvaccermbesenscs 2.25@ 2.75 
Citronella, Ceylon ....... od 0 RE OrisciLaricsanka nai 3.00@ 4.15 Sweet birch Southern ... 2.10@ = 3.00 


MODULAN is a chemically treated lanolin containing all the constituents of 
lanolin deliberately modified by a unique treatment to introduce new and 
valuable properties. i 
It represents a radical departure from lanolin in structure, function and odor 

and more closely approximates the normal human skin fat. 


Investigations now being conducted indicate that MODULAN is hypo-allergenic 


SOLUBILITY— Because of induced chemical differences in molecular structure 
MODULAN is far more hydrophobic than lanolin and forms clear solutions in 


mineral oil | 

TEXTURE — MODULAN solutions leave water-resistant protective films which 

are inherently softening and prevent defatting. These films are waxy rather 

than tacky and are very agreeable to the touch. 

COMPATIBILITY— Because of its outstanding compatibility with oil-in-water } 

emulsions and with soaps and shampoos, MODULAN «can be used in high con- 

centrations without affecting stability and foaming. 

In addition to the above mentioned advantages, MODULAN deposits an emolli- 

ent. protective film and is therefore highly effective in baby oils, hair dressings 

soaps, shampoos, oil-in-water creams and lotions, lipstick, and other cosmetic and 

pharmaceutical products : | 
Detailed information available on request. : : 


AMERICAN CHOLESTEROL PRODUCTS 


INCORPORATED 
MILLTOWN * ° - NEW JERSEY 
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Thyme, red 


Wintergreen, Southern 


Soteetill . scsccpsentes 
Ylang Ylang, Bourbon 


TERPENELESS 


Peppermint 


DERIVATIVES 
Acetaldehyde 50% 
Acetophenone 


Aleohol C8 


: 16 (Strawberry 


Amyleinnamic Aldehyde 
Amyl Formate 
Amyl Phenylacetate 
Propionate 
Amyl Salicylate 

Amyl Valerinate 


Benzyl Acetate 


Benzyl Benzoate 
Benzyl Butyrate 
Benzyl Cinnamate 
Benzyl Formate 
Benzophenone 

Benzyl-isoeugenol 

Benzyl Propionate 
Benzyl Salicylate 

Benzylidene Acetone 
Bromstyrol 
Butyl Acetate, normal 


Cinnamie Aldehyde 


Diethylphthalate 
Dimethyl Anthranilate 
Diphenyl Methane 
Diphenyl Oxide 
Ethyl Benzoate 

Ethyl Butyrate 

Ethyl Capronate 
Ethyl Cinnamate 


& Essential Oil Review 


4.95 
8.35@a 
2004 
2.35% 
75.00@ 


20.504 
17.504 
29.004 
3.500 
7.25@ 
8.80Gd 
5.754 
20.004 
12.85@ 


OILS 


3.004 
20.004 
80.004 
10.00@ 
55.004 
80.004 
60.004 


110.00@ 


13.254 
3.254 
14.0040 





AND CHEMIC 


2.15@ 
140a 
1.95@ 
12.50@ 
2.000 
13.85@d 
2.4040 
900@ 
16.75@ 
7.30a 
18.604 
15.00@ 
6.85@ 
5.854 
oom 
1.00@ 
2.05a 


1.00@ 





20d 
1.954 
L00a 
2.654 
6.004 

90a 

75a 

854 
L.75@ 
3.304 
20a 
1.75@ 
9.004 
60d 
20a 
00d 
15@ 
1 ya 
194 
25@ 
75a 


04 


m—ho— Vhs _ 


—ww 


OOM 
85 a 
2.854 
A5a 
19a 
15d 
60a 
304 
85@ 
85a 
2.00@ 
2.50@ 


a 


— 


Ethyl Formate ......0.:. 10@ 
Ethyl phenylacetate ..... 1.20@ 
Ethyl Propionate ........ 0G 
Ethyl Salicylate ......... 1.00@ 
Bethyl Vanillin .......... 6.75@ 
DONE) cveyeachexnwes 1.70 
I a area wena 3.000 
Geranoil, dom. .......... 1.00 
Geranyl Acetate ......... 1.75 
Geranyl Butyrate ........ 4.00G 
Geranyl Formate ........ 4.500 
Geranyl valerianate ..... 6.00 
Guaiac Wood Acetate ... 4.654 
Heliotropin, dom. ....... 3.604 
Hydrotropic Aldehyde ... 5.90@ 
Hydroxyeitronellal ...... 9.854 
Sie Wo cdcoeweunene 19.00@ 
DINE, Saacuastexness 1.654 
Iso-butyl Acetate ........ 85d 
Iso-butyl Benzoate ....... 1.10@ 
Iso-butyl Salicylate ..... 2.154 
TOONS ck cceccidvdane 1.10@ 
SEE | wenacecdcawewes’s 2.10@ 
NE -a.cud% ptndvesuees 5.004 
Linalyl, Acetate 90% .... 5.50 
lp MOLT CCLCCETCOTT 4.854 
Linalyl Formate ........ 11.904 
Linalyl Propionate ...... 10.754 
Menthol— 
DD -S kcécinnccckes 6.254 
I, i vive deuwnuwea’s 7.504 
ced aeddnaw ese 5.400 
Methyl Anthranilate ..... 2.40@ 
Methyl Anthranilate extra 2.754 
Methyl Benzoate ........ 554 
Methyl Cinnamate ....... 1.75@ 
Methyl Heptenone ...... 9.200 


Methyl Heptine Carbonate 35.00@ 
Methyl Naphthyl Ketone . 3.30@ 
Methyl Phenylacetate .... 1.10@ 


Methyl Salicylate ........ 0a 
Musk Ambrette ........ 5.40@ 
PO aundeewotwasens 5.354 
 detunavaewennes 1.554 
Neroline (ethyl ether) .. 2.50@ 
Paracresyl Acetate ....... 2.204 
Paracresyl Methyl Ether . 2.10@ 
Paracresyl Phenyl-acetate 4.604 
Phenylacetaldehyde 50% . 2.75@ 
PO Giescceewaeet eels 1.10@ 
Phenylacetic Acid ....... 1.65@ 
Phenylethyl Acetate ..... 1.60@ 
Phenylethyl Alcohol ..... 1.65@ 
Phenylethyl Butyrate .... 4.20@ 
Phenylethyl Propionate .. 3.404 
Phenylethyl Salicylate ... 4.354 
Phenylethyl Valerianate . 5.80@ 
Phenylpropyl Acetate .... 3.300 
Phenylpropyl Alcohol ...  2.70@ 
MEE ewdvnwanvavanbises 804 
SE re 2.654 
Styrolyl Acetate ......... 1.75@ 
Thymol, crystals ........ 3.10@ 
Vanillin (clove oil) ..... 6.504 
COOGEE! Sidacdececen 3.004 
BR creccwikeweweews 3.004 
Vetiver Acetate ........ 17.504 
Violet Ketone Alpha .... 9.90@ 
Yara Yara (Methyl ether) 2.354 
BEANS 
Vanilla beans 
E. Steveucwdueda’ 150@ 
Mexican, cut .......... 4.35@ 
Mexican, whole ........ 1550 
SE wentuwavanoveweded 1.004 
Tonka Beans Surinam ... 1.10@ 
DEMNOEEL. -ixinccsecctacs 1.754 
SUNDRIES AND DRUGS 
I ae hea arcane 104@ 
Ambergris, ounce ....... 8.004 
Balsam, Copaiba ........ 04 
| eer 32.500 
DG. sctugetapanxacees L.45a 
Beeswax, bleached, pure 
Ria tee Wg ean ve sn etueics 684 
Yellow. refined .......... oo" 
Bismuth, subnitrate ..... 2.65@ 


uw 


_— b 
wNuosowwrAwnweww 


Sro>ivuNNun 


5.00 
4.00 
6.35 
6.90 


19.50 


1.80 
1.50 
1.50 
3.00 
4.85 


4.50 


i bo bo 50 
—— 1 


ive 


— 


—Vv 


- 9c 
ad 


4.50 


85 


Nom’l. 


1.35 
1.80 


14 


17.50 


1,25 


34.00 


2.00 


-9 


60 





Borax, erystals, carlot ton 63.75 
Borie Acid pwd. U.S. P.. 


OM niccudosuneancaue ws 125.75 
Calcium, Phosphate .... .0754@ 

Phosphate, tri-basic ... .0742@ 
Camphor, pwd., domestic oid 
Castoreum, nat., cans 7.254 
Cetyl, Alcohol, extra 18a 
Chalk, precip. bags, celts .. .027g@ 
Cherry Laurel Water, jug, 

OU. vewcutcdcswwennens 1.25@ 
COR BA ae sdicawewns 281444 
CI OO: caccuawnoaws 5.304 
Cid MN. ciceccauwas 72444 
Cyclohexanol (Hexalin) . 3442@ 
Dextrine, white, ewt. .... 8.53@ 
Fuller’s Earth, Mines ton . 27.00@ 
NOGNND Ca Be acctwsaees A414,a 
Seap lye, crude ......... 31@ 
Gum Arabic, white pwd. . A0@G 

CEE CTT TEC CT 13%4 
Gum Benzoin, Siam ..... 3.50@ 

WN), adacddunaseass 384 
Gum Galbanum ......... 800 
Gum karaya, pwd. ....... 204 
COU NNUNEN e wédccniecaes 304 
Oe ee 23a 
OS ES rerrcery crc 05a 
PONS cccnddencuccun 3.70@ 
Lanolin, cosmetic ....... 38144 

PE i citieiaadsts 364 
Magnesium, carbonate jAL4@ 

OUNNES aecieudeadaeus 38a 
Dees GUNG n ac cacauase 50.00@G 
Olibanum, tears ........ 204 

WN ccuevecuncéecuns 164 
Orange Flower Water. 

OS eedehedcedsuecieaes 1.75@ 
Orris Root, Italian ....... 204 
PUNE hin cdccecdeuseuas .063¢@ 
Peroxide (hydrogen U. S. P.) 

DES cwidacntee succes .0334@ 
Petrolatum, white ....... .0634@ 
SINGH NO ea ccaecscaas 1.00@ 
SENN COE i eedavenkuces 164 
Rose Flower, pale ....... 654 


Rose Water, jug (gal.) .. 1.25@ 


Rosin, M, per ewt. ....... 8.600 
Salicylic Acid ........... 464 
semen ING 2 ic ccccecces 2.75@ 
Silicate, 40° drums, works, 

100 pounds ...... cen, see 
Sodium Carb. 

58% light, 100 pounds . 1.75@ 

Hydroxide, 76% solid, 

BOO WOUNEE 5 dd ciensie 3.35@ 
NONE ac ccsrecawarens 294 
Seyran ASIGUe 2.0 cccccess PAT) 
Tartarie Acid (250 Ib. 

GROMIAD.  wadentcecavesdes 37a 
Tragacanth, No. 1 ....... 2.904 
Triethanolamine ........ 264@ 
Zine stearate, US.P. .... .37@ 

Cine, Uae. encucsacus 17444 


OILS AND FATS 


Castor, refined drums .... .271444 
Coconut, crude, Atlantic 

BGG GE keciccwacae’s 19Y4a 

Refined, drums ........ 284d 
Corn, crude, Midwest, 

SN NEE oat ceidianwies 15a 


Corn Oil, refined, tanks .. 18%, 


Cottonseed, crude tanks ASYa 
Grease, white ........... 059% 
Lard, Chicago ....... 14a 
Lard, Oil, common, 

OS a re AMAGa 
Olive, edible (gal.) ..... 2.604 
Peanut, crude tanks ..... 224 
Peanut, refined tanks .... 26% 
Red Oil, single distilled 

Co ee errrrrre rrr. A244@ 

Double distilled ........ ASG 
Stearic Acid 

Triple Pressed ........ 13944 

Double Pressed ....... 1144 
Tallow, acidless, drums .. .11@ 
Ses. CH <cancaseaes 054 
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NTs @~t 
J 100 years’ specialization in beeswax and beeswax 


tical manufacturing experience of nearly 
compounds are at your service without cost or 









obligation. Write about your beeswax problems to 
WILL & BAUMER CANDLE CO., INC., Syracuse, 


F. RITTER & CO. Taste-Perfumes Essential N. Y. Est. 1855 


Los Angeles 39, California for Lipsticks eT net ttt Spermaceti—Ceresine—Red Oil—Yellow Beeswax —Composition 
Waxes — Stearic Acid — Hydistear 


Dr. Alexander Katz Co. 


Bra 0 inf 








Z 


FAITHFUL SERVICE 


J P a 2 C ’ ; iA = aa . ; > N 
V OL DULLES, bheal J ts 





METAL: EMBOSSED JOHN HORN 835-839 TENTH AVE., NEW YORK 19, N.Y. 

ENGRAVED = DIE STAMPING ENGRAVING EMBOSSING 

A). = Telephone * Cable Address 
L ere COR aoe — =} COLUMBUS 5-5600 HORNLABELS NEW YORK | 




















FIFTH AVENUE 
PROTECTIVE ASSOCIATION 


142 Lexington Ave. Our Own Building 
New York 16, N. Y. 


Aromatic Chemicals 
FOR PERFUMERY AND FLAVORS 


Iso Propyl Quinoline e Isobutyl Quinoline 
Ethyl Anthranilate e Butyl Anthranilate 
Skatol 


Linalyl Anthranilate ©  Linalyl Isobutyrote 


EAIRMOUNY 


CHEMICAL C INC. 
600 Ferry Street Newark 5, N. J. 


47 Years of “RESULT PRODUCING" Service 
Proves Our Worth. The ‘‘TRADES" Recognized 
CREDIT and COLLECTION AGENCY. 


“TRAVELING ADJUSTORS == RESULTS” 
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CLASSIFIED ADVERTISEMENTS 


Rates per line, $1.00; Situations Wanted 


Wanted, 50c 


per insertion: Business Opportunities, 


and Help Please send check with copy. 


BUSINESS OPPORTUNITIES 


ESSENTIAL OiL DISTILLERS, ESTABLISHED IN: LONDON 
FOR 30 YEARS, WORLD-WIDE CONNECTIONS, INVITE EN.- 
QUIRES FROM USERS OR IMPORTERS OF FINEST ESSEN. 
riAL OILs, AROMATICS, FLAVORS, PERFUME BASES AND 
BY-PRODUCTS. WRITE J. L. HINDLE, STANDARD SYNTHE.- 
rics LTD. 76 GLENTHAM ROAD, LONDON, s.W. 13: ENG- 
LAND. 


COLTON +1 worm style 
with motor and all parts, 
Laneaster, Ine. 304 Hewes Street, Brooklyn Ll, 


CONSULTING CHEMIST PARIS FRANCE creator many re- 


yuted perfumes will rectify formulaes along modern tastes, create 
I 


stainless steel tube 
Excellent condition. 


filler complete 
Middlebrooke 
3 


new perfumes, supply compounds or assemble in France. and 
export with your own trade mark. All arrangements possible. 
Write Box 2993 American Perfumer, 48 W. 38th St. New York 


18, N. Y. 
HELP WANTED 
flavors, perfume bases 


established house in 
18 W. 38th St. 


Salesman--Experienced in essential oils, 
and aromatics, to represent nationally 
Chicago area, Box 2989, The American Perfumer, 


New York 18, N.Y. 
ORGANIC: RESEARCH CHEMIST: 


for research, development. trouble 
familiar with up-to-date organic 
Experience required. Growth 

progressive company. 


At least M.S. or equivalent 
shooting. Require versatile 
synthetic and analytical 
opportunity with well 
Location 70 miles north of 


man 
methods, 


New York City. Submit complete information, and salary re- 
quirement in first letter, Box 2990, American Perfumer, 48 W. 
8th St. New York 18, N.Y. 

SITUATIONS WANTED 
EXPERT PERFUMER, Cosmetic chemist and soap chemist with 


Write 
N.Y. 


companies, available. 


New York 18, 


largest 
18 W. 38th St. 


background with 
American Perfumer, 


CHEMIST with 


plant management 


excellent 
Box 2988. 


COSMETI 
velopment, 


formula de- 
desires position. 


long eXperience in 


and production, 


Location unimportant. Write Box 2987 American Perfumer, 18 W. 
8th St. New York 18, N.Y. 
Chemical salesman desires sales position. Twenty-three years 


sales experience with leading firm. Has large personal following 
round New York in chemical, chemical specialty, textile, paint. 
drug and cosmetic industry. Moderate salary and commission 
basis. Box 2991 American Perfumer, 18 W, 38th St. New York 
18, N.Y 


SALES REPRESENTATION, 
and Midwestern states. 
of cosmetics, 


ete. with 


Over thirty years experience in 
Have following of manufacturers 
soaps, pharmaceuticals, aerosols, household products 
knowledge of perfume and flavoring materials, chemi- 
cals, waxes, oils, ete. Can furnish finest trade references. Interested 
in representing one or more reputable manufacturers. Box 2992. 


American Perfumer, 48 W. 38th St.. New York 18, N.Y, 
YOUNG EXECUTIVE: 


basie perfuming 


Seven years well 
material: toiletries. Sales: 


rounded experience: 
promotion; purchas- 


ing: administrative work. Excellent connections. College grad.: 
married, family. Completely reliable; hard worker, Presently 
employed. Wants responsible position with future. Write Box 


2004 The 18 W. 38th St.. 


FOR SALE 


American Perfumer, 


New York 18, N.Y. 


FOR SALE—Viscolizers and homogenizers. Completely rebuilt 
and guaranteed, with late type stainless steel sanitary heads and 
pressure valves. Also machines with standard heads and valves. 


Send for bulletin and prices, Otto Biefield Co., Watertown, Wise 


ALBERT B. PACINI, Sc.D. 


Cosmetic Consultant 


Products 
208 N. Maple Ave., East Orange, N. J. 
Tel.: ORANGE 2-7806 


Processes 


& Essential Oil Review 














PROFESSIONAL SERVICE 





“L’ART de la PARFUMERIE par EXCELLENCE 


DR. JEAN JACQUES MARTINAT 


PERFUMER-CHEMIST CONSULTANT 


Perfumes 
Cosmetics 
Toilet Articles 
Soaps 

Flavors 


Creations of Highly Original Perfumes 
Duplications of Most Difficult Fragrances 
Unique Kind of Professional Services. 


333 WEST 52ND STREET, NEW YORK 19, N. Y. 


Kindly Inquire TEL. PLAZA 7-3861 


OUR CHEMICAL CONSULTANTS CAN HELP YOU 
In Cosmetic Formulation and Improvement 


We likewise serve in Packaging Problems . Perme- 
ability and Dermatological studies . . . Organoleptic Panel 
Tests on Taste, Odor, Pineas Evaluation. 


Write Today 


for Booklet No. 3 FOSTER D. SNELL. ix< 


eee Ge U Cel dl a 
29 W.15' St. New York IILNY 


4-8800 


“The Chemical 
Consultant and 
Your Business” 


ATTA; 
CHEMICAL SERVICE 


Specialists in analysis 





cosmetics, essential oils, drugs 
Ask for Estimates—Quotations—No obligation 
Lab’s: 16 East 34th St. 
New York 16, N.Y. 
Telephone Murray Hill 3-6368 


Sei 6 Putt & Kusby, Inc 


analytical, consulting, research 


Esta blished 1921 






chemis 












LEBERCO LABORATORIES 


irritation Studies-—Sensitivity Tests 
Toxicity and Safety Tests on 
Shampoos—Cold Wave Lotions—All Cosmetics 
Pharmaceutical and Cosmetic Research 
Hormene Assays—Bacteriological Studies 

27 HAWTHORNE ST., 


ROSELLE PARK, N. J. 





GEORGE W. PEGG Ph. C. 
Consulting Chemist 
MEDICINALS COSMETICS 


Specializing in Labeling and Advertising 
to meet Federal and State Regulations 


Appointments promptly arranged 
57 Fourth Ave. Telephone ORange 3-9007 East Orange, N. J. 








Carl N. Andersen, PhD 


Consulting Chemist 


Cosmetics, Soaps and Synthetic Detergents 


342 Madison Ave., New York 17, N.Y. 
Phone: Vanderbilt 6-0492 


Laboratory: Briarcliff Manor, N.Y. 
Phone: Briarcliff 6-1550 
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DelLsire Avomsalies ..... 6... 55.0505. Maryland Glass Corp. ... Facing Pg. 389 Sun Tube Corp. ..... irate tacos 44 
Dodge & Olcott, Inc, ...... 392. Sampler Maywood Chemical Co. ............ Synfleur Scientific Laboratories, Ine. 352 
Dow Chemical Co., ee re erenree a eee ee 376 
ME Siasaaene .... Inside Back Cover 
ee eee Naugatuck Aromatics -eeee. 400, Sampler Tennessee Eastman Co. ....... 
; Neumann Buslee & Wolfe, Inc, ..... 116 Toilet Goods Association, Inc. ..... 
TE, MOS. cos aswcesaesacsscaeds New York Aromatics Corp. ... Sampler Tombarel Freres .......ccccccccces 308 
Essential Oil Producers Association Norda Essential Oil & Chemical Co. _ Tombarel Products Corp. ........... 398 
WES cians Saas pete e eee eee ence eee | 356 Turner White Metal Co. Inc. .. 
N. V. Chemische Fabriek Northwestern Chemical, The ........ 
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Fairmont Chemical Co., Ine. ....... 22 
Felton Chemical Co., Inc. .......... 347 Orbis Products Corp. .......5.54665. bs 
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Permmstem Mle. xno scccecss Back Cover Vanderbilt Co., Inc., R. T. ........ HO 
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CAMILLI, ALBERT & LALOUE, S. A. 


Grasse, France Established 1830 
MAXIMAROME 





ESSENCES 

ALMOND O BITTER F.P.A SALBANUM ATCHOULY 
ANGELICA HYSSOP PEPPER Black 
BASIL GRASSE AVENDER ETITGRAIN 
BERGAMOT, Terpen AVANDIN ROSEMARY 
CHAMOMILLE Romar SVAGE ANDALW 
CARROT MELISS ARRAGOR 

ELERY f € NIAOULI Nat TANGERIN 
CLARY SAGE yt IBANUM riavaal 
CORIANDER )POPONAX VERBENA 
COSTL RANGE Bitte VETIVERT 
CYS! STTO OF ROSE YLANG YLAt 
Above Natural Perfumers’ Materials Stocked by Our Americen 

Affiliate Jasmin 


14 E. = $t., New York CAMILLI, ALBERT & LALOUE, INC. Seiten aes 
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C64. an outstanding intensifier and fixative 









for luxurious toilet soap perfumes 


422 


rler 


123 


$89 
$54 
rler 


123 


13 
10 
342 
rler 
ler 





H12 
$22 
ver C-64" is a powerful aromatic that finds extensive As an interesting sidelight, C-64 has been found 
use in luxury soap perfumes. It is an extremely valuable as a primary ingredient in reodorant com- 
a, stable, crystalline material bearing an_ earthy, pounds useful to industry in masking product odors. 


powerful, minty-camphorous odor with a sug- Kor the perfumer of the finest toilet soaps, C-64 


TOS i P ». . ; i e e ° eqe 
gestion of Patchouli oil. is an important aromatic that can be utilized to 


The discriminate perfumer will find C*64 an excel- — great advantage in many types of formulations. 
lent intensifier and fixative and will appreciate Write on your company letterhead for a compli- 
the fact that it has no discoloring characteristics. mentary sample and additional information, THE 
C-64 is soluble in all essential oils and alcohol. DOW CHEMICAL COMPANY, Midland, Michigan. 






DE RR LEE SSE 


DOW AROMATICS Ow .”y 


; He 


you can depend on 


trom pure research to original creations 


Through pure research, Firmenich has helped to extend the field of 

technical knowledge in perfumes and cosmetics for nearly sixty years. In 

making Firmenich your source of supply, you enjoy the benefit 

of the original work of one of the world's most distinguished group of chemists and the 
service of experienced perfumers in the application of Firmenich’s 

rare reproductions to your fresh and original creations. Firmenich facilities 


—world-wide and world-renowned—are at your command. 


FIRMEN ICH incorporatepb 


250 WEST 18TH STREET >» NEW YORK 11 
FIRMENICH OF CANADA, LIMITED, 348 WALLACE AVENUE, TORONTO * CHICAGO OFFICE: 612 NORTH MICHIGAN AVENUE 
GENEVA * PARIS * LONDON 


FIRMENICH & € 
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eae 
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